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THAT’S WHAT YOU SEE when your 16mm films 








are projected with the . 


@ Snow-jewelled hills and trees sparkle with 
brightness. Contrasting shadows slide down 
sloping banks. Ski tracks show up in crisp 
detail. You see dramatic presentations like 
these when films with wintertime scenes are 
projected with the RCA “400”. 

The most profitable return on your invest- 
ment in 16mm motion picture films depends 
to a large extent upon the quality of the screen 
presentations of your commercial and indus- 
trial sound films. For sharp, brilliant pictures 
... realistic sound reproduction . . . simplicity 
of threading and easy operation—the RCA 
400” is the preferred choice of specialists in 
sales promotion, sales and employee training, 


pd... 
‘ Efouné . 
Fist “lion 
Fo se atin Of 

¢ 


RADIO CORPORATION of AMERICA 


ENGINEERING PROOUCTS DEPARTMENT. CAMDEN. N.J. 


VISUAL PROOUCTS 


In Canada: RCA VICTOR Company Lim‘ted, Montreal 


public relations and audio-visual education. 

The message of a film projected by the RCA 
400" is learned rapidly, is long remembered. 
Audience impact and response are stimulated, 
because black-and-white or full color pic- 
tures on the screen are at their best in brilliance 

. accompanied by sound that’s true-to-life. 


. . 7 
RCA “400" JUNIOR. The only single-case standard 
16mm sound projector of fully professional quality. 


RCA “400” SENIOR. Provides theatre-quality repro- 
duction of 16 mm sound and pictures for larger 
audiences, auditoriums or larger rooms. 

MAIL COUPON FOR MORE DETAILED INFOPMATION 


VISUAL PRODUCTS (Dept. 171 


Radio Corporation of America 


Camden, N. J. 


Please send me complete information on the RCA 
“400” sound projector. 


Name 
Business_ 


Street__ 


City 





CLUETT PEABODY 
wins 
TOP AWARD 
Freedoms Foundation, Inc. 
awards top honors in the 


motion picture field to 


the Caravel production 


ENTERPRISE” 


6¢ } NTERPRISE” WINS! Singled out from “a greater collection of 


_4 documentaries on Freedom than had ever before been brought 


together in one place, “ENTERPRISE has been voted BEsT. 

We are proud to have pre »rduced the motion picture “ENTERPRISE. But 

credit where credit is due; and all honor to Cluett, Peabody & Co., 

Inc.. for its distinguished contribution to the American Wavy of Life 

: _ ae aeaie and the principles on which it stands! 

AND IN OTHER FIELDS TOO 

Above we picture, with considerable pride. the 

“Oscar” awarded “Answer for Anne”—adjudged the ; , ; : As . 

outstanding film shown in the Religious Din yn ot it vour offices or ours. And to show you also, If we may, how Caravel 


1949 Film Festival of the Cl land } Coun- cours P is = Tt att ; 
the Film Festi : sity Works With its Clients to convert top-iignt IDEAS into top-ilight MOTION 
ci. Competition included more than a dozen rece! > . 


We shall be happy to show vou this prize-winning documentary, either 


American and British productions PICTURES. 


CARAVEL FILMS, INC. 


DETROIT, 1336 BOOK BUILDING, TEL. WOOQDWARD1-6617 ¢ NEW YORK, 730 FIFTH AVENUE, TEL. CIRCLE 7-6111 





WE'VE TAKEN THE OBJECTION OUT OF PROJECTION 


with the new 


FEEDOMATIC 


If you own a BESELER OPAQUE PROJECTOR 
you'll want the new FEEDOMATIC 


If you do not yet own a Beseler 
Now —more than ever 

you will want one equipped 
with a FEEDOMATIC 


Accommodates Material of Any Size 


Easy on the Eyes — No More 
Sudden Light Flooding the Room 


Copy Always Lies Flat 


Air Flutter is Eliminated 
No More Mounting or Matting 


No More Damage to 


Delicate Materials 
Smosther, Faster Presentation 


Presents Several Small Objects 


at the Same Time for Comparison 


Write for literature to Dept. F 


Ask your dealer to show you 
thé new FEEDOMATIC 


CHARLES Goo oe Se 
60 y 8 N J 


Badger Newark 
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Get ‘em down to fighting weight! 


= now on it’s a toe-to-toe slugging match! Are your salesmen ready? 

Toughen those selling muscles... train them to land the stronger punches that 
insure sales when the going is rough! 

And get the most out of your sales training films by showing them with 
Bell & Howell Filmosound projectors. They’re precision-built to give you top performance 
at really low operating cost. 

And they’re completely dependable. That’s one of the reasons why Filmosounds 
are the choice of so many of today’s modern business and industrial firms. 

Guaranteed for life. During the life of any Bell & Howell camera or projector, any 


defects in material or workmanship will be remedied free (except transportation). 


Precision-Made by Bel i | Howell 


Since 1907 the Largest Manufacturer of Professional Motion Picture Equipment for Hollywood and the World 


NUMBER 8 © VOLUME 10 * 


FREE help with 
your movie problem! 


Perhaps you're planning a motion picture 
on shop training ... employee relations .. . 
new production techniques, or any other 
subject pertaining to your business. A Bell 
& Howell expert will gladly help. No obli- 
gation. Write or phone Bell & Howell Com- 
pany, 7108 McCormick Road, Chicago 45. 


New Single-Case Filmosound. Easy to carry 
and operate. Provides natural sound at all 
volume levels. Fast rewind, instant re- 
verse. Stop for stills. Brilliant 1000-watt 
lamp. Approved by Underwriters’ Labo- 
ratories. With six-inch built-in speaker, 
only $399.50. Larger separate speakers 
available. 


New Academy Filmosound. Portable, light- 
weight. Embodying all features of Single- 
Case Filmosound, it delivers greater 
sound volume for larger audiences. Avail- 
able with 8-inch, 12-inch or power 
speaker, in separate case. With 8-inch 
speaker, now only $474.50. 


Send for this 


FREE BOOKLET! 


Movies Go to Work—tells briefly 
and clearly how to use motion 
pictures for 


¢ Training salesmen 
. + Improving public relations 
lling your product 
. ° Increasing production 
i * out this coupon and mail today to Bell 
well Company, 7108 McCormick Road, 
nicago 45 
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S.V.E. “INSTRUCTOR” 300 
For Quick and Easy Projection 
of 2” x 2” Slides, Single and 


Double-frame Filmstrips 





* Fast “Push-in-Style” Threading 


* Quick Changeover to 2” x 2” Slides 


*® Easily Adjusted Aperture 


@ Newest of SVI Pri-Purp e proye tors tak 

ing single and dou rame tilmosts sand 2” x 

9” slides. Threads in quick “push-in-style” or in 

onventional manner. Film advances smoothly 

either forward o1 wkward with no 

danger of seratchin r tearing film 

Semi-automatic slide changer covers Bantam 

frame as well as > mm. double-frame slick sin 

2” x 2” moun Changeover to filmstrips is 

quick and easy. Ne idjustable aperture gives 

y size frame from single-frame to double 

true with intermediate position wf 2s" 
~(ulare framir 

The optical svstem s of completely new desict 

r th all elements coated Price complet with 5” 

» “Vi Wocoted Anastigmat lens and two-tone lift 
ofl case, S90 


The Neu 
fudio-t isual Handbook 


6th Edition 


Revised — Enlarged 
Her " 
I ( ) | for tl r 
str k V pr 
pl or h 
x 7 


Write for copy of projector folder B 100 and Hand- 
book folder B 4-49. Address request to Dept. SC-10 


SOCIETY FOR VISUAL EDUCATION, INC 
A Business Corporation 


100 East Obie Street Chicege 11, Ht 








a foreword to the 


I YEAR'S END there is the custom of 
stock-taking 
New 


tactual and realistic 


that ranks in. tradition 


“ with the Year's resolution but is 


much more 

\s we take personal inventory in this chosen 
held of our lile’s work, we are appalled boy the 
unsold goods which lic beneath the dust and 
fine im 
stocked 


cle« ack 


cobwebs that have gathered over the 


tentions and high ideals which we 


with such abundance and enthusiasm a 


vo as We began this book 
Phe medium of sound motion pictures was 


well along on its first decade when we lounded 


Business SCREEN. Tt was a vear ol colortul ex 
travagance which brought Men Make Steel 
but which also found auto makers staunchly 


supperting the sales power of their consumes 
It was a few months belore the 
New York’s World 
md its eve-hlling visualized displays 
k's ¢ wal ade 


siomil movies were soon to play to thronging 


filin programs 
hnaginative exhibits ol 
hau 
hod and Chrysler's three-dimen 
millions in 


We 


» sketch them 


this great showcase 
had our dreams and the canvas on whicl 


But like 


painted the 


! 
the commercial film 
wedi we ve pictures that se 
ithout selling 
lelt 


In sucha healthy mental state of sell 


we've lollowed the pack and 
the high hills deserted and unclinpbed 


tnalysis 


nd no litthe dissatistaction with things as 
they are, let us take the advice of the Iwri 
which advises accentuate the positive. WU this 
sounds a litthe Like resolution-making, then 
BUSINESS 
SUSINI S909 
SRReer 
OYUN Q es 
Office of the Publisher 
12) Nortn DrarBorn St., Crtcaco 10, ti 
©. H. Coelln, Jr., Editor Publisher 
William Ball, Art Directo 
Robert Whyte, Circulation 
Eastern Editorial Bureau 
Robert Seymour, Jr., Eastern Manage) 
180 Filth Avenue, New York Cit 
Phone 
Riverside 9-0215 or MUrray Hill 2-2192 


Western Editorial Bureau 


cans. Ours ts a Vig 
Edmund Kerr, Western Manage Let us all help make and show the films that 
605 Hollywood Blyvd., Hollywood 28, Ca! can play their part in making it better 
Pelephone HEmpst id S171 Thus resolved ... we elcome the new year, 
Issue Eight, Volume Len of Business Scrcen Magazine published December 27, 1919. Issued 8 times annually at six 
eck it ils at S12 N. Dearborn St., Chicago, by Business Screen Magazines, Ine Phone WHitehall 4-6807-8 
©. H. Coelln, Jr . Editor and Publisher. In New York: Robert Seymour, Jr. 189 Fifth Ave I clephones Riverside 
0215 or MUrray Hill 22192. In Los Angeles: Edmund Kerr, 6605 Hollywood Blyd. Subscription $3.00 (domestic 
0 foreign. Entered as second-class matter May 2, 1946, at the post office at Chicago, Ilinois, under Act of March 
S07. Entire contents copyright 1919. Trademark registered U.S. Patent Ofhice by Business Screen Magazines 
! \clalre ulvertising and subscription inquiries to the Chicago othee of publication 





new half-century 


that’s what we had now better make and keep. 

In the next half-century let's emanc ipate the 
creative people who are the blood and sinew 
of this medium’s future Let them 
create the kinds of films we know will affect 
their intended audiences as only powerlul and 


existence. 


honest films can. 

Let us write and produce factual, informa 
tional, truthful, useful films for the people who 
are meant to sce them. If we aren't going to 


make 


If we can't afford to Inspire a better thought 


MO people, let's not motion pictures. 


or a better deed, a better future or a happier 


present, let's not waste the potent force ol 


this great medium of idea communication. 
Above battle 
with those few sponsors who seck our skill and 
the 
shopworn, hide-bound, moss-covered unorigin 


all, let's flex our muscles for 


experience so they may bend them to 


al routines that Characterize most printed and 


radio-cast: advertising. But whatever we do, 


let's not share the shallow conceit with which 
the nearsighted re-afhrm the flatness of the 


common man’s world. 





If you would make motion pictures, then 
make them move and talk and inhabit them 
with real people. Once in awhile, throw away 
the book and make films with new, vivid 


colors or with new dimensions of sound and 


pictures. Such films can also be true and use 


jul and those two measures, plus interest, are 
certainly the most precious ingredients of the 
factual film, sponsored or not 

For in the doing of thes 


things, we were 


never more certain that there are countless new 


as there 


sponsors to be served, just are now 
vast new audiences awaiting their films. Pea 
haps our greatest lack is confidence in the me 
dium by those who should have it most. his 


is no question of big budget or small: it is the 
ol big minds and ideas versus the 
Thu 


cost and daring of Louisiana Sto 


challenge 
the 
the 
leadership of Standard Oil of New Jersey mad 


sfalus quo UTI TTALIN € quiver at 


but 


possible an original film of inestimable public 
Bell of 
eral Mills can view with satislaction the good 
The School That Learned to Kat 


Lives saved, living conditions improved, health 


interest; far-sighted Lawrence Gen 


we rks ol 


bettered, more carning power, unfettered 


minds, goodwill in daily living—these are end 


results of uselul existing sponsored films 
things in sales 


You can even measure these 


results .. relations 


Ameri 


certainly in better / 


mea? 


among workers, management, and all 


country ina smaller world 
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Holiday greetings: 


To the readers of this page; 





To our clients - past, present and future; 


To our competitors in the rich field of visual media; 
To men of good will everywhere. 


To all a Happy New Year! 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES « SLIDEFILMS e TELEVISION FILMS 


CHICAGO* 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


DETROIT* 
4925 Cadieux Rd. 


CLEVELAND 
310 Swetland Bldg. 


HOLLYWOOD* 
5981 Venice Blvd. 


ST. LOUIS 
4053 Lindell Blvd. 





CINCINNATI 
Enquirer Bldg. 


Studio Facilities 
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Planned 


VISUAL TRAINING 





PROGRAMS THAT 


Accomplish 





THEIR OBJECTIVES 


Complete facilities for 


creating and producing 
MOTION PICTURES 
SLIDE FLIMS 
TELEVISION SHORTS 
MANUALS 
CHARTS 


J 
Vogue-Wright Studios 
Div. OF ELECTROGRAPHIC CORP 
237 EAST ONTARIO STREET 
CHICAGO 11, ILLINOIS 





MANAGEMENT'S FILM PRODUCTION ROLE 


by Felix Bruner, Department of Public 


HAT DOES MANAGEMENT EX- 

PECT of armindustrial film program? 

The answer is elementary. Manage- 

ment expects results, just as it expects results 
from any other activity. We in the film busi 
ness are particularly under the guns in this 
respect; first because good motion pictures are 
mighty expensive, and, second, because results 
are very hard to measure. We all know that 
we can make motion pictures that appeal to 
large audiences. But our job is not an enter- 
tainment job. We are not Hollywood. Ow 
job is a selling job. We are employed to sell 
ideas or products, or both. So we can not al- 
ways measure results by the number of people 
who see our films. We must know whether ow 
films are actually selling the idea or the mer- 
chandise, or the institution we set out to sell. 
In saying these things | am attempting to 
reflect the hard-boiled, practical attitude of 
management. ‘To the committee of top brass 
who must okay the budget, a motion picture is 
a tool, nothing else. 
other tools 


It must compete with 
advertising, radio, house organs, 
speeches, direct mail and others. I have a 
feeling that the men who actually make mo 
tion pictures sometimes become so engrossed 
in techniques and in entertainment value that 
they forget what they have set out to do. 


Our “Boxorrice” Is in Resutts 


\ motion picture that leaves a real message 
with a half-million people is a better indus 
trial motion picture than one that merely en 
tertains five million people and leaves them 
with no particular message. So, somehow, our 
box-office reports must be made in terms of 
sales results and not in terms of numbers of 
people in the audience. 

With this fact in mind it is necessary for all 
of us in the business of making industrial films 
to know as much as possible about the com 
panies for which we work, whether we are 
directly on the payroll or whether we represent 
agencies or have some othe working relation 
ship. What are the problems with which the 
management is most concerned? Does it have 
a sales problem involving some particulai 
product? Does it have a dealer relationship 
problem? Does it have a government relation 
ship problem? Does it have a problem involy 
ing employes? Is there a job to do that in 
volves a safety program? Is there some other 
immediate job that needs doing? 


Wuar Is tHe Proptem To Be Mer? 


Our first consideration is to know what par 
ticular problems are uppermost in the minds 
of management. Then we must ask ourselves 
if the best way, or one of the best ways to 
approach this problem is through the medium 
of a motion picture. Seldom can a picture do 
the whole job, but frequently it can do part 
of the job. 
consider what 
audience we wish to reach. 


Second, we must type ol 


As is the case of so 


Relations, General Motors Corporation 


many media, a shotgun approach in the indus 
trial motion picture business seldom is the 
most effective approach. A picture that ap 
peals to everybody frequently cannot carry a 
sufhiciently strong message to sell the people 
we are trying to reach. Let's never forget that 
an industrial motion picture that does not do 
an effective selling job is not a good industrial 
picture, no matter how many people liked it. 
So after we have decided upon the problem 
we feel we should tackle, we must select the 
type of audience we wish to reach. Only then 
are we ready to consider the picture itself 


How Do WE VISUALIZE AN IDEA? 


Right here is where you creative people go 
to work. The first thing to bear in mind is 
that is it mighty hard for the boss to visualize 
from an outline what 
a picture is going to look like when it is shown 
on the screen. 


or even from a script 


I am not a motion picture 
technician and for that reason | have a lot of 
trouble seeing how an abstract subject can be 
turned into a motion picture. But some of the 
top executives who are much further removed 
from the subject have even more difficulty in 
this direction. 

For the sake of illustration, I am going to 
talk a little bit about our own General Motors 
business in relation to motion pictures. As 
you no doubt know, we have a large library 
of subjects and a very wide distribution of 
films. I am sorry to say that | do not person 
ally feel that all of these films meet the specifi 
cations that | am trying to outline here. But 


most of them do. 
Pure Penavty oF Leapersuire 


Right Motors, 
many other concerns, is faced with one really 


now, General along with 


serious problem. That problem stems from 
the fact that we are admittedly a very large 
concern. We believe we are big because out 
customers have made us big. No company can 
grow big of its own volition. If this were so, 
all companies would be big. Yet there are in 
terests in and out of government that are tell 
ing people that the mere fact that a company 
is big makes it dangerous. They are trying to 
penalize success. There is no implication that 
unethical 


we grew big by any unlawful on 


means. There is no charge that we are a 
monopoly. We are being attacked simply be 
cause we are big. 

believe must 
be combatted if our competitive system is to 


Now that is an idea that we 


survive and if there is going to be any continu 
ing incentive to succeed. Our problem is one 
of how to sell the public our point of view. 
Our management wants to know from us how 
this can be done. There have been and will be 
all kinds of suggestions — magazine and news 
paper advertising, radio and television, pam 
phlets, speeches, messages to stockholders, to 
dealers, to leaders ol 


various groups and 


(CONTINUED ON PAGE FORTY FOUR) 
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“color correct” prints 
are best 


because... 


Printing lamps used by us are matched to a standard that is 
calibrated by the United States Bureau of Standards, 


which guarantees a constant Kelvin temperature at all times. 


Density changes are necessary to secure the maximum quality 
for each individual scene. In our laboratory these density 
changes are accomplished by an electronically controlled 

shutter in the light beam, similar in action to the iris 

of your camera. This method varies only the amount of light 


and NEVER the color temperature. 


© The ordinary method, used by other labs, involves 
“light change boards” . . . employing a series of 
resistors that vary the brilliancy of the lamp itself... 
consequently changing the color temperature of the 
print from scene to scene as much, or more than 


1,000 degrees Kelvin. 


Color duplicating stock requires the correct 

color temperature in printing, just as surely 

as the color film in the camera . . . Top-notch camcramen 
working with color know they must hold the correct color 


temperature of the light source. 


The printing process is just as exacting in its 
requirements as the photographic process. If a 
correct color scene is to be duplicated it must be 


printed by a color correct process and... 


Pp] bd 


“color correct” is exclusive with 











byron 


the ultimate in 16mm 


Studios and laboratory 


1226 Wisconsin Ave., N.W., Washington, D. C. 
Phone Dupont 1800 
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Shell Presents: 


“REFINING OIL FOR ENERGY”’ 


A new film, latest in Shell's widely known series, 


This Is Oil, is now ready for distribution. 


Full color, live action, and three dimensional 
animation combine in Refining Oil For Energy to 
show what happens inside a modern refinery . . . 
how crude oil is distilled . . . how molecules are 
“cracked” . . . how gasoline and motor oil are 


made. 


Skillfully narrated and wholly non-commercial, 
Refining Oil For Energy is ideally suited for class- 
rooms, industrial groups, business clubs, or gen- 


eral audiences. Running time: 22 minutes. 


“PIPELINE” 


Just completed, Pipeline is an action-packed docu- 
mentary on the laying of a 1,000 mile pipe line 
from the oil fields of Texas to refineries in the Mid- 
west. On-the-spot scenes in full color show crews 
pushing the big line over mountains, under rivers — 
and all that goes before and after the laying of 
the line. This is the dramatic story of a hidden trans- 
port system that carries nearly 9 million gallons of 


oil a day. Running time: 23 minutes. 


Both films are available, free, to any group with 


a 16 mm sound projector. 


FOR THESE FILMS AND A FREE CATALOGUE 
OF OTHER SHELL FILMS, WRITE: 


SHELL OIL COMPANY 


50 West 50th Street 
New York 20, N. Y. 
or 
100 Bush Street 


San Francisco, Cal. 





CAMERA EYE 


Sports Show Exhibitors to Have 
Two Theaters for Film Showings 


| NOTES AND COMMENT 
| 


@ Two 2500-seat movie theaters 
will be available for free booking 
of exhibitor’s films at the Chicago 
Outdoors Show, a sports show 
sponsored by the Chicago Tribune 
Charities, Inc., open to the public 
at Navy Pier Feb. 10, 1950, it has 
been announced. 

Centralized stage entertainment 
has been ruled out and short acts 
will be spotted throughout the ex 
hibition halls to demonstrate ex 
hibitor products and draw atten 
tion to booths. Over three miles 
ol exhibits are slated for the 10 
day event, it was said. Sponsors 
predict the 1950 attendance will 
exceed the 250,000 for 1949, when 
more than $5,000,000 worth of rec 
reational goods and services were 
sold. 

Exhibition hall doors will be 
open daily from 1:00 to 11:00 p.m. 
to give exhibitors 100 hours of 
selling, it was reported. Free cre 
dential tickets and meetings to be 
held in conjunction with the show 
are expected to attract more deal 
ers. Exhibitor services will be the 
most comprehensive in the history 
ot the Show, sponsors ¢ laim. 


Venice Medal to “Loon's Necklace” 


@ The Canadian film, The Loon’s 
Necklace, was awarded a silver 
medal at the Tenth International 
Exhibition of Cinematographic 
Artin Venice. The film, produced 
by Crawley Films Ltd. of Ottawa, 
recently won an International 
Award at the Edinburgh Film 
Festival. Encyclopaedia Britan 
nica Films, purchasers of world 
rights to the film outside Canada, 
entered it in the Venice competi 

















tion. 

The award was presented Paul 
Malone, second secretary of the 
Canadian Embassy in Washington, 
on behalf of F. R. Crawley by 
Guido Soro, Italian Cultural At 
tache. 


Screen Directors Hold Film Forum 
@ Five films were shown at the 
Second Public Film Forum of the 
Screen Director's Guild in New 
York late last month. 

Pictures on the program were 
One God, a religious film pro 
duced and directed by Nicholas 
Farkas; 4 Time For Bach, a musi 
cal picture produced and directed 
by Paul Falkenberg for the Bach 
\ria Group The Truth About 
Ingela Jones, an incentive film 





for the Telephone Company di 
rected by Erwin Scharf and pro 
duced by Pathescope; A Bottle of 
Milk, produced and directed by 
Herbert Kerkow for the State De 
partment; and Toward Indepen 
dence, the Signal Corps’ Academy 
Award winner, directed by George 
L.. George. 

The Forum, held at the Mu 
seum of Modern Art, featured dis 
cussion of movie production in the 
east, and of the films shown, by 
the directors who made them. 


New York Film Council Members 
Hear Navy Film Research Director 
@ December guests and members 
of the New York Film Council 
heard an address by Dr. C. R. Car 
penter, Director of the Instruc- 
tional Film Research Program at 
Pennsylvania State College. Dr. 
Carpenter described this program 
which he has headed since its in 
ception in 1947. The Penn State 
program is under the sponsorship 
of the Office of Naval Research. 

Phe aim of the program has 
been to formulate basic principles 
for building instructional films for 
training large groups of men. To 
date forty-five separate research 
studies have been completed or are 
in progress under Dr. Carpenter's 
direction. “The topic ol Dr. Car 
penter’s speech was “Toward Bet 
ter Films.” 


National Safety Council Pictures 
Made Available for Canadian Use 


@ The National Salety Council 
and the National Film Society of 
Canada have reached an agree 
ment whereby more than 60 NSC 
motion pictures and slidefilms are 
made available for loan, preview 
or rental in Canada. The agree 
ment averts many customs delays 
and restrictions previously en 
countered and brings to Canadian 
audiences such films as the Human 
Factors in Safety and Safety im 
Management series, produced by 
Sarra, Inc., Chicago, and Fifteen 
Minutes to Go, Home Safe Home, 
Traffic Jam Ahead, and other safe 


tv award winners 





Type Titles 


...asmall item in the 
cost, but a big factor in 
the appearance of the 
finished production. 


THE KNIGHT STUDIO 


341 EAST OHIO STREET - CHICAGO 11 
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—a story of transition from the old to the new: how an idea seen 


first in the minds of a few men, was translated by human brains 


and hands into a motor car. \ 


Seal 


Filmed in color, with original musical score, “THE HUMAN 


BRIDGE” pays tribute to the men and women of the Ford Motor 


Company .. . a human bridge to new horizons in transportation. 


“Haphaale G Voy 


STUDIOS e HOLLYWOOD 28, CALIFORNIA 

















ANNOUNCING 
The Hallen Jr. 


Designed for 
Light Weight 
and Economy 


e Your choice: for use with 16mm. or 17 2mm. magnetic 
film 


e@ Recorder complete in one case 
e Portable or rack mounted 


@ Monitor speaker mounted in removable lid 


$895°° 


F.0.B. BURBANK 


3503 W. OLIVE AVENUE 


CORPORATION BURBANK e CALIFORNIA 














SIGHT & SOUND 


MEN & AFFAIRS IN THE NEWS 


Industrial Film Executives Honor 
Merle Johnson With Leader's Award 
@ Merrie Jounson, of General 
Motors and one of the founders 
ol the Industrial Audio Visual 
\ssociation, was honored at the 
recent New York meeting of the 
organization with a scroll in 
recognition of his leadership and 
achievements in the field of indus- 
trial audio-visual aids. 

The text of the scroll is as fol- 
lows: 

“Industrial Audio Visual Asso 
ciation Special Award for Out 
standing achievement and career 
leadership in industrial films to 
F. Merle Johnson of General 
Motors. 

“His films have earned him the 
highest position among us. His 
character, his courage, his sense 
of humor, his ability, imagination, 
and understanding of people, his 
warm heart and his vears of rich 
experience have won him our af 
fegtion and our admiration. As 
fellow industrial film makers, dis 
tributors, and users, we salute 
Merle Johnson when we. salute 
the great films which carry his 
mark: Experiment, Vision Un 
limited, The ABC of Internal 
Combustion, The ABC of. the 
futomobile Engine, The ABC of 
Hand Tools, Strange Interview, 
Doctor in Industry and An Ameri 
can Miracle. 

“This special award of honor 
was voted unanimously by his fel 
low members of the Industrial 
Audio Visual Association at thei 
1949 Fall Meeting, New York 
City.” 


* * * 


American Society of Training Execs 
Hold Chicago Convention in March 
@ The sixth annual convention of 
the American Society of Training 
Directors will be held at the Pal- 
mer House in Chicago, March 16- 
18, it has been announced, “Train- 
ing to Safeguard Free Enterprise” 
is to be the central theme of the 
program. 

Principal speakers will include 
Carroll E. French, director of In- 
lustrial Relations Division, Na 
tional Association of Manulactur- 
ers, who will talk on “The New 
Challenge to Management Per 
Robert C. Smith, di 
rector of industrial relations, Pull 
man Standard Car Manufacturing 
Company, speaking on “Selling 
Training as a Management Tool"; 
Dr. Dewey V. Annakin, chairman 


formance’ 


F. Merrie JOHNSON 
... recewes LAVA Leadership scroll 


of the Sociology Department of 
Indiana State Teachers College; 
Dr. Herold C. Hunt, general su- 
perintendent of schools, Chicago, 
Ill.; and Dr. George S. Benson, 
president, Harding College, Sear- 
cy, Ark., who will speak on 
“Training Employes in the Ameri- 
can Way of Life.” 

O. H. Coelln, Jr., editor and 
publisher of Business SCREEN, will 
chairman a special evening pro- 
gram on the subject of “Evalua 
tion of Training Aids.” 


> * * 


Chicago Members of IAVA to Hold 
Regular Monthly Forum Programs 
@ At a recent meeting of Chi- 
cago regional members of the In- 
dustrial Audio-Visual Association, 
it was decided that the organiza 
tion would meet on the first Mon- 
day of every month during 1950 
for the purpose of conducting 
complete membership programs 
on audio-visual subjects. The plan 
calls for a series of presentations 
beginning at 4 p.m. on each meet- 
ing date. Following this will be 
an intermission during which time 
the members will dine together. 
The group will reassemble for a 
continuation of the program 
through the evening. 

J. T. Hawkinson of the Illinois 
Central Railroad was elected “call 
to-meeting” chairman. Eachmonth 
he cooperates with a program 
chairman who is in charge of mak 
ing all arrangements for an indi 
vidual meeting. 

The December meeting of the 
group featured a presentation of 
an employees’ package on safe mo 
tor vehicle transportation. Follow 
ing dinner, the group previewed 
two employee training films, and 
discussion followed. The session 
was held at the Ilinois Bell Tele 
phone Company. 
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world’s toughest picture problems invited! 
Today, the famous Mitchell 16mm and 35mm 

Cameras are being used in increasing numbers in every part 
of the world. Pioneered by Mitchell, masterful 

engineering and quality workmanship has produced 

these flawless, precision-built motion picture cameras. 

Every sturdy, proven Mitchell part... and versatile 
is adjustable to the most extreme and difficult 


accessory... 
photographie conditions the world over. 


Soon to join the Mitchell 
Line will be the world’s 
finest precision quality 
MITCHELL lémm ond 
35mm PROJECTORS 


/ ANale Ml Grete a6 


666 WEST HARVARD STREET+ GLENDALE 4, CALIFORNIA + CABLE ADDRESS: ''MITCAMCO"’ 
NEW YORK CITY 17 © MURRAY HILL 








22-7038 


EASTERN REPRESENTATIVE: THEODORE ALTMAN®* 521 FIFTH AVENUE « 
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FREEDOMS FOUNDATION 
FILM AWARD WINNERS 
AVAILABLE THROUGH 
26 MODERN EXCHANGES 


“ENTERPRISE” 


(FIRST PRIZE AWARD) 


“MAKE MINE FREEDOM” 


(SECOND PRIZE AWARD) 


“LETTER TO A REBEL” 


(THIRD PRIZE AWARD) 


“IN BALANCE” 
“OUR AMERICA” 


These and more than 100 outstanding 16mm 
sound motion pictures are available free of 


charge through the courtesy of American 





Industry, Associations, and Foundations. 





26 Regional Film-Exchanges to Help 
Arrange Schedules and Supply Programs. 


Write for these descriptive pamphlets — 
“Program Service for Weekly Employee 
Showings” or “Film of the Month” plan 


for community groups. 


MODERW 
TALKING 











seo ub rat ore 


MODERN TALKING 
PICTURE SERVICE, Inc. 


45 ROCKEFELLER PLAZA 142 E. ONTARIO ST. 
NEW YORK 20,N.Y. ©® CHICAGO 11, ILL. 


editorial viewpoints 


‘ ," yu VE FACTORS will most decisively 
affect those who create and distribute 
sponsored films in the next halt-cen- 
tury? Here are a few of the most apparent 
trends which hold a world of meaning tor 
those who serve education in any form 
1. Population Increases: the tremendous in 
crease in our child population last year has 
been matched in 1949 with the result that 
school facilities will be enormously taxed in 
the next five years. Population increases are 
also going to aflect urban-rural movements; 
labor supply; and political developments. 
2. Mass Communications: television set sales 
suddenly zoomed in late “49; what effect will 
added millions of viewers have upon different 
lines of business, upon advertising, and in 
family living? 
3. Materialism and Atomic-Thinking: mor 
powerful than the atom bomb’s destruction 
power is present-day materialism. All of us got 
this World War II dividend: we think too 
much of ourselves, too little of others. 


We Have Lost a Great and Good Friend 
*® All of us who serve films lost a good friend 
this month as Ken Edwards, advisor on educa 
tional and other non-theatrical films to the 
Eastman Kodak Company, suffered a fatal 
heart attack in New York City on Friday, De 
cember 16. He was 54. These brief words are 
the most difhcult assignment of our editorial 
vear because Ken was so nearly a member of 
our personal family and a constant source of 
guidance and inspiration in our daily work. 
His taith and broadness of vision grew out 
of long experience with educational films. A 
career which began in the early 20's when he 
produced one olf the earliest animated cai 
toons, continued during his association with 
Paul Terry in the field of cartoon animation. 
He joined the Kodak organization in 1928 
when a special division was formed for the 
production of Eastman Classroom Leaching 
Films. Producing and directing educational 
films, he helped to pioneer that field with films 
on the lives of Washington and Lincoln. Later, 
he collaborated with Dr. James Sibley Wat 


JAMES E. MacLANE 





16 years experience in 


16 mm film production 


DUMONT, NEW JERSEY 





DUMONT 4-5698 — STUDIO FACILITIES 
LOCATED IN NEW YORK CITY 












FILM WORKSHOP PARTICIPANTS CONFER: Pictured 
above at the recent Calvin Workshop in Kan 
sas City ave (1 to ¥) Paul Lawrence, 
tional Harveste) Company; the late Kenneth 
Edwards, Eastman Kodak Company; 
Sherwood, Calvin executive 


Interna 


Larry 
produce ; and 
Marjorie Watson, Ohio Welfare De partment. 


son to produce Highhehts and Shadows, a 
In TOL he pro 
duced the widely-known educational sound 
picture Eighteenth Century Life in Colonial 


sound film on photography 


Williamsburg. 

\ most active supporter of Film Council of 
America athairs, Ken served as a member of its 
advisory committee, and also served as intor 
mal advisor to the film office of the American 
Library Association and to the State Dept 
Calvin Holds Third Annual Film Workshop 
*® 250 men and women engaged and inte 
ested in the production of lomm motion pic 
tures gathered in Kansas City, Missouri, dun 
ing the closing davs of November to discuss 
problems and techniques at the third annual 
Motion Picture Production Workshop held at 
the Calvin Company Studios 

Lhe annual event, which has become a tradi 
tion to the sponsor and to the representatives 
from educational, commercial, industrial, re 
ligious, and t levision ficlds who atte nd, CON 
ered a wide range of subjects including film 
utilization, production techniques, client-pro 
ducer relationships, and laboratory handling. 

Featured speakers at the Workshop included 


(CONTINUED ON PAGI THIRTY ) 
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LET US SUPPLY ALL THE PRACTICAL DETAILS. CALL, WIRE, WRITE. 


10" size—13 Minutes per Side Now Alli Records May Be 

, . , Carried—In the Projector Case 4 é 

12" size—20 Minutes per Side hn) 

Saves Storage Space! 

Lower Shipping Costs! Full Columbia Transcription A DIVISION OF COLUMBIA RECORDS @ 

Easier and Cheaper to Pack Quality Maintained Trade-Marks “’Columbio” and @{ Reg. U.S. Pat. Off. Marcas Registrados Trade Mork 
(Smaller Cartons) Throughout! New York: 799 Seventh Ave., Circle 5-7300 

Los Angeles: 8723 Alden Drive, BRadshaw 2-5411 


Prompt Service and Delivery! Chicago: Wrigley Building, 410 North Michigan Ave., Whitehall 6000 
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FILMS ABOUT INDUSTRY IN BRITAIN 


CALLER HERRIN’ 


This is @ colorful picture of the Scottish herring fisheries, 
showing what happens from the time the trawlers put out to 
seo until their catch reaches the family table. After the fish 
are netted and auctioned, the film follows processes of 
canning and kippering, os wel! os the swift delivery of 
fresh herring to the retai! stores 


19 minutes 


COLOUR IN CLAY 


TECHNICOLOR. This is the story of modern pottery, a skill 
ful combination of art and science. The film shows clay 
being worked at the potter's whee! and the turner's lathe 
After being boked in electrically fired ovens, the pottery 
s ready to be decorated with various potterns, either by 
the transfer method or by freehand painting. Glazing com 
pletes the process and the pottery is ready for use 


11 minutes Rental $2.50 
THE CUMBERLAND STORY 


Skillfully photographed, this film shows the reorganization 
of an unprofitable coal mine. Bad working conditions and 
past unemployment made the miners suspicious of manage 
ment's plans. But the efficiency of the new regime and the 
opening of new seams under the Irish Sea bring confidence 
to the men and result in much higher output. The various 
roles are effectively played by the men who were actually 
concerned with the enterprise. Produced for the Ministry 


of Fuel and Power 
46 minutes Rental $6.00 


DOWN TO THE SEA 


Produced for the Boord of Trade, this is a survey of the 
British shipbuilding industry and the people who work in it 
The film describes the entire operation of building one ship, 
from the time when the designer experiments with models 
in a tank until the new ship sets out on her maiden voy 
age to Rio 

23 minutes 


FACTORY INSPECTOR 


Produced for the Foreign Office, this film shows an average 
working day in the life of a factory inspector. Modern 
manufecturers welcome his visits, for his constant vigilance 
helps them to achieve an excellent safety record. He must 
be satisfied that management is complying with the build 
ng and equipment rules and he also makes sure that em 
ployees take the precautions so necessary to their safety 


14 minutes Rental $2.50 


FIVE TOWNS 


Produced for the Boord of Trade, this film shows the great 
pottery industry as seen through the eyes of a young Lon 
don girl who marries into a typical pottery family. it fol 
lows the whole process of moking beautiful china from 
tumps of wet clay and shows the tremendous pride of these 
Staffordshire families in the high reputation of English 


china, 
27 minutes Rental $3.75 


FURNIVAL AND SON 


This Crown Film Unit Production is o portrait of the city of 
Sheffield, its great steel industry, and the people who work 
in it. Some ore employed by huge up-to-date factories 
where cutlery is mass-produced. Others work in smai! forges 
which have been honded down from father to son for 
generations 


18 minutes 


HILL SHEEP FARM 


The glens of the Scottish Highlands are very beautiful, but 
they present many obstacles to the hill sheep farmer 
whose flocks ore the basis of Great Britain's sheep industry 
This beautifully photographed film shows the daily life on 
a hill side farm through each season of the year 


19 minutes Rental $2.50 
LET’S SEE 


TECHNICOLOR. The lens is an accessory to the human eye 
and the science of making lenses has produced the optical 
ndustry. This film shows the poinstoking skill needed to 
melt, mold and polish lenses so accurately that they come 
within one-millionth of an inch of specifications 


17 minutes Rental $5.00 


LOOKING THROUGH GLASS 


Modern moss-production methods turn ovt glass in all 
shapes and forms. Intricate machines blow and mold the 


Rental $2.50 


Rental $3.75 


Rental $2.50 


liquid glass with incredible skill. However, the artistry and 


New York 


Boston 





@ Detroit 


precision of the hand craftsmen are not lost, and the 
ortisan still fashions his beautiful designs alongside the 


modern machine 
18 minutes Rental $2.50 


MAKE FRUITFUL THE LAND 

TECHNICOLOR. British eighteenth-century farmers were the 
pioneers of crop rotation. Pre-rotation and rotation meth 
ods of farming are contrasted in this picture, and there ore 
many shots and diagrams of the ‘Four Course’ system in 
operation. By a scientific crop rotation and up-to-date 
machinery British formers today get the maximum yield 


from their limited acres. 
17 minutes Rental $5.00 


MOVING MILLIONS 


Produced for the London Transport Executive by the Crown 
Film Unit, this is a comprehensive survey of the vast organi 
zation needed to run London's traffic. The film shows the 
routine of cleaning and checking buses and subways, train 
ing schools for conductors and drivers, and the constont 


research for new safety devices 
17 minutes Rental $2.50 


ONCE UPON A TIME 


This is the story of Britain's contributions to the art of clock 
making. Greenwich Observatory was built during the reign 
of Chories ||; in 1764 a clock wos made that would keep 
time for months on board ship, so the problem of longitude 
was solved; and todoy, in the era of mass-production, 
Britain's clock industry maintains its very high stundard. 


14 minutes Rental $2.50 
POWER ON THE LAND 


TECHNICOLOR. Old-fashioned manual methods of planting 
and reaping are compared with modern machines which 
pick root crops, reap, bind and thresh grain, and plant 
and woter vegetables. Trenching machines and bulldozers 
prepore land to meet the need of increased food produc 
tion 

17 minutes 


STEEL 

TECHNICOLOR. This film describes the steel industry in 
Britain and the processes used from the time when the iron 
ore is dug out of the ground until the finished product 
leaves the plant. The film shows the processing of smal! 
precision instruments as well as that of huge keels for 
ocean-going vessels. 


34 minutes 


THIS IS COLOUR 
TECHNICOLOR. This film describes the nature of color and 
its many uses. The study of a great chemical industry shows 
the development of modern synthetic dyes, based on oa 
discovery nearly one hundred years ago that color could 
be obtained from coal tor. Today, scientists are carrying 
on constant research and experiments in new dyes and 
pigments 

15 minutes 


TOP LINER 


The world’s largest ocean liner, R.M.S. Queen Elizabeth, 
was launched during the wor ond served as a troop trans 
port for the duration. Now superbly refitted, the 83,000 
ton ship can carry 2,314 passengers across the Atlantic 
nm maximum comfort and can be prepared for the return 
voyage in two doys 
22 minutes 


UNIVERSITY OF FLYING 


Men of all nationalities attend the Empire Test Pilot School, 
for it is the only school of its kind in the world. Its pur 
pose is to make men who ore already experienced pilots 
nto test pilots, such as are needed by aircraft companies 
and Government research establishments 

17 minutes Rental $2.50 


A YANK COMES BACK 


At the invitation of the British Government, Burgess Mere 
dith returned to England after the war to write, direct and 
stor in a companion film to WELCOME TO BRITAIN. A 
YANK COMES BACK follows on ex-Gi as he travels 
throughout Britain, making a preliminary survey for a film 
he is planning to produce. He has o look of British Indus 
try, @t social services and recreations. He goes to see 
Welsh coal mines and the Shakespeare Memorial Theatre 
His investigation of the textile industry results in utter 
confusion. During his hilarious and complicoted journey, 
the Yank discovers to his astonishment that for from being 
broken by the war, the people of Britain are vital and 
energetic and entertain no doubts about the future they 
ore making for themselves 


44 minutes 


Rental $5.00 


Rental $10.00 


Rental $5.00 


Rental $2.50 


Rental $6.00 


BRITISH INFORMATION SERVICES 


® Chicago @ San Francisco © Washington 


BRITISH CONSULATES 


@ los Angeles @ Houston @ Seattle 


























GE Lighting Sales School 


GOOD SOUND SLIDEFILM TECHNIQUE 


| %& Several months ago the General Electric 


Corporation developed, in connection with its 


Planned 
Guide. 


Lighting activities, the 


Lighting 
Phe Guide was a distinct departure 


from conventional methods previously used to 
present lighting equipment products to the 
markets for which these products are specifi- 
cally designed. It has proven a helpful method 
of developing lighting programs for schools, 
stores, offices and factories and has enabled the 
lighting specialists of the General Electric Sup- 
ply Corporation to create a better appreciation 
of modern lighting procedures. 


In connection with this Lighting Guide, a 


program of sales meetings was developed with 
the lighting fixture manufacturers’ cooperation 
with the district offices of the General Electric 
Supply Corporation in presenting this Planned 
Lighting program to the GESCO sales force 
and electrical contractors engaged in the in- 
stallation of lighting. 


MEETINGS FEATURE PRODUCT SLIDEFILMS 


Following the initial two sales meetings, 


which were conducted on a rather elaborate 


scale, a 


series of two-hour 


meetings was 


planned; first as a means of better informing 
the sales personnel of the General Electric 
Supply Corporation of this activity and second 
to enable them to sustain the contractors’ in- 
terest in the program as a whole. 


rhis has been accomplished in part up to 


the present time through the use of sound 
slidefilms developed on a cooperative basis by 
the General Electric Supply Corporation and 
various fixture manulacturers whose products 


the company distributes. 


Up to the present 


time five such films have been produced, the 


latter 


three covering school 


lighting and industrial and ofhce lighting. 


lighting, store 


While these sound slidefilms are essentially 


part of a program for the General Electric 
Supply Corporation, each presented the activ 
itv of a certain fixture manufacturer as a basis 
for the film and for the meeting in which it was 
used. The first of these three films was mz 
in cooperation with the F. W. Wakefield Brass 


(CONTINUED ON 
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FOR SALE 


Latest Model E Professional Maurer 
Recording System. Includes Recorder, 
Mixer Amplifier, Power Pack, Voltage 
Regulator, R. C. A. Microphone and 
Stand; and Maurer Film Phonograph 
with power pack. 

Complete unit with all cables, ac- 
cessories, and cases. Cost $6725.00. 
Will sell for $5000.00. 


H. D. McLarty 
15 STANLEY STREET 
BUFFALO 6, N. Y. 
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SERVICES 

IN SOUND 
Motion Pictures 
Newsreels 

Television 
Phonograph Recordings 
Radio Transcriptions 
Band Stages 
Shooting Stages 
Trailers 

Recording and 


Sound Laboratories 


REEVES: 


REEVES: 


REEVES: 


- 


That's why hundreds of producers 


use Reeves facilities. 


Five floors devoted to recording sound, and the production of 


Movies. Radio and TV shows. 


Completely equipped and manned by a staff of “‘sound 
specialists’, geared for sound recording from a one minute 


spot to a feature production. 


Where a Producer can work with confidence. Remember, 


Reeves is not a competitive producer but a PARTNER. 


REEVES SOUND STUDIOS, INC. 


304 EAST 44th STREET * NEW YORK 17, N. Y. * OREGON 9-3550 





RCA Licensee 
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The Largest Sound Service Organisation in the World. 


Western Electric Licensee 
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MEDAL AWARDED TO 





THE AMERICAN CANCER SOCIETY, THE NATIONAL CANCER INSTITUTE 










AND 








AUDIO PRODUCTIONS, INC. 
AT THE 1949 INTERNATIONAL 
EXHIBIT OF CINEMATOGRAPHIC 
ARTS HELD IN VENICE, ITALY* 




















We take prude tn ser ving the greal field of 


medtctne as we do tn ser ving tustness, tndiwt Y 












and the climed Forces th rough the man yf pullic 
relations, educational and hatning films we now 


have tn production. 


SERRE. « BJECT OF THE AWARD 
is THE FIRST OF A SERIES 
OF Six FILMS FOR THE 
AMERICAN CANCER SOCIETY 
AND THE NATIONAL CANCER 
INSTITUTE NOW BEING PRO 


DUCED BY AUDIO PRODUCTIONS 


INC Send for ‘‘A Few Facts About Audio'’ 


AUDIO PRODUCTIONS, INC. 


FILM CENTER BUILDING *® 630 NINTH AVENUE 
NEW YORK 19, N.Y. 
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ROWING PUBLIC AWARENESS of 

the useful role of the sponsored film 

medium in many phases of education 
and information was reflected this past year 
in the unprecedented honors given to out 
standing sponsored films. 

Medals and cash awards totaling $5,000 
were given the fourteen subjects selected by 
the Awards Jury of the Freedoms Foundation 
and honored at recent ceremonies in Valley 
Forge, Pennsylvania. General Dwight D. Eisen 
hower, president of Columbia University, 
made the presentations. Dr. Harold E. Stassen, 
president of the University of Pennsylvania, 
headed the distinguished jury which included 
state supreme court justices and heads of 
national patriotic socictics. 


INTERNATIONAL Honors at VENICE, PTALY 

Phe world-renowned International Exhibi 
tions of Cinematographic Art held annually 
in Venice, Italy, also brought unusual honors 
to films produced by members of the com 
mercial film industry. In addition to the 
First Prize Award in the Medical and Scienti 
fic Films Division which was accorded Cance? 

the Problem of Early Diagnosis, made by 
Audio Productions, Inc. for the American 
Cancer Society, gold) medal and honorable 
mention awards were given to two Navy train 
ing films produced by DeFrenes and Company 
of Philadelphia. 

The two Navy films were Endodontia (Root 
Canal Therapy) which won a Gold Medal, and 
Periodontia, which received honorable men 
tion. Phe DeFrenes’ production Naval Photog 
raphy in Science was a first-prize winnit 
picture at the 1949 Venice Exhibition. 


Vv 
ed 


biim Festivat. Honors Are RECALLED 
Selection of other outstanding sponsored 
filam productions for honors at the 1949 Cleve 


land Film Festival is deserving of mention. 


ig 
Among the well-known producers who shared 
these honors were Caravel Films, Inc., Chicago 
Film Studios, the Jam Handy Organization, 
Inc., and Wilding Picture Productions, Ine. 
The inaugural Public Relations Forum of 
Boston University accorded similar honors to 
the widely-popular rural safety film) Miracle 
in Paradise Walley, sponsored by Sinclair Oil. 
Pulitzer Prize honors for its original music 
were accorded Robert Flaherty’s Louisiana 
Story, which was also selected for highest 
British Academy honors as the outstanding 
factual film of the year, bringing added kudos 
to its producer and to the progressive spon 
sorship of the Standard Oil Company of New 
Jersey, which made this film possible. 


EDINBURGH AWARD GIVEN GENERAL MILLS 

The School That Learned to Eat, General 
Mills’ low-budget film on nutrition-education, 
was selected for honors at the Edinburgh, 
Scotland, Film Festival and has been widely 
heralded by film critics for its useful contribu 
tion in this important area of national health 
and weltare. 

Phe annual awards of the National Com 
mittce of Films tor Safety are a further tribute 
to the useful service of the film medium in 
this extremely vital area of public education. 
Here again, the Sinclair film Miracle in Para- 
dise Valley was singled out for a special award 
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right off the reel 


THE USEFUL ROLE OF COMMERCIAL FILMS IN PUBLIC EDUCATION 
IS EMPHASIZED IN NATIONAL AND INTERNATIONAL HONOR AWARDS 


by the National Salety Council, in recognition 
of its widespread use in rural safety education. 

The list is growing and its existence will 
help stimulate further cflorts by sponsors and 
producers to merit similar honors. 


The Editors of Business SCREEN will present 
their annual selections of outstanding com 
mercial, industrial, and government films in a 
special Awards Section now being prepared for 
early 1950 publication, Citations will be given 
sponsors and producers nominated by this 
publication. 


54th Congress of American Industry Sees 
Premiere Showing of NAM’s “Quarterback” 
*® The National Association of Manutacturers 
unveiled its latest motion picture, The Quai 
terback early this month before the Associa 
tion’s 54th annual Congress of American In 
dustry at the Waldorf Astoria in New York. 

The new film, eleventh in a series of NAM 
pictures since 1936, was greeted with much 
interest and applause by the 3,000 American 
business leaders attending the conference. That 
it did so was no small feat, for the showing 
was presented late in one afternoon's session 
following a full seven hour day of speeches. 
After that much free enterprise in one gulp 
any film would have done well to hold its 
audience’s attention; this one did it com 
pletely. 

The Quarterback is a screenplay about a 
football hero, who, following graduation, sul 


‘THe HuMAN BriIDGE” 


*® With this inspiring title, a dramatic new 
sound motion picture on the creation and 
manufacture of the new Ford (and the story 
of the men behind it) has just been completed 
for the Ford Motor Company by the Raphael 
G. Wolff Studios. The story of The Human 
Bridge in pictures and text will appear in 


these pages next month. 





fers defeat and disappointment in his business 
career, despite an auspicious start made pos 
sible by his gridiron fame and popularity. 

Only alter twice losing his job does he real 
ize that his football prowess was due to the 
coach's careful planning of plays and that 
success in business also requires preparation 
and enterprise. 

Those who are entered in the NAM contests 
to guess what their films are really about will 
not have too much trouble with this one. 
Hard work, resourcefulness and enterprise are 
the keys to business success. What you do and 
how you do it are more important than who 
you know. This is a switch on the familiar 
maxim that the best key to success is the boss's 
daughter, but the new NAM makes a fairly 
convincing case for the more conventional 
means. 

\s a movie, The Quarterback leaves little 
to be desired. The cast, including Robert 
Sterling, Gail Davis, Tom Harmon and Frank 
Conroy, is uniformly good, and Jack Chertok 
and Sammy Lee, producer and director for 
Apex Film Corp., keep the story moving 
smoothly and the general appearance much 
more handsome than the average non-theatri 
cal film. Showings will begin in early 1950. 


1 16mm Film Preview Theatre Helps This 
Enterprising N. Y. Retailer Sell Hobbyists 


*% Patterson Brothers, one of the oldest and 
largest hardware stores in the country, has 
opened a new branch in midtown Manhattan 
catering to the rapidly increasing number ol 
home workshop hobbyists. 

In the basement of the new store at 292 
Madison Avenue in the Grand Central area ts 
the “Try It Yourself” department featuring 
power tool set-ups and demonstrators on hand 
at all times to answer any questions on “how 
it works”. For those who want more detailed 
woodworking information, Patterson Brothers 
has a small I6-seat film theatre where a new 
Revere sound projector has been running al 
most continuously for over a month since the 
new branch opened. 

The manager in charge customarily rotates 
six U.S. Ofhce of Education woodworking films, 
but is always glad to put on any one of them, 
or any other film he can get, for people who 
have come in for a special “lesson” on the way 
home from the office. 

Patterson Brothers have publicized the new 
film theatre in advertisements, posters in the 
window of the upstairs store and direct mail 
ings to leading firms in the midtown area. The 
company finds that patrons are not only en 
thusiastic about the film showings, but that the 
theatre has produced excellent business among 
audiences who find how easy it is in the films 
and want to try it themselves at home. 

































































FREEDOMS FOUNDATION AWArRb Ceremonies at Valley Forge 


Dt 


Freedoms Foundation Awards 
Given to Fourteen Pictures 


CITED 


ienhower 


FOR CONTRIBUTIONS 


EFORE AN AUDIENCI 


guished guests, the first 


of 200 distin 
annual Free 


doms Foundation awards were given 


last month to a like number of American i 


dividuals and organizations “in recognition ol 


their contributions to the American way ol 
life by ‘speaking up for freedom’ in many ave 
nues of our everyday experienc 

This impressive ceremony, presided over by 
General Dwight DD. Eisenhower, took place mn 
a remodeled barn 


Valles 


occupied by 


setting oO 


the appropriate 


on the Colonial farm at Forge, Penn 


one Washington's 


l aking 


svivania, 


troops their place of distinction 


president of Columbia Untwersity 


TO 
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were pre sided over by General Dwight 








“AMERICAN WAY OF LIFE” 


among the media of communication thus hon 


ored were fourteen lOmm motion pictures 
which received a total of $5,000 in cash awards 
and gold medals 

The Freedoms Foundation was established 
in 1949 as a non-profit, non-political and non 
sectarian organization for the sole purpose of 
encouraging Americans in all walks of life to 
understand, to value and to speak up for the 
In the 


words of Don Belding, its president, “The 


rights and freedoms which are theirs. 


Foundation has no private program or special 
brand of Americanism or freedom to promote. 


It will originate nothing, but will serve as a 







A Distinguished Awards Jury 
Recognizes the Contribution of Films 
Which “Speak Up for Freedom” 


* 





* 








* 


catalytic agent to encourage all of the people 
to know, and to defend and extend the rights, 
freedoms and responsibilities they already en 
joy as Americans.” 

Phe 1949 Awards, which total more than 
the Nobel and Pulitzer 
an equally distinguished jury of 21, including 


Prizes, were made by 
State supreme court justices and officials of 
American patriotic societies, under the chair 
manship of Dr. Harold Stassen, president of 
the University of Editorials, 
magazine articles, radio programs, sermons, ad 


Pennsylvania. 


dresses, company and union publications 
shared the spotlight with the motion picture 
awards. No awards were made to 35mm “thea 
trical” pictures this year because of an inade 
quate number of entries 

The first place film award of $2,000 and a 
gold medal was made to Cluett Peabody & 
Company, sponsor of Enterprise, produced by 
Caravel Films, Inc. Second prize of $750 and 
a medal went to Harding College, Searcy, At 
kansas, for one of their film series Make Mine 
IFreedom, produced by John Sutherland Pro- 
ductions. ‘Vhird prize was won by RKO Pathe, 
Inc. for one of the This Is Amercia 
titled Letter to a Rebel. All ot the first three 
winners are being nationally distributed by 
Modern Talking Picture Service, Inc. and are 


therefore available tree of charge to any busi 


series, 


ness or educational audience group. 

Three of the first ten cash awards went to 
sponsored films produced by Wilding Picture 
Productions, Inc. including Letter From Amer- 
wa (Goodyear Tire & Rubber Company) ; In 
Balance 
pany) ; 


(Burroughs Adding Machine Com- 
and Ow Division, 
Chrysler Corporation). Other sponsored film 
awards were shared by the National Associa- 
The Price of Free- 
dom (Apex Film Corp.) and the Kelvinator 
Division, Nash-Kelvinator Corp., for Of This 
We Are Proud, produced by Raphael G. Wolfl 
Studios. 


Ameria (Dodge 


tion of Manutacturers tor 


Nominations for 1950 awards, expected to 
exceed the $109,000 in prizes given this year, 
are now open and being received at Freedoms 
Foundation headquarters in Valley Forge, ac 


Betow: THe FILM “ENTERPRISE” won first place 


1949 {fwards. 


Foundation 


in the lreedoms 
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Above: “Letrer to A Repew” won the third 
place in the first annual Freedoms Foundation 
{wards made at Valley Forge. 


cording to Kenneth Dale Wells, executive vice 
president of the organization. Anyone may 
make a nomination and producers and spon 
sors of films are cordially invited to nominate. 

Employee audiences will be especially inter- 
ested in the films already selected and some 
provision has already been made by sponsors 
such as the National Small Business Economic 
Foundation (sponsoring Letter to a Rebel) 
for an increased number of prints among the 


1. ‘To Cluett Peabody & Company 
for their film Enterprise produced 
by Caravel Films, Inc. 


2. To Harding College for then 


film Make Mine Freedom produced 
by John Sutherland Productions. 


8. ‘To RKO-Pathe, Inc. for then 
film Letter to a Rebel. 


1. ‘To the Joint Committee of the 
ANA-AAAA and the March of 
lime for their film Freedom is 
Indwwisible. 


5. ‘To the Goodyear ‘Tire & Rubber 
Company for their film Letter From 
America produced by Wilding Pic- 
ture Productions, Inc. 


6. ‘To the Lutheran Layman’s Lea- 
gue for their film The Sickle and 
the Cross. 


7. Tothe Twentieth Century Fund 
and Encyclopaedia Britannica 
Films, Inc. for their film Productiv- 
ity—Key to Plenty. 


8. To the Burroughs Adding Ma- 
chine Company for their film Jn 
Balance produced by Wilding Pic- 
ture Productions, Inc. 
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ABOVE: 


“Letter From 
{Imerica”’ was cited for fifth place honors in the 
1049 Freedom Foundation Awards. 


GOODYEAR’S INSPIRING 


26 nationwide exchanges of Modern. Jn Bal- 
ance and Our América are other award-win 
ners being distributed by this service. 

In his address to the various winners at the 
Awards ceremonies, General Eisenhower said: 
“You recipients of these awards will always be 
rightfully proud that a jury of your peers 
marked some cflort of yours as useful in per 
petuating the vision that sustained Washing 
ton at Valley Forge.” * 


THESE FILMS WON 1949 FREEDOMS FOUNDATION AWARDS | 


9. ‘To the National Association of \ 
Manufacturers for their film The 
Price of Freedom produced by Apex | 
Film Corporation. 


10. ‘To the Dodge Division, Chry 
sler Corporation, for their film Ow 
America produced by Wilding Pic- \ 
ture Productions, Inc. 


* * * 


MEDAL AWARDS 


1. ‘To the Armed Forces Informa- 
tion and Education Division, Visual 
Aids Section, for their film Voices 
of the People. 


2. To the Kelvinator Division, 
Nash-Kelvinator Corporation, for 
their film Of This We Are Proud — | 
produced by Raphael G. Wolff. | 








3. To Coronet Instructional Films HI 
for their film Our Living Constitu 
tion. 


ft. ‘Lo Philip Ragan for the film Of 
the People, By the People, For the 
People produced for the United 
States ‘Treasury Department. 





Night & Sound 


A ROUND-UP OF LATE NEWS EVENTS 


*® These events and announcements made 
news as the final 1949 issue of Business SCREEN 
went to press this month, completing ou 
tenth year of publication: 


Useful Films Crowd the Calendar: 


* Completing production in the closing 
weeks of 1949 were several new feature-length 
safety film productions by major sponsors in 
the automotive field. Unusual content treat 
ment promises to make exciting news on re- 
lease in 1950. 

* The colorful new Ford Motor Company 
picture The Human Bridge, with an unusual 
overseas version plus its U.S, counterpart for 
domestic consumption, was going into the 
field this month on completion by Raphael G. 
Wolff Studios of Hollywood. 

*® N.A.M.'s latest (and probably most success 
ful) film feature The Quarterback was pre 
miered at the recent annual meeting of indus 
try leaders in New York early this month. 

* Sales training films lead the field in business 
importance with large-scale sales reported fon 
the Rockett-produced Aggressive Selling series 
(reviewed in these pages recently) . 

*® Among other titles noted for later review 
are a new six-reel training motion picture pro 
duced tor the United States Air Forces by 
Pathescope, New York, titled D-1 Remote Con- 
trol Turret System. Aty Weather Service is 
another Air Force film delivered by Pathescope 
this month. 


British Film Official Returning Abroad: 


*® Thomas Hodge, Director of Films and Pub 
lications Division, British Information Sers 
ices, leaves for England early in January to 
take up an important new post in the Foreign 
Othce. “hese columns will report to you in 
ereater detail next month. 


Projector Loss Reported for the Record: 


*& Equipment dealers, sponsors, and producers 
are warned to look for the following sound 
slidefilm projectors, reported as stolen in late 
November from the Vogue-Wright Studios at 
237 East Ontario Street in Chicago: 6 Mag 
navox Junior Projectors, including 4 Stand 
ards and 2 Automatic, serial numbers 20252, 
19691, 19381, 19278, and 19245. Please report 
any offerings to Business SCREEN or to the 
studios. 


Business Screen Editorial Features Due: 


*® A very complete Index of Sponsored Films, 
listing all the films reviewed in Business SCREEN 
this year has been held over by space limita 
tions and will appear in the February Ist 
issue Of 1950. Also scheduled for that issue is 
an excellent “how-to-do-it” article on the mak 
ing of an automatic sound slidefilm, a technical 
feature on “35mm Ansco Color Prints From 
l6mm Kodachrome” adapted from an SMPE 
report by Adrian Mosser and Linwood Dunn. 
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fudio) 


cancer fitm 


Scene from a recent 


Honor Cancer Picture 


GIVEN FIRST AWARD AT VENICE 
FESTIVAL IN: MEDICAL DIVISION 


NDER THE JOINT SPONSORSHIP of the 
American Cancer Society and the Na 
tional Cancer Institute of the U. S$ 

Public Health Service, 


Inc. is now producing a series of six medical 


\udio Productions, 
teaching films that have the potentiality ol 
reducing the cancer death rate by nearly halt 
Lhe over-all subject matter of the entire series, 
as indicated by its sub-title, is The Problem of 
karly Diagnosis 

The first film in the series was recently 
awarded the first prize in the division of films 
Denth Inter 
national Exhibit of Cinematographic Arts held 


on medicine and science by the 
this vear in Venice, Italy. The formal presen 
tation of the award was made in Washington, 
D. C., during the week of November 27th by 
representatives of the Italian Embassy to John 
R. Heller, [r., M.D., director, National Cancer 
Institute, and Charles 8S. Cameron, M.D., medi 
cal and scientific director, American Cancer 
Society 

This first film, devoted to presenting the 
medical aspects ol the cancer proble m, is tithed 
Cancer The Problem of karly 


less than a vear, 200 prints have been pu 


Diagnosis. In 
chased by medical schools, hospitals, Stat 
health ce partinents, and State cancer societies. 
lo help other countries in the fight’ against 
cancer, the U.S. Department of State is dis 
tributing 20 prints in forcign countries 
Phe State Department will follow the same 
plan with the second film in the series, “Breast 
Cance? The Problem 


which was previewed in Washington, D. ¢ 


karly Diagnosis 


December 5th, in connection with the Interim 
Session of the American Medical Association 
This film points out that while nearly 50,000 
women develop breast cance: each vear, and 


that 50 per cent of them die within five years 


most of these deaths could be prevented by 


diagnosis of the disease within one or two 
months of its onset and by prompt treatment 

This challe nee to the medical prolession will 
be tollowed in mid-spring by release of a film 
teaching self-examination of the breasts which 


will be given wide distribution among women's 
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The final four films in the med- 
ical teaching series will be devoted to cancet 


club groups. 


of the gastro-intestinal tract, cancer of the 
uterus, the lung and esophagus, and intra-oral 
cancer. All of the pictures are sound films in 
l6mm color. The self-examination film will 
run about 10 minutes screen time in length, 
and the balance of the series will average about 
10 minutes each. 

\. E. Gansell of Audio is the executive pro 
All of the 
films were produced by \udio’s long estab 
lished Medical Division headed by S. S. Feuer 
man, assisted by Earl 8. Peirce, which has pro 


ducer and director of the series. 


medical films tor the 
American Hospital Association, the 


duced many notable 
\merican 
Medical Association, Johnson & Johnson, the 
Educational Bureau, Parke, Davis & 
Company, Sharp & Dohme, Ciba Pharmaccu 
tical Products, Inc., Mallinckrodt Chemical 
Works, the Ortho Pharmaceutical Corporation 


lodine 


vund the Union Carbide Company 


Ohio Oil Shows “Unseen Horizons” 


in Colorful Story of Progress 


*® In sixty vears of uselul service and con 
tinued growth, Phe Ohio Oil Company has 
written a good deal of history for itself and 
for the petroleum industry in which it is a 
highly-regarded pioneer member. Telling that 
story ol progress to company employees and 
members of their families (as well as to the 
company’s Marathon dealers and jobbers) ts 
anew S0Q-minute color motion picture Unseen 
Horizons, produced by Wilding Picture Pro 
ductions, [ne 

Increasing pride as well as factual knowl 
edge of their Company is its primary aim. 
Unseen Hortons does this in a skillful plot 
story woven by James Prindle of the Wilding 
creative stall, Historic tlash-backs and good 
animation help put across a convincing story 
of progress and achievement 

Camera crews travelled some 15,000) miles 
in 10 states photographing operational scenes 
which highlight the film. A top feature is the 


original musical score played by a 22-piece 


studio orchestra. The film was produced under 
the supervision of M.S. Hauser, manager ol 
public relations tor Phe Ohio Oil ¢ ompany 


bed Way was the director tor Wilding 


1 scene from “Unseen Horizons” (Wilding) 









Holland's Springtime 


TULIP GROWERS BRING BEAUTY 
TO SCREEN IN A NEW PICTURE 


*® One of the largest and most important in 
dustries in Holland is the growing of crocus, 
daffodil, hyacinth and tulip bulbs. “Tulip 
bulbs, the most important of the crop, were 
intreduced to the low lving land back of the 
dunes in the region of Haarlem and Leyden 
by explorers who brought the plants back from 
the near east in the seventeenth century. 

Bulbs are sold through direct mail, florisis 
and nursery firms. Chief competition tor th 
Dutch product are the locally grown bulbs 
which also do a big yearly business. However, 
hundreds of years of specialization in- the 
industry have made bulbs from Holland 5: 
nonvmous with quality, and the imported 
tulips, daflodils and hyacinths have led the 
market for many vears. 

The chiel problem olf the Holland growers 
is to quietly and consistently stress the superior 
quality factor, The association does this in 
several ways—by restrained, institutional typo 
advertising, distribution of informative pam 
phlets on planting techniques, good publicity, 
and, recently, by a beautiful new 20-minute 


Kodachrome motion picture, Springtime in 
Holland. 
Last spring, at the height of the blossom 


DPM Productions, New 
York, sent photographer Earl B. Brink to 
Holland to travel the whole length of the bulb 


scuson, produce ms 


growing area and record the story of how the 
plants are grown and prepared for export 
The result, naturally, is like a rainbow ol 
constantly changing color. Fields, as tar as the 
eve can see, will be red or maroon or vellow 
or any of the dozens of other colors in which 
tulips can be produced. Behind all this beauty 
is the craftsmanship of Maurice TL. Groen, 
under whose direction the film was produced 
Dorothy Maulsby wrote the script 

Besides scenes directly devoted to the indus 
try, such as hybridization of tulips (only one 
cross in’ 10,000 is labeled a success), selection 
of outstanding varieties and stripping of blos 
soms to produce stronger bulbs, Springtime in 
Holland shows Dutch sea 


coast, cheese making and rural tile. 


Amsterdam, the 


It is intended for audiences of garden club, 
and other interested groups, but no limitation 
has been made and the film is certainly suitable 
for all types of audiences. It will probably be 
quite valuable in inducing people who have 
never grown bulbs to begin. Pamphlets and 


other literature, which are mailed 


o groups 
alter a booking and belore the meeting in 
which the film will be seen, describe several 
methods of growing bulbs, even indcors during 
the late winter and early spring 

Springtime in: Holland is distributed by 
Films of the Nations, Inc., through many asso 


Du “ rk 


ofhices, 


ciated offices throughout the country 
ings are made cither through these 
Films of the Nations headquarters at 15 West 
loth Street, New York, or the Associated Bulb 
Growers of Holland, 41 East 42nd Street, New 
York. 


\ hundred prints are being circulated. 
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HE ACUTI 


understandit 


NEED for better public 
w of the savings-investing 
process is the public education problem 

now being faced in a nationwide grass roots 
program by members of the Investment Bank 
America 


ers Association of Meeting in early 


December for a special two-day Public Edu 


cation Forum, preceding the  Association’s 


innual Florida, 


more than sixty members of the L.B.A. Public 


convention at) Hollywood, 


Education Committee and other interested 
guests heard a distinguished panel of educa 
authorities, research 


tional specialists, and 


public relations experts from within their 
own field speak on all phases of this vital 
phase of cconomic education 


oseph | 
| 


Fducation Committee, was in charge of the 


Johnson, chairman of the Public 


procecdings The special program Was al 
ranged by Erwin W. Bochmiler, public educa 
tion director of the LB.A. 

Among the featured speakers were Hal H. 
Dewar 


Julien H. Collins, member of the Committes 


retiring president of the Association; 


who spoke on the evolution of the 


public 
caucation program 1 AN CTISIS IKCTL, GIPCCLOI 
prog Dr. R Likert, direct 


1.B.A. Public Education Forum 


INVESTMENT BANKERS 


rO PRESENT 


of the Institute for Social Research, University 
of Michigan; Winthrop H. Smith, of Merrill 
Lynch, Pierce, Fenner & Beane 
Dale Wells 


Freedoms Foundation 


and Kenneth 
exccutive vice-president: of thi 

Presenting one view of industry was James 
kK. Barron, director of the Industrial Leaders 
National Association. of 
Manulacturers and speaking on “The ClO 
was Everett M. Kas 
associate director ol research, the Con 


Department of the 


ind Capital Formation” 
salow, 


vress of Industrial Organizations 


John B. Mack, Jr., director of the Public 
Relations Council, American Bankers Associ 
ation, spoke on “Public Education at the 


Local Level 


Hit tes 


Among other active I.B.A. com 
members who presented key talks on 
\. Magowan, Wil 


the program were Robert 


liam K. Barclay, Joshua A. Davis, Samuel 1 
Varnedoc, Wickliffe Shreve, John M. Marston, 
and H. Lyman Greer 


QO. H. Coelin, fa 
was the featured spt aker ona special Saturday 
“Public 


Via the Screen” and also presented examples 


. editor of BUSINESS SCREEN, 


evening presentation of Education 
of successful public relations films as well as 
sources of available film material. 

\s a good step forward in) coordinating 
public education programs of individual mem 
bers as well as local public education projects, 
this vear’s Forum is « xpected to be combined 
as part of the main convention program when 
the L.BoA. meets in 1950. The association has 
already sponsored one motion picture America 


Looks Ahead, now subject to revision, a7 
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ASSOCIATION SPONSORS TWO-DAY 
INFORMATION AND IDEAS FOR GRASS ROOTS PROGRAM 











MEETING 











LBA. Pusric Epucation LUMINARIES 
(group at top, l. to vr.) were Winthrop 
H. Smith, Dr. Rensis Likert, and Chatr- 
man Joseph T. Johnson. (Inset above) 
Kenneth Dale Wells of the 


Foundation, Valley Forge, Pennsylvania. 


/ Me edoms 


Pusiic Epvcation Prospiems and oppor 
funities were prese nled to members ol 
the Publ Education Forum at Holly 
vod, Florida on December 3 and 4 b 
these financial publi relations leaders 
(left above) John B. Mack, Ji 
of Public Relations Council of the Amen 
(right) Julien 
H. Collins, Chicago investment banker, 
olution of the 1.B.A. 


) 
public education program 


divector 
Issoctation 


ean Banke rs 


who spoke on the 
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GE LIGHTING SALES SCHOOL 
(CONTINUED FROM PAGI FOURTEEN) 


Company, Vermilion, Ohio, and was devoted 
to school lighting. The second featured store 
lighting and was produced in cooperation with 
Day-Brite Lighting, Inc., St. Louis, Missourt 
The third featured office and industrial light 
ing and was completed in conjunction with 
the Miller Company, Meriden, Conn 


MicrkoGrRoove RecoRDs IMPROVE MEETINGS 


Fo accomplish the purpose ton which these 
films were designed, cach film presented a 20 
minute narrative illustrated with between 50 
and 60 frames. Because the normal transcrip 
tion would have required several 12-inch rec 
ords which would have had a tendency to intet 
rupt the narrative while the record was being 
changed, it was decided to use microgroove 
transcriptions, manufactured by Columbia 
Records. Through the use of these transcrip 
tions it was possible to run a 20-minute nat 
rative on one record and permit the showing 
of the entire film without interruption. This, 
according to the district sales managers and 
lighting specialists of the General Electric Sup 
ply Corporation, has proved to be a definite 
advantage in the maintenance of interest at the 
sales meetings. And at the same time has en 
abled sales representatives to present these 
films to individual contractors without the 
necessity of carrying about a considerabl 
amount of material with which to make the 
presentation 

Phe method of procedure in setting up a 
meeting using these sound slidefilms and tran 
scriptions is to provide the district sales man 
ager with meeting manuals from which the 
sales manager or lighting specialist can set up 
a complete meeting with no more than average 
planning. These meeting manuals include a 
complete meeting guide, a copy of the script 
for the transcription, a list of properties re 
quired for the successful conduct of the meet 
ing and samples of whatever reference mat 
rial is required to supplement the meeting 
activity such as catalogs, pamphlets, mailing 
pieces, eu 

Aut District Supery Orrices Eourprrp 

Each of the district offices of the General 
Electric Supply Cerporation has equipment for 
the use of these microgroove transcriptions and 
slidefilm projectors. Each district office is pro 
vided with a film, a record and the Meeting 
Manual. This involves the distribution of 
approximate ly 60 to 70 films and transcriptions 
as rapidly as they are completed. This pro 
gram at the present time contemplates the pro 
duction of material for some ten meetings 
during 1950 

The films, transcriptions and meeting man 
uals are developed in conjunction with the 
sales and sales promotion staffs of the various 
fixture manutacturers; program devel pment 
being carried out by Mr. W. W. Booth, Light 
ing Sales Manager of the General Electric 
Supply Corporation of Bridgeport, Conn., and 
Mr. Paul G. Hobart, Editorial Director of 
R. L. Polk & Co., at Cleveland, Ohio. Tran 
scriptions are made in the New York studios 
of Columbia Records and the films were pro 
duced in Cleveland 5 
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Miller Goes to Press 


Printing Machinery Manufacturer Uses 


Model Promotion for New Color Film 


*® Wouldn't it be ideal to have a lovely blonde, 
someone famous like Liz Hastings, around 
which to center the promotional campaign for 
your picture? Well, that was the enviable 
position of Bill Clawson, Advertising Man 
ager of the Miller Printing Machinery Com 
pany, and he didn’t miss a trick in exploiting 
it 

Now, a printing press and a beautiful model 
are two things not usually found in the same, 
let's say environment, but when brought to 
gether as part of one story, they prove to be a 
sure-fire combination that immediately cap 
tures and holds the attention of the audience. 
In Another Man's Business, Miller's twenty 
five minute motion picture in sound and colon 
which was produced by Mode-Art Pictures, 
Inc., the first shot is that of a gorgeous girl 
smiling and relaxed, her blonde hair free and 
windblown against sky and sea. 


Stitt. BY Kepprer Is Foca Pont 


In the dolly back that follows, the camera 
reveals that actually the scene was being posed 
for a still camera shot by Victor Keppler, while 
the motion picture crew stands by. The sky 
and the sea are painted on a backdrop. Dis 
solving from a close-up of the girl to appat 
ently the same shot, in the pullback that fol 
lows, WE See that the girl's picture has been 
printed on the front cover of a brochure which 
is being examined critically by the printer. In 
the development of the picture, the scope and 
size of the Miller plant is shown and the story 
is told of how a modern high-speed press is 
planned, tested, and produced. The picture 
closes with a close up of the girl again, lor 
without fine presses, a picture of her face on 
the front of a printed piece of literature would 
hardly be possible. It is the face on the front 
cover of the brochure which every person in 
the audience receives when they see the pic 
ture. 

As soon as production for the picture began 
and shooting started, preliminary steps in the 
carefully planned promotional campaign got 


From stu. ro Movir as the Miller color film 
ets rolling at Mode-Art studios. 











PHOTOGRAPHER VicroR Keppler makes sure 
that every detail ts perfect before lensing Liz 
Hastings for the Miller film. 


under way. Articles about the scope of the 
picture and photographs of Miss Hastings 
were sent out and printed in the trade papers 
and magazines of the printing industry. Even 
then, months before release, requests for show 
ings were booked. 

When the picture was finished and deliv 
ered, the campaign efforts concentrated on the 
premier showing to be held at the Interna 
tional Convention of the Printing House 
Craftsmen in San Francisco. Publicity releases 
were sent to all trade publications, and each 
of the magazines was asked to have their “dra 
ma critic” present to review the picture. 


PRINTERS SEE A Lov or Liz HAstTINGs 


When a delegate registered, he received a 
brochure with the beautiful blonde’s picture 
on the cover, on the upper corner of which 
was a small tip-on or card extending an invita- 
tion to the premiere for the picture. In areas 
where groups gathered and held meetings in 
the hotel, at the main desk, at the cigar and 
news stands, and in the elevator lobby of each 
floor were placed cardboard placards display 
ing a production photograph and telling the 
time and place of the showing. Near the en- 
trance of the convention rooms, a regular, full 
sized theater case displayed a group of pro 
duction photographs and notes about the pic 
ture. In setting up these displays, the rules of 
good taste and common-sense were followed 
throughout. 


Goop “THrarre’” Wuans Critics’ ACCLAIM 


Another novel twist of the campaign was the 
use of the tickets for the performance. At 
social gatherings and at meetings, representa 
tives of the company passed out tickets that 
were similar to those used by theaters and 
marked, “The Comstock Room Theatre 
World Premiere .. . 

\fter the picture was scre¢ ned, the reaction 


{nother Man's Business.” 


of the delegates at the convention was enthu 
siastic. Of particular praise was the minimum 
use of commercial appeals in the picture, the 
Miller name being referred to only when vital 
to the story and to clarity. Favorable reviews 
by the “drama critics” were printed in the 
Inland Printer, Graphic Arts Monthly, Print 
ing Equipment Engineer, American Printer, 
and the Printing Magazine. 

\fter the premicre at the convention, the 
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promotional campaign did not end. Personal 
letters went out to printing craftsmen, to clubs, 
and to each local of the pressmen’s union and 
allied trade councils throughout the country. 
As a further carry through, eight thousand 
Miller customers were sent promotional bro- 
chures along with a letter suggesting that they 
make arrangements to see the picture. To a 
select group, framed portraits of Miss Hastings 
are being mailed. 


Fut. Score oF PrResswork Is SHOWN 


Not only is the demand for the picture from 
printing trade organizations, but from schools, 
advertisers, clubs, and social groups. In the 
Miller picture, they can see the planning, the 
engineering, and the designing requiring thou 
sands of man hours of work before the produc 
tion phase begins on a press. And in the pro 
duction phase, they follow the teams of highly 
skilled craftsmen and technicians doing thei 
particular jobs on each press being built on 
They see the modern, efh 
cient, complex machines and the experienced 


the assembly lines. 


workmen that are needed for gear cutting, for 
planing, for drilling, and for the many other 
operations necessary to make a press. They 
see the parts and press itself tested, so that it 
runs smoothly, easily, and with precision be 
fore it is shipped. 


Conor Brocuure Is Fine PROMOTION 


In Another Man's Business, Miller has an 
ideal tie-in with its product, for the brochure 
in full color which each person in the audience 
receives, is an outstanding example of fine 
printing. It was printed on a press, the Miller 
IW Two-Color, which the audience will see 
being planned and manutactured in the mo 
tion picture to be shown. ‘The combination 
builds sales and valuable relationships. Prints 
of the picture are being shipped not only to 
all parts of the United States, but to Canada, 
England, Norway, France, and to all parts of 
the world where printing machinery is used. 


Sponsor: Miller 
pany, Pittsburgh, Pennsylvania, Film: An 


Printing Machinery Com 


other Man’s Business, twenty-five minute 
motion picture in sound and color produced 
by Mode-Art 
Pennsylvania. 


Pictures, Inc., Pittsburgh, 
Distribution: Syndicated 
Films, 1022 Forbes Street, Pittsburgh, Pa. 


HeRE ARF YOUR TICKETS to the premiere show- 


Inother Man's Business.” 


ing of 
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Here's a gal who wasn't “Sitting Pretty” 


UST TWENTY MONTHS AGO the General Fire- 
proofing Company embarked on its first 
film venture, a 22-minute sound motion 
picture on modern othce chairs appropriately 
titled Sitting Pretty. Recently national advei 
Timer, Business Week and twelve 


other national publications announced the 


vu 
tising in 


company’s newest film and invited the public 
to View It. 

\t the same time four-color mailing pieces 
were going out to over 100,000 selected con 
sumers announcing the film and issuing invita 
tions to see it. Early this month a test cam 
paign was begun in one city in which the firm 
has a branch office. A letter, folder and a re 
turn post card were mailed to approximately 
$,000 carefully selected consumer accounts and 
a direct invitation was issued to them to view 
the new film. The firm plans to repeat this 
procedure in other branch cities alter collect 


ing data on its effectiveness, 
Firm INvesimMeNT HAs Patino DivipeNnps 


Behind all this extensive promotional cam 
paign, one fact stands out clearly. The Gen 
cral Fireproofing Company made a good initial 
investment in the film medium and is well 
satishied with the dividends received. 

Realizing that the experience of this spon 
sor would provide valuable data to other con 
cerns contemplating the film medium, the edi 
tors of Business SCREEN have made a case study 
of the film’s use at one of the company’s larg 


est regional sales offices — in Chicago. 

The home office of GF is in Youngstown, 
Ohio. The company manufactures office furni 
ture, filing, storage, and display equipment. 
Fourteen branch offices are located in major 
cities and sixteen district managers travel and 
supervise and help the selling efforts of over 
100 exclusive dealers located in almost every 


important city in the United States. 


Boru Pictures CREATED FOR SELLING 


Sitting Pretty, a 22-minute sound film pro 
duced by Caravel Films, Inc., was the first film: 
a straightforward presentation of the No, 2123 
Goodtform adjustable chair. The newest film, 
Mechanized Record Filing, is a 27-minute 


sound picture presenting the GF mechanized 








_ and here’s the way she looked soon after! 


Take the Case of General Fireproofing 


OFFICE EQUIPMENT MAKER'S FILMS TELL CONVINCING SALES STORY 


Superfiler. Both films are in black and white 
with a short color sequence. 

The content of the films is mainly a well- 
The plot story 
in the second picture, for example, deals with 


organized sales presentation. 


a critical ofhce filing situation, and shows how 
the GF salesman made his sales approach, 
helped the customer, and got the business. 

Arthur Genuske, sales manager of GF’s Chi 
cago branch, had this to say about the place 
of a film in a sales presentation. “First,” he 
savs, “we do not feel the film is a substitute 
for a salesman. It does not rule out the sales 
man’s presentation but is another sales tool 
that will aid him. It is the salesman in the 
final analysis who closes the sale, but the film 
has proven an invaluable aid to his sales 
message.” 

In Chicago, the films are used in a salesman’s 
presentation only at the salesman’s own dis 
cretion. After he has met the customer and 
surveyed his problems he may suggest the film 
if he feels it can help in answering the pros 
pect’s doubts, 

\t this point H. A. Brainard, branch man 
ager at the Chicago office states, “our number 
one rule has been that the film be shown only 
at the customer's relaxed convenience.” ‘The 
time and place are selected by the customer. 
Phe picture will be shown at General Fire 
proofing’s office or at the consumer's office. 


SHOWN TO PRospeCcT GROUPS WHERE PossiBLt 


Usually the film is shown to more that one 
person. Phe attempt is made to sell the whole 
organization rather than an individual. At 
one corporation recently the film was shown 
to 250 department heads on a split shift basis 
througlrout the day. 

Betore the film begins, the salesman makes 
an informal introduction speech which usu 
ally covers these points, “This is a selling pic 
ture, not for an immediate sale or an imme 
diate order. Its purpose is to make the facts 
about General Fireproofing known to you and 
provide a source of information for your con 
sideration.” 

On calls following the film showing, the 


(CONTINUED ON THE FOLLOWING PAGE) 
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MIAKING SUPER-FILER SALES us the objective of th 


installation 


SALESMEN 


PRECEDING PAG! 


FILMS THAT HELP 
(CONTINUED FROM THI 
salesman answers questions or doubts of the 
All claims made in the 


prospect picture are 


conservative and can be backed up by the 
salesman with factual prool 

Olten when a sale is made, the training di 
rector tor the firm will want the film tor show 
ings to employees who will use the equipment 


In the Chicago othe 


1" two salesmen are re 
sponsible for the film and the equipment. One 
ot them serves as a 


proyec tionist at many 


showings. Thus the regular salesman has an 
without 
Also the 


arrangement pinpoints responsibility lor care 
ot the 


opportunity tot ike his sales talk 


bothering about projection details 


equipment and avoids breakage that 
would result from handling by inexperienced 
proyectionists 

Louirrep FOR SHOWINGS 
Prett 
shown to from 15,000 to 20,000 prospects plus 
Alter th 


bire proofing 


BRANCHES ARI 


In a year and a hall Sitting has been 


company salesmen 


the film, 


production ol 
General purchased 
twelve l6mm sound projectors. Now the com 
pany has over sixty machines with all branch 
managers equipped with both projectors and 
screens as well as thirty dealers who have pur 
chased the. film and now own projectors as well 

The films have been most usetul in training 
the firm's 2500 salesmen throughout the coun 
try. In Chicago, alter the first few showings of 
Sitting Pretty, one of the 


When | used to demonstrat 


salesmen remarked, 


that chau, | was 


awkward with my hands and in the wavy I 


stood. Ive watched that fellow in the picture 


and now I can do it as smoothly as he does 


The interest and attentiveness of salesmen 


is not an accident Phe presentations which 
films make are 


the salesmen in the based al 
most entirely on the General Fireproofing sales 


manual, The 


filin sales talks have been p! i¢ 
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neludinz exce 


The scenes ave from the new Cave 


















































































new General kire proof ne prulture ini hich the 


ent closeups) which leads to a successful file 
el RELL production 

ticed and are correct to the small details. “Uh 
presentation is polished and smooth, and vet 
human cnough to be believable. 

In Chicago the films are shown trequently 
When the sales 


sales manager tecls the 


at the weekly sales meetings 
curve levels off ov the 
films are not being shown often enough, thes 
appear at the sales mectings for the next few 
weeks as a reminder 

Lhe reaction of the salesmen has been ex 
cellent and there has been genuine interest in 
reexamining the film salesman’s techniques 
The films have also proved to be moral 
boosters. They renew enthusiasm and interest 
ind keep the men trom growing disinterested 
Individual salesmen find themselves almost 
unconsciously acquiring the techniques and 
attitudes of the film salesman, even to using 
the same inflections and phrases 

In summing up the contribution of the 
first filom, My 


Ive seen stated somewhere 
‘It takes the ice out of price " We 


Brainard stated, “It does what 
as a sales slogan, 
feel where 
the picture has been shown intelligently, the 
percentage ol orders closed was greater than 
when the film was not used. We have used it 
successtully as a sales training tool as well as 


as lling tool 

ro Resets 
H. Suen 
Advertising and Sales Educa 


EDUCATION A PREREQUISITE 

His enthusiasm is confirmed by H 
der, manager ol 
tion for General Fireproofing, who savs “mo 
tion pictures represent a new technique in the 
selling field, and a certain amount of promo 
tional activity and education of the sales lore 
itself must take place in order to have them 
use the technique to best advantage. In a 
national group this ts not a speedy affair, but 
ilter nearly two vears ol experience, we be 
lieve it to be a very worthwhile effort in ow 
sales program and we hope to continue with 
other films, believing that they will prove a 
rood imvestment J 


Sponsor: 









Walker of Conshohocken Visualizes 


Electrical Products in Color Picture 





Walker of Title: 
Electrical Conductors and Raceways, color, 
produced by James E. MacLane of Film As 


Conshohocken. 


sociates. 


@ Walker of Conshohocken, sponsor of this 
new film, is a leading manufacturer of cle 
trical with factories 


construction materials 


near Philadelphia. 

Electrical Conductors and Raceways is docu 
mentary in stvle, shows the manutacture of 
conduit and underfloor 


duct, tracing each item from raw 


electrical wire, cable, 
materials 
through to finishing, packing and its use on 
the job. Donald E. Wilbur, 
Walker's advertising and sales promotion man 


According to 


ager, it is the first color film to illustrate the 
construction and usage of all four kinds of 
electrical construction materials 


James E. MacLane, 
usual application of the fork lilt 


producer, found an un 
truck in 
making the film. Camera and operator were 
mounted on the truck and the smooth electri 
truck, itself, 


Craik 


cal action of the lift’ and = the 
proved invaluable for dolly and * shots 
klectrical 


available on a tree 


Conductors and Raceways is 
loan basis to architects, 
groups of electricians and clectrical construc 
technical audi 


tion men and other simila 


ences. It is distributed directly by the sponsor 


from Conshohocken, Pa. 

Principal use of the film, however, will be 
by showings arranged and made by company 
representatives who will make the picture part 
ol a presentation to electrical jobbers and their 


Lift Truck Is Camera Platform 


@ A handy substitute for Hollywood's 
ingenious but expensive Camera cranes 1s 
available to the industrial film produces 
in the form of the electrical batters 
powered lift trucks found in almost any 
large factory. 

Wooden platforms, with hand railings, 
can be made from the standard wooden 


I his 


camera platform can be quickly trans 


pallets on whic h goods ire piled. 


ported anywhere in the factory by the 
truck, raised to any clevation—up as high 
as 16 feet in most cases—and turned, swis 


eled, or raised and lowered while the 
cameraman stays in place on the plat 
form to check the 


finder. 


image through his 

With the newer trucks, it is even pos 
sible to shoot while the truck is moving 
forward and the platlorm moving verti 
cally. “This takes some practice on the 
part of the truck driver, a smooth floor, 


and chalk 


vertical guides 


marks for horizontal and 

Phe accompanying photo shows James 
E. MacLane, a New York producer with 
Film using 
the camera platform during the shooting 
of Electrical Conductors and Raceways. 


Associates, directing a scene 
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Lirr PrReek Doustes as Camera CRANE as 
lames I 
foo / lectrical ( onduc faors and Raceways” the 


produce) 


MacLane directs a scene 


ne lechin 


-r 
al file sponsored by manufacturey 


bbalhe ol GConshohocken 


sales lorces, as well as to audiences of Inspec 
tors, clectrical contractors and similar trade 
groups 

In pointing up the end use of the company’s 
products the film shows scenes of the Whit 
House, the Pentagon and 


Walker 
stalled oe 


Supreme Court 


Building where conductors are in 


Bicycle Manufacturers’ Safety Film 


New Addition to Institute Program 


Sponsor: The Bicycle Institute of America. 
Title: Bicycling Safely Today, 20 minutes, 
black and white, produced by Sound Mas 
ters, Ine 

*® The Bicycle Institute of America, a trade 


association ob bicycle manulacturers, has been 
distributing films for some vears—both its own 
Buycling With Complete Safety, now a bit 
dated, and General Motors’ On Two Wheels. 
Karly this year, the Institute engaged a group 
ol cycling experts to assist Sound Masters in 
creating a new film that would help individ 
uals and groups concerned with increasing 
safe riding practices in their communities. 
Biceyoln Today, 


porates all the rules of safe riding into an en 


Safely just released, incor 
LeTLaIMing prcrure that focusses attention on 
every aspect of cycling while avoiding the dull 
aspects of a purely training film. Members of 
bike clubs are seen touring the countryside, 
youngsters pedaling to school, bicycling in the 
carly “90's, etc. However, all these activities 


have been geared to the prim objective: 


salety 

The film is suitable for audiences of all age 
groups. The Institute is promoting it exten 
sively by direct mail to schools, police officials, 
bicvele dealers, civic groups and other inter 
ested agencies. It is available on free loan 
from The Bicvele Institute, 122 East 42nd 
Strect, New York * 


“Functional Photography in Industry” 
Shows Countless Uses of Visual Aids 
*® At first thought, the basic market for film 
in the United States might seem to be the snap 
shooter with the Brownie who buys millions 
of litthe yellow boxes of film each year. Cer- 
tainly the great bulk of sales promotion by the 
large film manufacturers is aimed at him. Yet, 
according to recent research by the Eastman 
Kodak Company, only one third of the total 
amount of film manufactured is purchased by 
amateur users. The remaining two thirds is 


acquired by professional photographers of 
every type, motion picture producers, indus 


trial concerns and scientific institutions. 


RECENTLY RELEASED BY EASTMAN KObAK 


According to a new 36-minute motion pic 
ture recently released by Kodak, here are some 
of the main functional uses of photography 
still photography for record shots and catalogs, 
microfilming for storage of drawings and pa 
pers, engineering reproduction, office copying, 
template making, acrial mapping, stress anal 
sis, metallography, high speed studies, spec 
trography for analyzing heat, instrument 
recording, training aids and sales and advei 
tising media of all kinds. 

Functional Photography in Industry, which 
is now available on loan without charge from 
the Industrial Photographic Division of Ke 
dak, 343 State Street, Rochester, is in no sense 
a how-to-do-it movie. According to Paul Bai 
bee, head of the division, “What we have tried 
to do in the film has been to show the countless, 
diverse ways in which many businesses and 


industries are using modern photographic 
techniques. Our hope is that in this film other 
businessmen and engineers may find an ap 
proach to possible solutions of their own 
particular problems. The tremendous growth 
of photography in industry during the last five 
vears indicates that the techniques shown in 
this film are applicable to a great number ol 


concerns.” 


30TH COLOR AND MONOCHROME IN PICTURES 


While much of the motion picture is in 


Kodachrome, black and white sequences have 
been included where black and white film is 
normally used, as in high speed motion studies 
at 3,000 frames per second. Also reproduced 
in black and white are still photographs made 
with electron microscopes and other special 
equipment. 

Easily the most astonishing scene in the film, 
among several stunning shots of stress analysis 
in color, high speed films of a packaging ma- 
chine at 3,000 frames per second, or electronic 
photomicrographs of actual molecules, is a 
color movie taken from the bottom of a V-2 
rocket. It takes the viewer on a careening ride 
up some 70 miles into the sky with occasional 
switches to a side view of the distant curvature 
of the earth. a 


Picture sequences from the new Kodak film “Functional Photography in Industry" (right, top to bot 


Y 1. Photographing ar pe trace. 2. tting a microtile machine for pying drawinas in 
mplitying storage problems. 3. A photograph serves as guide in parts assembly 
4. Determining stresses by photography with polarized light. 5. Preparing to make ar 
graph (by which specimens are enlarged as much as 30,000 and more diameters. 6. 
t Ref } J engineering drawings with photographic intermediates tor blueprints ot max 
| » The filn svailable on a frase basis. (see above.) 
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FHIND THE COMMERCIAL FILM's steady up 
ward climb into a potent force in mod 
ern business communications and pub 
lic education lies the unseen world of tech 
nology in which leading commercial filin 
makers insure the quality of their product 
The recent acquisition by Wilding Picture 
Productions, Inc. of a new Mitchell Back 
ground Projector gives tangible evidence of the 
enterprise which this commercial producer is 
showing in the development of technical facil 
ities. For this highly precise masterpiece ol 
motion picture engineering contributes to the 
kind of perfect process cinematography essen 
tial to modern film production There are 
said to be only thirty-two olf these complex 
machines in existence, nineteen of which are 
in Hollywood, eleven in foreign countries, one 
at the Army Pictorial studios on Long Island 
and the other now located in Wilding’s exten 
sive ¢ hicago studios 
The key to this projector's performance lies 
in the three-fold essentials of steading SS, bril 


liance, and even illumination. For process o1 


\ Futty-AuToMATIC MOLE-RICHARDSON prog 


ss projecttor m phouse s another feature 


of the Mitchell Background Projector 





Precise Firm Movement assures a_ steady 
scene on the evenlyailluminated background 


wreen dw ny all phase yo produ tion 


REMOTE CONTROL FOCUS sysTEM enables the 
cameraman to focus background scenes dur 


ing the production of a motion picture. 


* BUSINESS SCREEN TECHNICAL REPORT - 


Quality Production With 
Process Cinematography 


Pris FORMIDABLE-LOOKING MECHANISM ts the high-precision 


cial and television motion picture production 


Mitchell Background Projector just recently installed at the 
Chicago production studios of Wilding Picture Productions, 


Inc., to insure perfect: process cinematography in comme? 


“rear-screen” cinematography must bring the 
pertect illusion of realism on the set as it lit 
erally transfers the world outside unto the 
studio stage. With the use of this projector, 
the writer and director can enlarge the scope 
and interest of a picture immeasurably. 

Phe Mitchell Background Projector is the 
only machine of its kind which gives a flat 
field. Since a perfect process shot depends to 
a large extent upon a flat-lighted, steady image 
on the background screen, this aspect of per- 
formance is the one by which the cameraman 
and his equipment will finally be judged. The 
projector may also be adjusted to provide from 
5°, to 7% less light on the center of the screen 
than on the edges. 

Portability is another outstanding feature, 
since the projector may be moved from stage 
to stage by two men. This precludes the neces- 
sity of reserving a single stage lor process work 
and makes production scheduling more flexi 
ble. Because of precisfon manufacture, result 
ing in silent operation, it is readily adaptable 
to a wide range of uses in process Operations. 


HEART OF THE PROJECTOR ts this very precise, 
eccentric type film movement mechanism 


shown in the operator's hands. 
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Nash Releases “Hunting in Alaska” 
as Second “Hit” on Sports Program 
A NEW M.P.O. PRODUCTION 


Sponsor: Nash Motors Division, Nash-Kelvina- 
tor Corp. Title: Hunting in Alaska, 30 
minutes, color, produced by MPO Produc 
tions through Geyer, Newell & Ganger. 


* When Madison of MPO was in 
Alaska for Nash last year he shot two movies 

one on fishing (Business SCREEN, September, 
1949) which was released last spring, and an- 
other on hunting, which has been released 
this fall. 

Both films are excellent examples of com 
mercial public relations pictures and it’s a 
toss-up to decide which is better. Both are 
now scoring heavily for Nash in good will and 
in actual Distribution is closely tied 
in with dealers and Nash has found little of 
the reluctance often found in getting retailers 
to promote a movie. 


Larry 


sales. 


Nash dealers are con 
vinced they have a hot sales item and are using 
it to the fullest extent. After a recent showing 
in Lancaster, Pa., fifteen people turned up in 
the dealer's showroom the next day. This is 
but one example from a whole file of similar 
incidents. 


“COMMERCIAL” TECHNIQUE REGISTERS 


Of course, Nash has a natural appeal for the 
one out of five Americans who fish or hunt, 
with the bed feature, window screens, extra 
ccapacity gas tank, etc. But the surprising part 
of this success story is that the basic picture, 
itself, hasn’t a Nash to be seen throughout the 
film. Tacked on the end is a three minute 
commercial trailer with plenty of Nash, and 
not a bit on the sly. Audiences, used to straight 
commercials in radio and TV, have seemed to 
like this technique. ‘The point seems to be 
if the picture is good enough, don’t be afraid 
to present 
mercial. 


an honest, straightforward com- 
Nash is following a basic tenet of 
every sales strategy — Ask for the Order, and 
the public is paying off. 

Hunting in Alaska is about a middle-aged 
man off on his last trip to hunt big game. His 
trip is successful — after some earlier disap- 
pointment, and in the culminating sequence 
he gets a fine Alaskan Brown Bear. This scene 
is particularly good, showing the bear receiv- 
ing the first shot and tearing off into the brush 
only to be downed by several more bullets. 
The characters, as in the Fishing film are en 
tirely believable and well played. 


Wuotre FAMILY WELCOMED BY NASH DEALERS 


The Nash sports film series is intended for 
everyone who would like to see them. The 
whole family is welcome at showings arranged 
locally by Nash dealers, and hundreds of thou- 
sands have been entertained by them this vear. 
Nash promotes distribution by folders mailed 
out by dealers, posters in showrooms and at 
sportsmen’s shows, and by word of mouth 
from people who have seen the films or heard 
of them from the fine press notices in news- 
paper sports columns and outdoor magazines. 
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“Before” 


and “after” 


National Retail Furniture Association 
Prepares “Homemakers” Slidefilm Series 
Sponsor: National Retail Furniture Associa 

tion. Title: Furniture Home 
Series. Vogue-Wright 


Films for 
Producer: 
Studios, Film Division. 
* The latest 
and sound slidefilms will have their first run 
at the January Furniture Market when 20,000 
The 
first three films were premiered at the July 
Market and are now being shown before high 
school and college 
and 


makers 


three of this series of six color 
furniture retailers assemble in Chicago. 


home-economics classes, 


church women’s 


groups and = men’s 
luncheon clubs through the courtesy of local 


NRFA members. 


The purpose of these films, which contain 
no advertising, is to educate the buying pub 
lic on the fine points and differences in good 
furniture so that the buver will look for high 
quality merchandise. Each film consists of 
from 60 to 70 frames and runs from 10 to 12 
minutes. 

The completed films are: Floor Coverings, 
which tells the consumer what to look for in 
rugs and carpets; Upholstery Fabrics, which 
explains weaves and textures and recommends 
the fabrics best suited for different purposes; 
and Room Arrangement, which delves into 
problems of interior decorating and_ place 
ment of furniture for function and appear- 
ance. 

Color Harmony, one of the films to come 
out in January, portrays each of the primary 
colors as a cartoon character and, with the 
help of Mr. Nrfa, a character representing 
the NRFA, tells in a sprightly manner what 
happens when the colors “mix it up.” It shows 
how various obtained 
and how combinations of colors are selected 
to achieve harmony. Styles in Furniture—1 8th 
Century English is designed to educate the 
homemaker on styles of period furniture. De 
tails of the construction of furniture and the 


shades of colors are 


factors of construction that distinguish good 
furniture from cheap furniture are shown 
and discussed in the slidefilm, Furniture Con- 
struction, Part I1—Case Goods, and Part I] 


Upholstered Furniture. 
This is not NRFA’s first experience in the 


production and use of slidefilms. ‘The organi- 








scenes in the new NRFA_ sound slidefilm on “Room Arrangement” 


zation had previously produced a series of 15 
retail sales training slidefilms at a cost of one 
third of a million dollars. When some of 
these films were shown consumers, the results 
were so good that a demand was created for 
a series of films for homemakers. 
ing and adding 


By eliminat 
films from the 
original series, the homemaker series was cre 
ated to satisfy 


frames to 


this demand. 
Under 
Dueser, 


the supervision of Mr. Carl J. 
manager of the NRFA Merchandis 
ing Division, and Mr. Richard Kostka, direc 
tor of Store Modernization, and with the help 
of Miss Rosanne Amberson, public relations 
consultant, the films and scripts were checked 
and double checked for 
fect. 


authenticity and ef 
Before being incorporated into film 
strips, two-by-two slides of all frames were 
shown before 7,000 students of public schools 
in New York, after which students and teach 
ers were their reactions. Only 
after the slides were thus pre-tested and proven 
did they become a part of the films. Original 
music for backgrounds was carefully selected 
to fit the mood of the films. 

Distribution: All of these films will soon be 
available for showings to interested groups 
through many of the 8,900 local retail furni 
ture stores which are members of the NRFA., 


tested as to 


Your Editorial Preview for 1950! 


* Now at work on format design and impor 
tant new content features for 1950 issues, the 
Editors of Business ScREEN begin their second 
decade of publication. Here’s a brief glimpse 
of some of the useful material you'll receive 
with your 1950 subscription: 


1. Anew Technical Department with authori 
tative facts about special audio-visual equip 
ment; film processing; magnetic tape develop 
ments; films in television, etc. 

2. More Film Guide listings: regular columns 
will be correlated each month with the grow 
ing list of annual Film Guides now published 
so that subscribers as well as Guide users will 
be kept up to date on new films each month. 
3. More editorial color and new vivid page de 
sign to maintain the national leadership which 
won Business SCREEN the First Award among 
all U, S, business papers several years ago. 
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PWLY-REMODELED FILM PRO 
DUCTION studios at 441 1 


Ontario Street in Chicago are the 





latest addition to the 





compl 1¢ 






art and pictorial production facil 
ities of Vogue-Wright Studtos, na 






tional art inization 





SCTV ICE orm 


Albert W 






headed by Dungan, 





President 






Designed to meet an expanded 





demand for sound slidefilm and 





motion picture production in 





cluding television films, the new 





studio adds 21,000 square feet of 





working space to thy COMPA s 





extensive Chicago tachi 
Becker well 
known commercial filon 
has headed the film 
division sine its 
1945 

Under his ¢ 


ment 1 staff olf experts was as 
simulated into this d 


ilre ly 






tics Georg I 










































produc 
Lidhh CNCCUTIVE 


Inception it 
spericnced manage 


vision and it 
| 


is aS a result ol rapid growth 


that the parent) company has 


found it necessal equip thr 


new tacilities. Considerable em 
phasis has be n nto television 
| hich thy 


requirements t rie 


COM Pally has Than) ntered 


ADFOUATE SPACE FOR PRODUCTION 


The Fast Ontario Street studios 
feature Mloot ceilings and the 


floor area is sufhcient to hous 
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twenty OF THOTC room scchics simu 
tancousls ir illeries also 
carry a complet stall ol interion 
decor iors carpent ts puarters 
papel hangers, scamstresses rT 
plus carpenter shops dressit 
POMOTTES ind developin printin 
and enlarging rooms 

Phe new quarters a full 
equipped with a sound stage, pi 


co film studios of Vogue-Wright. 


Vogue-Wright Studios Expand Film Division 


jection room, and complete tele 
Vision CCPUTp Tne mt. 
PARENT COMPANY Dates to 1914 
Voeue-Wright Studios came into 
being in 1929 as a result of the 
consolidation of the Vogue Studios 
founded in 1914) and the Wright 
( OMIPany Illustrators, established 
in LOLS. In addition to Mr. Dun 
saunas president, Robert D. Becker 
is executive vice-president; Joseph 
Hildebrand, treasurer; and Thom 
a W 
Lotal Chicago facilities now ap 
100,000 square feet im 


Saunders, secretary 


PrON Tale 
cluding the headquarters building 
it 169 East Ohio Street. The com 
patna employs nearly 300 persons 
ind serves such national concerns 
is Sears Roebuck, 
Ward and Company, Spiegels, 
Firestone, etc. Its New York af 
Stone-Wright Studios 


specializes in fashion art and pho 


Montgomery 


filiate, the 


tography and employs a staff of 
125 persons 
\mong recent clients of the film 
National Cash 
National Re 


Association, and 


division are the 
Register Company 
tail Furniture 
other well-known users of the film 


medium 


Profitable Business 
in Ohio For Sale 
\ profitable 


business with emphasis on film 


visual education 


strips is lor sale in Ohio. Owner 
could handle to start but two 
experienced salesmen available 
il desired 
I] te yrwiee B x 803 
BUSINESS SCREEN MAGAZINE 
812. N. Dearborn St 
Chicago 10, Ill 


Shoemaker to Direct 
NAVA Sales Institute | 





@ The board of governors of the 
National Institute for Audio-Vis 
ual Selling met at Indiana Univer 
sity, Bloomington, Ind., November 
26-27, and announced that the 
1950 Institute will be held at the 
University July 24-28. Robert L. 
Shoemaker of the Operadio Manu 
facturing Company, St. Charles, 
Ill., was elected chairman of the 
board. The board voted to estab 
lish a new course on “Sales Man 
agement” designed both for audio 
visual dealers and manufacturers’ 
sales personnel working with deal 
ers. 

Courses of the last Institute, 
“Salesmanship,” ‘‘Business Man 
agement” and ‘Film Library Op- 
eration,” will be repeated in 1950 
with refinements and additions 
Most of the 1949 Institute staff 
will be back in 1950, along with 
several new instructors. The date 
chosen for the 1950 Institute im- 
mediately precedes the National 
Audio-Visual Association Conven 
tion in Chicago, July 30, and en- 
ables one to attend both the Insti 
tute and the Convention within a 
10-day period. 

Phe Board of governors planned 
a nation-wide series of showings of 
the sound slidefilm on the first 
Institute. Persons interested in 
attending the 1950 Institute may 
arrange a showing of the slidefilm 
without obligation by writing di 
rectly to Robert L. Shoemaker, 
Operadio Manufacturing Com 
pany, St. Charles, I. 

The Institute is sponsored an 
nually by the National Audio 
Visual Association in cooperation 
with the Audio-Visual Center of 
Indiana University. 

Bob Gaskins of Lawrence Cam 
era Shop, Wichita, Kan., was 
elected secretary of the board of 
governors. Besides Shoemaker and 
Gaskins, board members at the 
meeting included H. Herbert My 
ers, Charles Beseler Company, 
Newark, N.J.; John Dostal, RCA 
Visual Products, Camden, N.].; 
Brunson Motley, Cathedral Films, 
Indianapolis, Ind.; Laurence Saltz 
man, Audio Film Center, New 
York City; and Don White, Na 
Audio-Visual 
Evanston, Il. Participating Indi 


tional Association, 
ana University staff members were 
Ernest Tiemann, L. C. 
John Brickner, Edwin Foster, G. 
Elwood Hookey, John Mitchell, 
Phomas Luck, Karl Rahdert, and 
Fail 


Larson, 


Tregilgus. 
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Novel Robot Promotion 


Created by Pathescope 
; } 


@ A timely reminder to industrial 
relations and sales executives is an 
ingeniously designed, hand-wound 
Pathe 
America, Ine 
New York City, has been distribut 


robot (see cut) which the 
scope Company of 
ing im recent weeks. This unusu 
al and deuble-barreled mail pro 
motion points up the danger of 
treating workers as though they 
were robots and stresses the part 
that attitude-motivation films play 
In management-labor relations 
The eastern produce has also 
directed “Robert the Robot to 
sales executives with an accom 
panving letter which describes him 


as a “model of the type ol sales 





Meet 


Role rt the Robot 


man that is becoming extinct 
the days when vou could just wind 
up a salesman and send him on 
thout over 

\ few turns of a kev and the 
litthe five-inch freure 


his wav are 


walks across 
a smooth surface, his innards buzz 
ing ominously, his gait) reminis 


cent of Frankenstein's monster 


“Great guy, Robert,” a letter to 
industrial relations executives be 
gins, “wind him up and he goes 
to work. Never listens to radical 
agitators, never beets about work 
ing conditions, never complains 
about how monotonous his job is, 
never gives any labor trouble 
But, as the promotion contin 
ues, “he’s still pust a gleam in the 


Meanwhile 


the present-day problems of ordi 


eves of the engineers 


nary humans are to be met and 
the producer points out the recent 
contributions which Pathescope 
produced films have made in the 
fields of employee indoctrination 
and attitude-motivation ° 
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LOMM SOUND 


Maurer Introduces a 
Multiple-Type Track 


NEW TYPE of l6mm 
A sound track was intro 
duced to the industry recent 
ly by |. A. Maurer, Inc., 
Long Island City, New York, 
eastern manufacturer of film 
recording and precision cam 
era equipment. In this new 
track, the familiar bilateral 
type of recording ina sing le 
line is replaced by a group of 
wx smaller VA tracks, each a 
duplicate of the other and 
one-sixth the width normally 
employed 1 he multiple 
track thus contains twelve 
simultaneously modulated, 
identical areas 

Because of the identical 
duplication of six complet 
VA tracks across the nermal 
width of an ordinary track, 
A MApOr MMpPPrOVenn nit in Ve 
production is claimed. “Th 
siveable number of 16mm 
sound projectors in the field 
which cannot receive the 
same caretul maintenance as 
prolessional theatrical equip 


mien a 


e said to benefit par 
ticularly through bette: 
scund reproduction 

Such equipment in the 
held departs from perfection 
in two wavs: first, they are 
not untlormiy illuminated 
from one side of the sound 
track to thy othe and, sce 
ond, they are not always cor 
rected ton ivimuth post 
tioning at an exact right an 
ele to the direction of film 
travel Dhese variances mas 
introduce from 15 to 30°, 
intermodulation distortion 
Sto 10 > IS ve nerally consid 
red the maximum permis 
sible in the Soman industry 

In the new multiple VA 
CONTINUED ON NEXT PAG 


BrLrow e? ed closeup of 


ne VIaurer m iltiple track 


mt 
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MODEL 730 


@ LOWEST FIRST CosT! 
Compare the record-breaking low price 
of this new Ampro Recorder with any 
other on the market today. Priced at only 


$94.50, complete . . . it compares favor- 
ably with units selling for much more 
money! 


@ LIGHTEST, MOST COMPACT! 
The basically new design of this new re- 
corder reduces bulk and weight to almost 
% of conventional models! It weighs only 
15 pounds and measures only 85" x 8” 
a: A : 


@ GREATEST OPERATING 

ECONOMY! 

Because of its slow recording speed and 
its “dual track” recording system, this new 
Ampro unit will record a full 2 hour pro- 
gram on one 7” reel! Almost twice as much 
recorded material on each reel of tape as 
compared to conventional recorders. 


@ SIMPLEST TO OPERATE! 
A child can operate this new tape recorder 
. it is that easy! Operation has been 
reduced to its simplest terms, uncluttered 
by costly “gadgets” that merely confuse 
the operator. 


@ Designed, built and 
guaranteed by AMPRO 
. » »@ name famous for fine craftsmanship 
in the design and manufacture of precision 
cine and sound equipment for more than 
20 years. 





"Trade Mark Reg. U. 8. Pat. Off. 










New Low Cost Tape Recorder 
Offers These Great Advantages 


Complete with microphone, take-up 
reel, radio-phonograph cord, hand 


crank, amplifier and speaker 


Che New 
AMPRO 


Combination 
MAGNETIC TAPE RECORDER 
AND PLAYBACK UNIT 


RECORDS 2 FULL HOURS on 


ONE STANDARD 7” REEL... WEIGHS 
ONLY 15 POUNDS! 


Modern business men will find scores of time and money saving uses 
for this new low cost Ampro Tape Recorder and Playback. It is per- 
fect for recording conferences and sales meetings .. . rehearsing speeches 
... dictating long reports . . . training sales personnel . . . making sales 
presentations and many other important business tasks. Exclusive fea- 
tures include: Slow recording speed which puts almost twice as much 
recorded material on each reel; Fast Forward Skip lets you skip to the 
middle or end of a reel to hear certain recorded sequences; an Audio- 
monitoring system enables you to hear what is being recorded while it 
is being recorded ... plus a host of other important features. Its simpli- 
fied operation and low operating cost make it a perfect business tool. 
Best of all, its low first cost puts 
it within range of even the most 
modest budgets! 


Wak Coupon “Joday 


for illustrated folder giving com- 
plete details and specifications on 


this new low cost Ampro Tape 
Recorder. 





AMPRO CORPORATION 
2835 N. Western Ave., Chicago 18, Illinois 


Gentiemen 


BS1249 


Please send me full details on the new low cost, light 
weight Ampro Tape Recorder 


Name 


Address 





A General 
Precision Equipment 


, ou Sub r 
Corporation Subsidiary City Zens Stote 





WRITE FOR COMPLETE 





FREE 


@ Many useful reference publications are available & Wellare, Sound Slidefilm Guides; Projectionist’s 
to Business SCREEN readers in the growing 
Guide Library which includes Safety, Sports, Health 812 N. De arborn Street, Chicago 10, Ilinois 


LIST OF FILM GUIDE LIBRARY EDITIONS 


Film Handbooks, ctc. Write today for complete free list. 
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A Gift 






OF NEW 
lomm TRACh 
QUALITY 





Actva enlargement unretouched of new 
Maurer Multiple Track combined with picture 


THE NEW MAURER 
i MULTIPLE TRAGK 


WHAT 18S IT ? 


Six variable area sound tracks oc 
cupying the same space as one 
ordinary single track 


WHAT ARE ITS 
ADVANTAGES? 
Noticeably better reproduction of 


sound on the average |16mm tele- 
; vision reproducer. 


; CAN IT BE PRINTED? 
Yes, on all 16mm black and white 
. prints, from the recorded original. 


No change in projector necessary. 


WHERE TO GET IT 
From original 16mm Maurer record 
ings. Prints of superlative quality are 
made by Precision on Maurer labora- 
tory equipment. Or we can re-record 
from magnetic tape to the new Multi- 
ple 16 track 


Send For Sample Film Clif 


PRECISION 


Film Laboratories, Inc. 
21 West 46 St. - NEW York, N. Y 











Subscribers to Business SCREEN 
are requested tw supply Form 
29S notitving our circulation ce 
partment of chanve otf address to 


pisure prompt delivery ol copies 
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NEW SOUND TRACK 


(CONTINUED FROM PAGE 29) 


track, @ variation as great as 
50°) in the illumination in the 
projector scanning beam will 
still provide substantially un 
distorted wave form. ‘This is 
because the variation over any 
individual modulated area ol 
the new track is) extremely 
small. Since the total signal 
reaching the photocell of the 
projector is the sum of the sig 
nals given by six individual 
tracks, each of which has very 
low distortion, the total repro 
duced signal has low distortion. 
Similarly, the harmonic distor 
tion of wave form due to azi 
muth error is reduced. Overall 
intermodulation distortion — is 
said to be brought down to 
values of the order of five pe 
cent 


\pplication of the new track 
in television film projection is 
deemed particularly important 
by the company. In line with 
the Maurer policy of protecting 
iis Customers to the maximum 
possible extent against obsoles 
cense of equipment, the new 
multiple track will be made 
available as a conversion to 
present owners of the latest type 
olf Maurer Recording Systems 
Soon all new Maurer Record 
ers will be supplied with this 
sound track as standard equip 
ment. Precision Film Labora 
tories, Inc., 21 West 46th Street, 
New York, has been equipped 
to rerecord and reproduce the 
new multiple track as a stand 


wd operation on 16mm prints 


Magnetic Tape Editor 








These film makers attended the 3) 


PICTURE WORKSHOP 


(CONTINUED FROM PAGE TWELVE) 


Dr. C. R. Carpenter, in charge of 
the Navy Instructional Film Re 
search Program at Pennsylvania 
State College, who headed a dis 
cussion on findings made in this 
basic research effort; Ralph Evans, 
of the Eastman Kodak Company, 
spoke on the subject of “Depth 
Perception in Color Photography.” 


Producers and clients, including 
representatives of industry and 
education, took part in the Client 
Producer Forum. On the final dav, 
reports were given by various in 
dividuals engaged in film utiliza 


d annual Calvin Workshop (see story) 


tion. In this group were Curtis E. 
Avery, director of the E. C. Brown 
Trust, University of Oregon (dis- 
tributors the film Human 
Growth); E. C. Chapman, Film 
Supervisor, Advertising Depart 
ment, Caterpillar Tractor Com- 
pany; Rev. Oscar Matthew, presi 
dent, Christian Films Production 
Co.; Charles A. Sieck, Audio-Vi- 
sual Aids Board, the Lutheran 
Church, Missouri Synod; Ken 
Wood, Information Assistant, Mis 
souri Conservation Commission; 
Charles N. Hockman, motion pic 
ture producer at the University of 
Oklahoma: W. E. Stackhouse, 
Stanolind Oil & Gas Company; 
and C. E. Oglesby of Virginia. @ 





a PROVEN training m 
SALESMEN 
EMPLOYEES 

SAFETY 

SERVICING 

SYSTEMS 


ATLAS FILM 


1111 South Boulevard 





edium for 


FI LM S Present Your Training Program 


VISUALLY 
FACTUALLY 
CONVINCINGLY 
DRAMATICALLY 


CORPORATION 


Producers since 1913 


MOTION PICTURES — SLIDEFILMS —-TV COMMERCIALS 


Au 7-8620 Oak Park, Illinois 
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New 


precision performance 


SIFREO VIVID PROJECTOR provides 
three-dimensional 
pictures with true-to-life realism at $165 
matched {:3.5 fully cor 


anastigmat 


Features include 


rected coated twin 
lamps, independently controlled 
1 new product of the 


Dimension Co 


lenses 
S00-watt 
and blower cooled 
Three mpany Chicago 


J. G. Betzer, Sarra Executive, 
Addresses Creative Ad Workshop 


@ Josern G. Betzer, director of 
film planning for SARRA INC., dis 
cussed television advertising be 
fore members of the Creative Ad 
vertising Clinic at the 1949 Adver 
ising Workshop in Chicago No 
vember 30. Mr. Betzer has planned 
the creation, content and use of 
hundreds of motion pictures, slide 
films and television commercials 
such as the Lucky Strike Marching 
Cigarettes and the Burton Holmes 
travel programs for the Santa Fe 
Railway. 

Other speakers in the Advertis 
ing Workshop lectures were Fred 
( Williams, 
charge of sales promotion, Carson 
Pirie, Scott & Company; G. W. 


Cunningham, mail order sales and 


vice-president in 


advertising manager, Sears, Roe 
buck and Company; A. C. Rag 
now, vice-president, Campbell 
Mithun, Inc.; Clyde Bedell, na 
tional authority on copywriting, 
and Cody Satteley, creative direc 
tor for Leo Burnett Company, Inc. 


PREPARING 
Sarra, Inc. for the 


STOP-MOTION 
Frank Fehr 


Louisville 
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TV comMerciALs produced 
Brewing 
Horace O'Con 


Columbia Announces New Player 
for Long-Playing Records 

@ CoLtumBIA Recorps, INC. has 
announced a new high quality 
player for use with 33144 RPM 
records. Designated LP model 103, 
the new player is made of black 
plastic with a special gold tone 


arm which starts the turntable 


automatically upon being lifted. 
103, 


Model which sells for 


PHARMACY 
vere representatives of industry, education 
ing are Dr. Robert E. Love, City College of 
House, Ine Dean Hugo Schaefer 
Lea, sales manager, Frederic 


Frederic 
macy; George 


Magazine 


TRAINING FILM EXPERTS discuss new 


Robert Steenrod, vice pre sident, the Bayer ( ompany 


NEWS ALONG THE PRODUCTION LINE «| 


$12.95, is equipped with a new 
type pick-up cartridge including a 
replaceable sapphire needle. 

Both the new model 103 and the 
older model 102 ($9.95) may be 
used as a sound input for standard 
sound slide projectors with 331, 
RPM LP transcriptions which per 
mit programs ordinarily contained 
on 16 inch records to be recorded 
on 10 inch disks. 





New York recently 
and film production. Above (1 to r) stand 
New York; Dr. Robert F. Davis, president 
Long Island University, College of Phar 
House; Rubin, American Druggist 
Seated (l tor) are $8. B 


program: meeting in 


Irving 


Jeffries, Coordinator of Drugstore Business Administration Training, CCNY and 
Brooklyn College of Pharmacy; and Harvey Manss, execstive vice-president, Sterling 
Drug, Ine The group is discussing new retail drug training films 


RKO Pathe Completing 16 Films 

@ RKO Parue is now in produc 
tion on sixteen one and two reel 
commercial films, including three 
for the National 
Infantile Paralysis, 
Army Civil 


Foundation of 
the 
Affairs Division, two 


six for 


by PRODUCING Goopy FE AR'S 
Company, 
Neolite 


salesmen hou 


1949 


Step On It 
film for shoe repair shop owners will also help teach 


soles and heels are 


for the Watchmakers of Switzer. 
land, one each for the Internation 
al Basic 
the Texas Gas Transmission Cor 
poration, the National Selected 
Morticians, the Lambert Pharma 
cal Company and Pepsi Cola. 


Economic Corporation, 


a new imstructional 


are (l tor) Frank Neal, actor; made. Fred ites went 
ner, copy chief and George Farre art director, Smith, Goeppel is behind th camera shooting of repairman 
Benson and McClure, Inc., agency. Behind camera is Nick Catrufo at the Star Shoe Rebuilding store in a mimic 
Harry W. Lange, Sarra production manager fkron, Ohio. 





KUKLA & Ottik Day ar AILas Firm ¢ or poration studios 
in Oak Park, Illinois, recently as these 
before the 
Tillstrom, their talented creator 
performance 
their regular telecast over NBC-TV. 


rR 
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Witp Lire Firms Company has built up 
library of outdoor footage 
includes this from a 
recent Wyoming state picture (story be 


an extensive 


which scenes like 


low describes this activity) 


Veteran Film Producer Organizes 
Extensive Wild Game Library 


@ About four years ago, veteran < 
film producer Fred Rockett and ‘ 
Bill Eberhart, a Wyoming fishing, i 
hunting, and game conservation 4 


expert, joined hands to form and 
expand what promises to be one 
of the world’s largest libraries of 
natural color wild life films. 

Phe Wild Life Films Company, 
as this Hollywood enterprise is 


ppnerennaens aya 
mets! 


now called, specializes in produc 
ing and regularly stocking wild 
game motion pictures of unusual 
quality and interest. 

Thus far, the company has pro 
the State 
of Wyoming and is making a third 
on fish propagation. It 
done three fishing 
Evinrude Motors. 
for extension of 


duced two 2-reelers for 


has also 
pictures for 
Plans now call 
that activity as t 


well as continued distribution 
from extensive library to rod and 
and other outdoor 
The extent of this field 
for sponsor effort is indicated by 
the estimated total of 16,000 hunt 


ing and fishing groups now exist 
ing in the U.S. © 


gun clubs 


groups. 


television favor 
cameras accompanied by Burr 
The puppets later did 


of their studio experiences on 





In the§ 





American Petroleum Institute Plans 
Release of Five Oil Safety Pictures 


@ Five films are being released by 
the American Petroleum Institut 
Library for use at Company meet 
ings throughout the petroleum in 
dustry. The films were produced 
by member companies and will be 
retailed to member organizations 
in the oil industry. These five films 
deal with specifi salety problems 
in three phases ol petrol um op 
crattons 

In order that the film material 
will dovetail closely with the sale 
ty training programs ol members, 
all references in titles, narration 
ind) photography that refer to 
names Of firms producing the mov 
ies have been changed 
lo insure financial success ol 
the project, no film will be re 


leased until over a hundred orders 


lor it have been received litles 
olf the films are Minutes That 
Count (2 parts 30 minutes each) 


dealing with first aid treatment; 
Thermal lorces, 26 minutes, deal 
ing with the dangers involved 
when water is heated ina closed 
container and the etlect of thermal 
lorces as the temperature rises; 


Hazardous Helper, 16 


dealing with the 


minutes, 
dangers of cat 
heads used in drilling operations, 


and More Than 


utes, discussing thi 


Magic, 15 min 
job of han 
dling 


slips and elevators 


while making a round trip on a 


drilling rig. All films are 


sound 
md color 


Stransteel Uses Theatrical Trailers 

to Market Its Quonset Building Line 
@ A series of 35mm movie trailers 
has been prepared for the Stran 
Steel Division of the Great Lakes 
Steel ¢ orp by Marshal Te mpl ton, 
Inc., of Detroit Lhe 


be lhiv booked in theaters through 


films are 


out the country by local dealers 
marketing Quonset buildings 

The film trailers illustrate the 
uses Of Quonsets as agricultural, 
industrial, commercial and public 
buildings. Distribution is being 
handled by United Film Service, 
Inc. 

In addition to this series of 13 
film tratlers, tour others are being 
prepared for special showings in 
the midwest grain belt area. These 
illustrate the use of Quonset build 


ings lor crop storage 


Clark's New Material Handling Film 


@ Another addition to the grow 
ing list of materials handling films 
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PICTURE PARADE 





NEWS AND COMMENT ABOUT COMMERCIAL FILMS 


is Fairfax and Fork Trucks spon 
sored by the Clark Equipment Co. 
Phe film illustrates Clark materi 
als handling equipment in use at 
the Fairfax industrial District in 
Kansas City. The 25-minute film 
is available on free loan from the 
Clark Industrial Truck Div., Bat 
tle Creek, Michigan. 


Harris-Seybold Shows Power Cutters 
@ Salesmen for the Harris-Seybold 
Co. are demonstrating the efhicien 
cy of their 314 ton Harris-Seybold 
power paper cutters through a 15 
{ Clean Cut 
Phe film will be used 
for personal desk-top showing by 


minute color movie 
Proposition, 


H-S salesmen and prints are avail 
able on a free loan basis from 
Harris-Sevbold Co., Cleveland 5. 


Atlas Produces Link-Belt Coal Film 


@ Newest film to be released by 
the Link-Belt Company of Chi 
cago is Heavy-Media Coal Clean- 
ing Process, produced by Atlas 
Film Corporation of Oak Park, 
Illinois. The sound color film 
demonstrates how coal is cleaned 
using the Link-Belt 
handling the raw coal. 
Camera crews trom 


system for 


Atlas tray 
eled to Mahonoy City, Pennsyl 
vania where Link-Belt designed 
and constructed coal clean equip 
ment was installed in a complete 
anthracite processing plant. Heavy 
Media Coal Cleaning Process is 
available on free loan from the 
Link-Belt Co., 307 North Michi 
gan Ave., Chicago, Illinois. 
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Pay Dut” 


1 scene from Purolator’s 


Talking Automobile Puts Over Sales 
Points in New Purolator Slidefilm 

@ Pay Dirt, a new sound slidefilm 
sponsored by Purolator Products, 
Inc., features a talking automobile 
to get across its sales message on 
filter elements. The film stresses 
to service station operators the 
advisability of checking filter ele 
ments as well as oil, water and 
battery for 
profits. 


additional sales and 


Various sales techniques which 
are recommended for selling fil 
film. 


Pay Dut has been in preparation 


ters, are dramatized in the 


for several months under the di 
rection of Purolator sales execu 
tives: Carlos D. Kelly, vice presi 
dent; Howard |. 
manager, 


Hopkins, sales 
division; and 
James B. Lightburn, sales man 


jobber 


ager, national accounts division. 

Purolator field men are using 
the sound slidefilm locally in sales 
promotion. Distributors, jobbers 
and others interested in using the 
film in their own organization o1 
among their dealers may obtain 
copies from Purolator Products, 
Inc., Newark 2, New Jersey. 
HEALTH & SAFETY 
Grinnell Shows Oil Fire Protection 
@ The techniques in putting out 
oil fires with water sprays are illus 
trated in a new 20-minute color 
sound film sponsored by the Grin 
nell Co., Inc., Providence, R. I. 
The film tithed Emulsion Extin- 
guishment of Oil Fires with Water 
Sprays is available for free loan 
from the General Sales Manager's 
Othce of the Grinnell Co. 


"Easy on the Eyes" Now on l6mm 
@ Easy on the Eyes, a 35mm sound 
slidefilm recently produced for the 
National Safety Council by Sarra, 
Inc., is now also available in 16mm 
motion picture form. Easy on the 
Eyes was previewed at the 1949 
National Safety Congress in Chi- 
cago in October. 

The new policy making a film 
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available in both sound slidefilm 
and motion picture form is to en 
able wider showings. A_ second 
NSC film will also soon be avail 
able in both slidefilm and 16mm 
motion picture form, it was an 
nounced by Glen Grifhin, the Na 
tional Safety Council's’ director of 
industrial training. 


Canadian Ambulance Association 
Has 20 Sound Slidefilms on First Aid 
@ CRAWLEY Fitms of Ottawa has 
just completed one of most exten 
sive sound slidefilm series ever 
filmed in Canada. The films are 
a series on first aid subjects pre 
pared for the St. John Ambulance 
Association with over 1,000 pic 
tures on 20 slidefilms. 

These sound slidefilms dk scribe 
a wide variety of accidents, using 
photographs when possible or as 
in the case of internal hemorrhage, 
artwork because of the impossibil 
ity of taking photographs. The 
slidefilms will be used throughout 
the Dominion by the St. John Am 
bulance classes in first aid and are 
also available to schools, factories 
and other interested organizations 

They will be used for the guid 
ance of lay instructors as well as 
to stimulate interest in the refresh 
er courses. The records which ac 
company the slidefilms give con 
cise descriptions of treatment for 
each accident pictured 


New Veterans Rehabilitation Film 
by Transfilm for Army Overseas 
@ The Army Civilian Affairs Divi 


sion will soon release a new film, 
Rehabilitation of the War Veter- 
an, for use in occupied areas of 
Europe as a part of its re-orienta 
tion program. 

The new picture, made by 
TPRANSFILM, INc., will show the 
workings of the New York region 
al office of the Veteran’s Adminis 
tration, the largest out-patient 
clinic in the world, through the 
eyes of one amputee patient. 

Rehabilitation ... will later be 
made available for use by other 
government agencies in this coun 
trv and throughout the world. 
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Specialized lens 


pan 


TRANSMISSION “T” Stop Calibration 


FILMS FROM INDUSTRY 


Stainless Steel Manufacture Methods 
@ Cooper Alloy Foundry Com 
pany of Hillside, N.J. has released 
a foundry practice film showing 
manufacture of stainless steel in 
their plants and titled Molding on 
a Joint Roll-Over Pattern Draw 
Machine. The 22 minute film is 
accompanied by an instructor's 
manual and is available from Miss 
R. B. Kubert, librarian, Cooper 
Alloy Foundry, Hillside, N.]. 


Denison Films Oil Hydraulic Tools 
@ The Denison Engineering Co., 
1160 Dublin Rd., Columbus, Ohio 
recently released Multipress Goes 
Hollywood, a 30-minute black and 
white sales film. Content illus 
trates “Multipress” oil-hydraulic 
production tools in use on produc 
tion lines. 


Singer Co. Shows Machine Sewing 
@ Machine Sewing, a new educa 
tional silent slidefilm, has just 
been released by the Singer Sewing 
Machine Co. ‘The slidefilm is 
black and white, 35 frames with 
captions on each frame. 

The film is designed as an aid 
in teaching the correct way to 


For upper threading: 





Turn Balance Wheel until 
Needle is at highest point, 


thread and prepare a machine for 
stitching. It will be available on 
a free loan basis from local Singe1 
Sewing Centers in the United 
States and Canada to school and 
adult groups in the following 
areas: Home Economics, Sewing, 
Millinery, ‘Tailoring and Dress 
making. Prints may be obtained 
free of charge by teachers of sew 
ing. A teachers guide is also pro 
vided with these visuals. 
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MOLE-RICHARDSON CO. 
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937 NORTH 


SYCAMORE AVENU 
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-- complete 


Vas finest in engineered lighting 


equipment, newly developed by 
Mole-Richardson to give the max- 
imum in modern, flexible illumi- 
nation. A product no television, 
commercial or motion picture stu- 


dio can afford to be without. 


Ask your dealer or write us about 
this result of over twenty years 


of illuminating achievement. 


THE EMBLEM 












+ ” 


E 
38, CALIFORNIA 








HAVE YOU THE COMPLETE “FILM GUIDE LIBRARY”? 


* A complete, revised list of the free on written request on youn 
many useful film and equipment company letterhead. 812 N. Dear- 
publications available born, Chicago 10, Ill. Address 
is yours, The Reader Service Bureau. 
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96 Television Stations Now Serve 
57 Market Areas as Set Sales Soar 


@ Hucu M. Bevitte, Jr., NBC 
director of Research, notes that 
there were over 3,025,000 televi 
sion sets installed throughout the 
nation November 1, 1949. 
During September and October, 
715,000 sets were sold. Only a year 
before, November 1948, the total 
number of sold 
718,000. Thus sales in these two 
months of 1949 almost equalled 


as of 


sets was only 


the total number of sales from the 
beginning of television up to No 
1948. 


veal 


vember 
One 55°%, of 
were located in the New York area. 


ago the sets 


Today the figure is only 27°). As 
of December |, 1949 there were 96 
market 
New stations have recently 


I'V stations covering 57 
areas. 
been opened at Davenport, lowa; 
Jacksonville, Florida; Kansas City, 
Missouri; Huntington, West Vir 


ginia;: Tulsa, Oklahoma; San 
Francisco; Utica, N.Y.; Bingham 
ton, N.Y.; Dallas, Texas; and 


Phoenix, Arizona. Other new sta 
tions will open this month, in San 
Antonio and Cleveland. 

It is expected that by early in 
1950 the total of 


sion stations will reach a hundred. 


nation’s televi 


Best Foods Series by Sound Masters 


@ Sounp Masters, INc. has com 
pleted a series of 12 TV commer 
cials for Best Foops through Ben 


rOoN & Bowtes. Products adver 
tised are HO Quick Oats, Cream 
Farina, Nucoa and Presto Cake 
Flour 


Che spots are used two per pro 
the Hollywood 
Test show (ABC). Technique used 


gram on Screen 
is the wacky approach—the com 
mercial yak. Scotchman with bag 
pipe HO i 


thrrrifty, wife likes it because it's 


loves oats because it’s 


quick cooking, and husband be 
cause it gives him energy for the 
office, all played for laughs and 


good selling, too 


Jerry Fairbanks in Reorganization 

@ Reorganization and additional 
capitalization of JERRY FAIRBANKS 
PRODUCTIONS, INC. was announced 
Plans call for the 
ization of the 


recently organ 


largest television 
program producing and distribut 
ing nation, 
with the addition of FRANK F 
MULLEN, formerly with NBC, and 
Russ JOHNSTON director of NBC's 


video film division becoming ex 


organization in the 


ecutives and substantial stockhold 

ers in the reorganized firm 
Mullen, formerly executive vice 

president and general manager of 


the National Broadcasting Com 
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Over Three Million Television Sets Now in Use 


pany and president of Richards 
radio stations, will be chairman of 
the board of directors. Jerry Fair- 
banks will be president and will 
be in charge of all production 
activities. Johnston will be vice 
president, and a member of the 
company’s board of directors. 


NBC Separates TV Operation in 
Major Network Organization Move 


@ THe NATIONAL BROADCASTING 
Company has separated television 
network operations from other de 
partments and activities into a 
single organization. JoserpH H. 
McConnett, network president, 
has announced that SYLVESTER L. 
(Pat) WEAVER, vice-president in 


charge of television, heads the new 
group. 

Iwo other organizations are be- 
ing formed by NBC. One will 
embrace the sound radio activities 
of the network and the other the 
operations of the six radio stations 
and the five TV stations which 
NBC owns and operates. 

Weaver announced four major 
appointments: 

CARLETON JD. 
tinue 


SmitH will con- 
as director of NBC's TV 
operations under the new organi- 
zation. The new director of pro 
duction is Freperic W. Wie, JR., 
assistant to Weaver. Grorce H. 
FREY, manager of eastern sales for 
radio and TV, now becomes di- 


FILMS FOR 
INDUSTRY 


— since 1923 


rhis is a long time 


so it seems 


to be actively en- 


gaged in producing commercial and educational films 


Our very first clients are still having motion pictures 
made by us. Of course, some of the largest companies 


must divide their work 


no one producer could pos- 


sibly make all their films. We get all we can produce 


There is something about an L&N film that raises it 
above the average. Sound planning and writing, intelli- 
gent direction and editing, expert photography, special 


effects and animation 
tention given the client 
tation 


LOU 


245 WEST S85 TH ST. 
MOTION PIC ES 


SLIDE FILMS ° 


all these and the personal at- 
have built our business repu- 


‘NORLING 


NEW YORK 
SINCE 


city 


1923 





rector of sales for television. Nor- 
MAN BLACKBURN, former national 
program director for TV, has been 
assigned to Hollywood to head up 
television network operations 
there. 

Departments under Smith will 
be: controller, headed by i. - 
Myers; film syndication, Russet 
JOHNSTON; production services, 
FRED SHAWN; stations relation, 
SHELDON B. Hickox, Jr. and tech- 
nical operations, Ropert E. SHEt- 
BY. 

The following departments will 
be grouped under Wile: new pro- 
gram development, headed by 
Fred Coe; talent, Carl Stanton; 
program production, Richard Ber- 
ger, William Garden, George Mc- 
Garrett, Victor McLeod, Roger 
Muir and Ernest Walling; and 
continuity acceptance. 


Television Features’ Sales Rise 


@ Tevevision Features, Inc., di 


vision of Larry Gordon Studios, 
has recently completed several 
series of TV spots for Mercury 
cars, Kaiser Fraser, Air Wick, 


Thom McAn, Revlon, Satevepost, 
Bromley Duralace, Threadmaster, 
Donald Duck Icy Frosting, Clip 
percraft Clothes, Bernice Foods, 
Pacific Mills and Monsanto Chem 
ical Company. The Mercury spots 
both as TV 


minute 


were made to serve 


and movies 
Another 
series of minute movies has been 


completed for Sylvania Television. 


commercials 


for theatre advertising. 


TELEVISUAL SHOP TALK 


... The Larsen Television Picture 
Corporation recently announced 
the opening of new TV film pro- 
duction studios at 3177 North 
Broadway, Chicago 14, Illinois. 
..- Pepsi-Cola is now using a series 
of 20-second TV commercials, pro 
duced by Sarra, Inc. through the 
Biow Company, Inc., advertising 
agency. 

. . . Guillermo Gonzales Camer- 
ena, chief engineer of XEW (AM) 
owns and operates Mexico's first 
V station. Broadcasts are daily 
with live shows and film transmis 
sions in black-and-white. 

. . . Paramount Pictures, Inc. is 
handling television coverage at 
UN meetings. The UN films are 
relayed to CBS and are sponsored 
by the Ford Motor Co. 

. .. American Theatres Corpora- 
tion recently presented three tele 
vised Notre Dame football games 
at the Pilgrim Theatre in Boston. 
Arrangements were made through 
an agreement with Notre Dame 


BUSINESS SCREEN MAGAZINE 

















Meer Canny Lu: 
Candies’ TI 
Sarva, Inc. 


star of Lewts 
films produced by 
of Chicago, 


Du Mont Television net 
work, with approval of General 


and the 


Motors Corporation the sponsor 
of the broadcasts. The games ap 
peared on the same bill with a 
double feature 
regular prices. 

Feletranscription of DuMont 
network programs has used more 


film program at 


than two million feet of film nega 
tive and more than three million 
feet of film printed in supplying 
programs 
axial 


to stations off the co 
Du Mont recently 
teletranscribed its 1000th program 


on film. 


cable. 


. . . Eversharp, Inc. is now using 
a series of four 20-second TV com 
mercials on film produced by Sa 
ra, Inc. ‘The series marks the entry 
of the Eversharp Schick Injector 
Razor into TV advertising. Agency 
handling account is the Biow Co. 
... WFIL-TV received the tele 
vision award of the Art Directors 
Club of Philadelphia recently at 
the club’s 15th Annual Exhibition 
of Advertising Art. Program cited 
for the award the “Paul 
Whiteman TV-Teen Club” which 


was 


Mayor Leacur BAseBaus Star Luke 





is produced by the station for the 
American Broadcasting Company 
television network every Saturday 
evening. 

Latest surveys of television sets 
owned in the Greater Boston coy 
erage area indicate 172,276 sets 
installed in homes and 4,750 sets 
located in public places. “The sur 
vey indicates an increase of 31,634 
sets since the beginning of Octo 
ber. 

Over 1600 beer bottle crowns 
are being used in a series of twelve 
20-second film commercials spon 
sored by the Frank Fehr Brewing 
Company of Louisville, Ky. and 
produced by Sarra Inc. Smith, 
Benson and McClure, Inc. of Chi 
cago is advertising agency han 
dling the account. 

Theme for a recent TV broad 
cast of the Armed Forces Hour, 
Sunday TV program on NBC, was 
“Military M.D.” The film Medi 
the Armed Forces 
shown in 


cine in was 
with 
mentary after each section by out 
standing officers of the army, navy 
and air force branches of the De- 
partment of Defense. 


sequences com- 


\ series of 20-second commer- 
cials is being prepared by Sarra, 
Inc. for the Perk Foods Company 
of Chicago to acquaint the public 
with the company’s “Dogs for the 
Blind” offer made in cooperation 
with the Master Eye Foundation. 
John L. Sinykin, noted dog train 
er of the Foundation, will serve as 
technical director. The series will 
explain how users of Perk Dog 
Food can help obtain Master Eye 
Dogs tor the blind by sending the 
company’s dog food labels to the 
Foundation in Minneapolis, Min 
nesota. The company donates to 
the Foundation its profits on all 
labels sent. 


1 ppling is the center of attraction 


at Atlas Film Company's Oak Park (IIL) studios during making of recent 
Wheaties-sponsored films for nationwide educational use. 
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with ADMATIC 


ein Store by Day 
ein Window at Night 


Fully automatic, with color, 
motion and sound, ADmatic 
will sell for you day and 
night. Troublefree — com- 
pact — versatile — the ideal 
point-of-sale medium. AD- 
matic tells your sales story 
with thirty 2x2” color slides 
projected in sequence on the 
large cabinet screen. De- 
signed for use in lighted 
areas, this forceful advertiser 
is your answer to increased 
sales. 





Dealer Display Rooms 
Office Lobbies 
Sales Offices 


Trade Shows } 
Railroad Stations a 
Personnel Training 

Write for circular B-9 


SALES AND DISPLAY OFFICE 
111 W. JACKSON BLVD 


ADmaric Prosector ComPANyY 
; CHICAGO 4, ILLINOIS 











The Three Color Process that is destined to play 
a leading role in the motion picture Color Field 


VITACOLOR gives the producer . . . Release Prints with more Brilliant 


and Saturated Color, Sharper Definition, Finer Grain, Silver Sound Track - 
and at low cost! ! 


V 35mm VITACOLOR Theatre Release Prints from all 35mm and 16mm Color 
Originals. 


V 35mm VITACOLOR Theatre Release Prints from 35mm 3-Color Successive Frame 
Separation Negatives. 


35mm 3-Color Separation Negatives from all 35mm and 16mm Color Originals. 
V Complete Printing and Processing Service for the New DU PONT Color Positive. 


V Complete Ansco Color Printing and Processing Service for Motion Pictures, Slide 
Films, and Slides. 


All the highly specialized Contact and Optical Printing equipment used in the 
VITACOLOR Process is available for use on work from our Ansco Color and 
Du Pont Color Customers. 


V_ VITACOLOR is the best equipped 35mm Color Film Processing Laboratory 
in the United States devoted to Color Motion Pictures, Color Slide-films and 
Color Slides. DAILY CAPACITY—216,000 feet. 


FREE Testing and Filter Pack Data for Ansco Color Film. 


64 


FREE Pick-up and Delivery Service in the Los Angeles Area. 


Please write for Quotation 
VITACOLOR 
"Brings the Rainbow to the Screen" 


230 West Olive Ave., Burbank, Calif. Phone CHarleston 0-8136 
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Men who make "4 PICTURES 


Jam Handy Appoints Gene Deitch 
as Motion Picture Animation Chief 
@ Gene Dericn has been ap 
pointed chief animator in the 
Motion Picture Department of 
the Jam Handy Organization. M1 
Deitch will deslen. animate and 
direct pictures and has a special 
assignment to develop new ani- 
mation techniques 

As assistant art director tor 
Columbia Broadcasting Company 
and as art director for the ‘Tullis 
Company in He Ilyvwood Mr. 
Deitch worked on creation, lay 
out and animation of commercial 
and theatrical cartoon films. He 
was also associated with North 
American Aviation, Inc 


Thomas Baird to Transfilm, Inc. 

as Head of Research, Counselling 
@ Thomas Baird, former Region 
al Director of the British Informa 
tion Services in Chicago, has 
joined Transfilm, Inc. as head of 
a new Film Counselling and Re 
search Department 

According to William Miese 
gaes, Transfilm’s president, th 
purpose of Mr. Baird’s department 
is to give objective counsel to 
present and prospective film users 
It will, therefore, operate sepa 
rately from other departments in 
the organization, and clients of the 
research department will not be 
obligated to any other de partment 
of the firm’. 

In 19383 Mr. Baird became an 
original member of the General 
Post Office Film Unit, Britain's 
leading governmental film produc 
ing agency. He joined Film Cen 
tre Ltd. as counsellor in 1938 and 
became film ofhcer to the British 
Gas Industry. Early in the last 
war Mr. Baird served with the 
Ministry of Information in Lon 


don and supervised production 


ind distribution of that organiza 
tion's first group of films 

In 1942 he was sent to the 
United States to organize the Brit 


ish Information Services Film Di 
Vision ind a year late succeeded 
Lord Archibald as its Director. In 
1947 he was appointed regional 
director of the British Informa 
tion Services at Chicago and has 
been responsible tor the conduct 
of British public relations in the 


Middle-West 


Ted Eshbaugh Moves N. Y. Studios 
@ Lep EsusBaccu Sicptos, Inc. has 
moved to new quarters at 109 


West 64th Street, New York 23. 
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oins Transfilm as counsellor 


Reg Rollinson Joins Wm. J. Ganz 
Company as Film Account Executive 
@ The William J. Ganz Com- 
pany of New York City, producers 
and distributors of business films, 
announce the appointment of Reg 
Rollinson as account executive. 
Rollinson will handle sales pro 
motion, sales training and _ tele 
vision films. 

Rollinson was formerly associ 
ated with General Screen and the 
Metropolitan Group. 


Colonial Films in New Quarters 

@ CoLoniaAL Firms, Washington 
film production organization, has 
recently moved to new and large 
quarters at Courtyard 2118 Massa 
chusetts Ave., N. W., Washington. 


PHomas Batrp 








SALESMANSHIP HAS 
BEEN DEAD FOR 10 YEARS! 


MANAGEMENT:—What help do YOU give to YOUR 
FRUSTRATED SALESMEN when they bog down because 
of the SALES RESISTANCE they're getting now? 
They haven't had to SELL for 10 years you know. 
Their sales effectiveness and your Sales Volume 
depends directly upon the selling dynamite you 
give to them. 


Action-producing.... sales getting dynamite 
is ready for your immediate use _Yes__the 1949 
Aggressive Selling Film Series is packed with 
practical selling "Know How" which your men can 
use in their very next interviews. Firms al- 
ready using this series tell us they are getting 
business their salesmen might otherwise be 
losing. 


Are your men PRICE CONSCIOUS? Do they have 
trouble CLOSING? Do they sell the BENEFITS AND 
ADVANTAGES of your product or service? These 
are only a few of the phases of selling covered 
in the Series. 


Wire or write for full details TODAY—NOW is 
when you expect your men to produce MORE SALES! 


ROCKETT PICTURES, INC. 


6063 SUNSET BOULEVARD 


Hollywood 28, California. Telephone: GRanite 7131 














Rex Cox 


Rex Cox, Former Disney Executive, 
Joins Sarra, Inc. Creative Staff 

@ Rex Cox has joined the crea 
tive stall of SaRRA, INc., film pro 
ducers with studios in New York, 
Chicago and Hollywood. For the 
past two years Mr. Cox has oper 
ated his own educational and com- 
mercial film production service. 
For Il years prior to that he was 
with Walt Disney Productions, 
where his screen credits included 
Donald Duck, Mickey Mouse 
Pluto and Gooley cartoons. 

Mr. Cox’s film career began in 
Hollywood more than 15 years 
ago with Charles Muntz, as an 
animator on “Krazy Kat" and 
“Scrappy” cartoons. He joined 
Disney's staff in 1935 as an ani 
mator and became a story editor 
six years later. 

While with Disney, Mr. Cox 
supervised such well-known ani 
mated commercial films as Dawn 
of Better Living lor Westinghouse, 
Treasure from the Sea for Dow 
Chemical and Light Is What You 
Make /t for the Better Light-Bet 
ter Sight Bureau. 

In 1946, Mr. Cox wrote and 
helped produce — the animation 
film, Story of Human Energy, tor 
the Corn Products Refining Com 
pany. In his new position, he will 
work on motion picture and tele 
vision films for Sarra’s commercial 
clients. 

Mr. Cox is a native of Litch 
field, Il. 


Special Purpose Films Announces 
Two Recent N.Y. Staff Additions 
@ Mary Brake, former assistant 
fashion editor of Life magazine, 
has joined the staff of SpeciAL Pur 
Pose Fitms, INc., producers, ac 
cording to John Fox, president. 
The firm recently moved into new 
offices at 44 West 56th St., it was 
also announced. 

Jack HamMMaN, former manager 
of daytime sales for the DuMont 
television network, is a new ac 
count executive for the N. Y. firm. 
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Epwin A. KikscHNER 


E. A. Kirschner Named Business 

Manager of MPO Productions, N.Y. 
@ Evwin A. Kirscuner has been 
appointed business manager of 
MPO Productions, Inc., 


and industrial film company of 


television 


New York, it has been announced 
Kirschner has previously been as 
sociated for a twelve veat period 
with Young & Rubicam, Inc., ad 
Vertising agency. 


Academy Award Script Writer 
Joins Oeveste Granducci 

@ Scripts BY Orveste GRANDUCCI, 
Washington film writing organiza 
tion, announces that Douctias C. 
McMutten, author of the film 
script Toward Inde pe ndence tor 
the Signal Corps Photographic 
Center, has joined their stafl. To 
ward Inde pe ndence was chose nas 
the “best short documentary of 
1948" by the Motion Picture 
\cademy Award group. 

Other films McMullen has writ 
ten for the Signal Corps Center 
include Half a Chance, The Stow 
away, Inside the Cell and a series 
of six films on physical medicine. 

Prior to that McMullen was 
stall film writer for General Elec 
tric where he wrote such films as 
Curves of Color, Dr. Hudson's 
Experiment, Thunderbolt’ Hunt 
ers and many of the series Excw 


sions in Scrence. 





Doucias C. McMULLEN 
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Two California Film Organizations 
to Share Production Facilities 

@ Grapuic Fitms Corporation, 
ot Hollywood, and PHoto & SOUND 
Propuctions, of San Francisco, 
have concluded an agreement 
whereby they are now associated 
in the production of films fon 
industry, education, and television. 

Photo & Sound Productions, 
producer of educational and in 
dustrial films for over a decade, 
and Graphic Films, recognized as 
specialists in animated films, offer 
through their association a com 
plete range of production services 
covering an expanded geographi 
cal area. 

Films in either 16mm or 35mm 
may now be produced by the two 
companies out of both San Fran 
cisco and Hollywood offices. Theit 
combined production facilities 
permit more efficient and economi 
cal service to clients in both of 
California’s major metropolitan 
areas, as well as in other states 
throughout the country. 


* * * 


United Productions of America 
Opens Offices in New York City 
@ The cartoon studio of United 
Productions of America, Burbank, 
Calif., opened offices in New York 
December 1, Stephen Bosustow, 
president, announced. Edward L 
Gershmann, vice-president and 
business manager, heads the Man 
hattan operation, with temporary 
ofhces at 208 E. 72nd St. 

United Productions, producers 
of television, industrial and film 
animation, have scheduled one en 
tertainment cartoon feature per 
year, 12 to 18 cartoon shorts to be 
released through Columbia Pic 
tures, plus television and comme 
cial films. This schedule has neces 
sitated expansion plans already re 
sulting in a 25 per cent increase in 
personnel and a building program 
that will add 13 offices in the near 
future. 

. > > 

Danish Film Director to Ottawa 
for Six Months’ Study of Films 

@ Erik Fieun, Danish film di- 
rector and one of the original 
group of documentarists, is) in 
Ottawa, Ont., Canada on a six 
month tellowship awarded by the 
Canadian Council of Reconstruc 
tion, through UNESCO. 

Mr. Fiehn is studying Canadian 
methods of making and distribut 
ing films. Particularly impressed 
by Canadian methods of film dis 
tribution, said Mr. Fiehn, “What 
can be done in Canada in spite of 
huge difficulties can certainly be 
achieved in a country such as 
Denmark where distance is no 
obstacle.” 
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CONSOLIDATED 
Film Industries 
complete service 
includes: 


9 


C } 
. S att stn J 


Kodachrome 
Reproductions 


Negative 
Developing 
Reduction Printing 
Contact Printing 
Dailies 


Release Prints in 
color or black and 
white... 16 mm 
and 35 mm 


Titles and Optical 
Work 


fl? a , 
; Drelings 


to all our 
friends in the 


industry 


Blow-ups 
Projection Service 


Shipping and 
Receiving Service 


CONSOLIDATED FILM INDUSTRIES 


A Division of Republic Pictures Corporation 
959 Seward Street, Hollywood, California 
Telephone — HOllywood 9-1441 


The Only Complete Laboratory Service 


for 16mm and 35mm films 


NEW yorK: 1790 Broadway, New York 19, N.Y. 





VARIABLE SPEED 


MOTOR 


SS » 





— 


with TACHOMETER 


for 


CINE SPECIAL CAMERA 
AND MAURER CAMERA 


+ 115 V. UNIVERSAL MOTOR—AC-DC 
+ VARIABLE SPEED 8-64 FRAMES 
+ SEPARATE BASE FOR CINE SPECIAL 
+ ADAPTER FOR MAURER CAMERA 


Interchangeable Motors: 

12 Volt DC variable Speed 8-64 
Frames. 

115 Volt AC 60 Cycle, Synchronous 
Motor, Single Phase. 

220 Volt AC 60 Cycle, 3 Phase, Syn- 
chronous Motor. 


NATIONAL CINE EQUIPMENT, inc. 


20 West 22nd Street New York 10, N. Y. 


—— 


Animation Motors for Cine Special, Maurer 
and Mitchell Cameras. Motors for Bolex and 


Filmo Cameras. Time Lapse Equipment 
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Neumade Expands Eastern Offices 


@ The general offices of NeuMaApt 
PRODUCTS CORPORATION, serving 
the entertainment motion picture 
field, the 
cording and television fields, have 
moved McGraw-Hill 
12nd St., New 


audio-visual, micro-re 
into the 
building at 330 W 
York City 

This move achic ves the consoli 
dation of the company’s home of 
ice activities and provides in 
creased engineering facilities for 
handling special design requests, 
Oscar Ik Neu, 
nounced The 
with the 


preside nt, an 
move is in line 
Company's expansion 


program planned to meet the 


needs of the constantly vrowlhg 
lomm and audio-visual fields. To 
keep pace with rapid technical 
changes taking place throughout 
the industry, a large part of the 
firm’s engineering department has 
been assigned to development 
work on new products 
Manufacturing facilities of the 
33-year-old organization have been 
enlarged and new precision ma 


chinery installed to better serve 
not only the motion picture indus 
try in the entertainmet field, but 
the audio-visual micro-recording 


and television fields as well 

RCA Visual Products Section Will 
Hold Service Training Program 

@ Lue Visuat Propucts SECTION 
of the Rapbio 
\MericA Engineering 


CORPORATION OF 
Products 
Department announces that a 
service training program designed 
to acquaint distributors, dealers 
and service personnel from large 
user organizations with the RCA 
100 series” of lOmm projectors 
will be held at the RCA Victor 
plant in Camden, N. | 
1950 


in early 
Classes will be limited to ten 
trainees each and an intensive one 
week program for each class will 


consist of daily morning lectures 


coupled with afternoon bench 
work on visual equipment 
The week's cours will cover 


fundamentals of operation, setting 
and repair of all RCA visual prod 
ucts under the supervision — of 


trained engineers and technicians 
Verne Schultz to Radiant Screen 

@ VERNE ScHuLtz, for many years 
engaged in the selling end of the 


photographic business, has been 


made Midwestern district sales 
manager for RADIANT PROJECTION 
ScREENS. Mr. Schultz will cover 


seven states from Illinois to North 
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VERNI 


SCHULTZ 


Dakota 


selling and merchandising prob 


He will help dealers on 


lems and recommend methods and 


merchandising aids developed by 


Filming Burton Holmes 
for Sante Fe TV Series 


get results. 


Serving many business 
leaders with filmes that 


May we serve you? 


Radiant to improve retail busi 
ness. 


Ralston H. Coffin Named Director 
of RCA Victor Advertising 


@ Ratston H. Corr, for 19 vears 
identified with national advertis 
ing activities, on December 1 as 
sumed the position of director of 
Advertising for the RCA Vicror 
Division, RADIO CORPORATION OF 
America, Camden, N.]. 


Mr. Coffin will co-ordinate and 
administer RCA Victor's advertis 
ing activities for 45-rpm instru 
ments and records, television, ra 
dio and other product lines. He 
comes to RCA Victor from Mc 
Cann-Erickson, Inc., where he has 
been an account executive for the 


past five years. 








SS ARRAT 


We'd be pleased to screen 
some of our latest produc- 
tions for you. No obligation. 


NEW YORK + CHICAGO 
HOLLYWOOD 


SLIDEFILMS - MOTION PICTURES 


TELEVISION 


COMMERCIALS 












Bett & Howe t president C. H. 
Percy receives safety award from 
F.W. Braun of Employers Mutual. 


Bell & Howell Co. Receives Award 
for Outstanding Safety Record 
@ F. W. Brawn, vice-president 
and chief engineer of EMPLOYERS 
Murvuat Liasitity INsURANCI 
Company, recently presented a 
special safety plaque to the Bet 
& HoweLt Company for a safety 
record of over three-quarter mil 
lion man hours of work without 
a single lost time accident. 
CHaARLes H. Percy, president ol 
Bell & Howell, stated that the ex 
cellent safety record was the result 
of the work of the employee's own 
17-man which 
laid down the plant safety rules. 
“We feel,” said Percy, “that the 
best way to get common sense sale 


safety committee 


tv rules is to have them made and 
administered by the people who 
them.” An- 
other major factor in the success 


have to work under 


of the safety program is the use of 
sound motion pictures supplied 
by the National Safety 
and others. 


Council 


Braun stated that of all com 
panies insured by his organization, 
the Bell & Howell safety 


was one of the best ever 


record 
made 
and represented an outstanding 
achievement for Illinois in 1949. 


. > * 


Westrex Absorbs ERP! Sound Film 

Activities; Name Eastern Chief 

@ E. S. Gregg, vice-president of 
the Westrex Corporation, an 
nounces the appointment of Fred 
H. Hotchkiss as eastern division 
Hotchkiss will be re- 
sponsible for 


manager. 
handling business 
with studios and producers east of 
the Rocky Mountains. 

The new appointment follows 
the merger of the sound motion 
picture activities of the Electrical 
Research Products Division of the 
Western Electric Co., Inc., with 
Westrex. Assisting Hotchkiss in 
handling the technical aspects and 
problems relating to studio re 
cording equipment and its opera 
tion will be Reeve QO. Strock, 
Westrex recording manager. 
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HIS WAS THE YEAR which 

brought business and industry 
immense forward strides in the 
helds of sound recording and re- 
production including magnetic 
tape recorders, automatic sound 
slidefilm projection, new “repeat 
er” type self-contained motion pic 
ture projectors, and continued ad 
vancement in light-weight, simpli- 
fied 16mm sound motion picture 
projection. 

Markets ahead were still vast; as 
industry settled down to 1950 com 
petition many fields would be 
cracked open because they needed 
the power of visuals. Hail 1950! 


$.0.S. Shows New Balostar Lens 

@ A premiere showing of the {:1.3 
Cine BALowstar lens took place 
in November at the showroom of 
the S.O.S. Cinema Supply Corpo- 
ration of New York. Walter Steuer 
of the Zoomar Corporation was in 
charge of the demonstration. 

The new lens is said to transmit 
color perfectly under a bare mini 
mum of lighting. Scenes as indoor 
sports events, stage shows, surgical 
operations, church weddings, 
are now claimed to be routine. 

This so-called “night-hawk” of 
lenses was conceived by Dr. F. G. 
Back. The lens has an aperature 
range from f:1.5 to 16 and focuses 
from infinity down to 4 feet. It is 
adaptable to any 16mm camera. 


Versatol Tripod Screen Model 
Announced by the Da-Lite Company 
@ The Da-Lite Screen Co. has 
announced the new Versatol Tri 
pod Screen, available in eight sizes 
from 30” x 40” through 70” x 70”. 
The screen surface is crystal bead 
ed and the tripod adjusts to four 
convenient height positions. Tri 
pod feet are non-scratch and a 
handle is attached to the grey met 
al case for easy carrying. 

\ new circular describing the 
screen is available from Da-Lite 
Screen Co., 2711 Pulaski Road, 
Chicago 39, Illinois. 


DaLite’s Versatol Tripod Screen 
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AUDIO-VISUAL EQUIPMENT FOR BUSINESS & INDUSTRY 





PREVIEWING SPORTS ACTION 07 checking business films is made caster by 


the new Kodak Daylight Projection Viewer shown above. 


Projection Viewer Gives Desk-Top Film Showing 


@ Tue DAYLIGHT PROJECTION 
Viewer, developed by EAstMAN 
Kopak Company, flashes a_bril 
liant image on an eight by eleven 
and three-quarters-inch screen 
even in daylight and without dark 
ening the room, the company an- 
nounces. The projection viewer 
may be set up on a desk or table 
and eliminates rigging up a full- 
size screen. The unit is portable 
and folds into a handy carrying 
case 12 by 21 inches in size. 

It provides a screen image equiy 
alent to one that is six feet wide 
if produced with conventional 
projection equipment and seen 
from the customary viewing dis- 
tance of 18 feet. To achieve this 
result the image is projected onto 
a mirror then reflected onto the 
Kodak Daylight Screen which has 
special characteristics designed to 
give a good image in daylight. 

When used by coaches and 
coaching staffs, for example, the 
unit allows the coach to point out, 
on the screen, areas of special in- 
terest without causing shadows 
that block the image. This is pos 
sible since the image is projected 
from the rear rather than the 
front. 

\ Kopascope StxTeen-20 Re 
MOTE REVERSING SwitcH has been 
developed to enable the user to 
reverse the projector by remote 
control at any point during the 
showing. Any part of the film can 
be easily re-run as often as neces 
sary for study purposes. 

The Kodak Daylight Projection 


1949 





Kodascope Reversing Switch 


Viewer is priced at $47.50, with 
case and the Kodascope Sixteen-20 
Remote Reversing Switch is listed 
at $6.50. 


Society for Visual Education, Inc. 
Announces 150-Watt "'Slidette” 

@ The Society For Visuat Ept 
CATION, INC. announces the release 
of a new, 150-watt, budget-priced 
2” x 2” slide projector known as 
the SVE Superre-150. The unit 
is seven inches high and weighs 
less than three pounds. It comes 
in a durable container with carry- 
ing handles. Its mission is to put 
color slide projection within the 
reach of every 35mm camera user 


The SVE Slidette-150 





and is also designed for field or 
home demonstration to small 
groups. 

The new projector provides 
sharp screen detail, clear, bright 
color values and uniform perform- 
ance due to a precision optical 
system, with ground and polished 
condensers and a quality, five-inch 
Acromatic lens. A horizontal slide 
carrier and an elevating clamp 
screw locks the extension legs at 
any desired height for centering 
image on the screen. Rubber feet 
prevent slipping or marring table 
finishes. Natural ventilation, to 
gether with a heat absorbing con- 
denser, enables a slide to be pro 
jected indefinitely with minimum 
hazard of damage due to heat. 


Hallen "Jr" Tape Recorder 
Combines Portability and Quality 

@ THe HALLEN, JR., a magnetic 
tape recorder weighing only 60 Ibs. 
has just been announced.. It will 
be a one piece unit designed for 
easy portability with a monitor 
speaker mounted in the removable 
lid. 

The Hallen, Jr., has had its 
weight reduced as much as is con 
sistent with good engineering prac- 
tice and with quality magnetic 





The New Hallen “Jr” Model 


sound and easy servicing, accord- 
ing to Hallen Company officials. 
The new Jr., will be available in 
two models, one for use with 1714 
mm or 35 mm magnetic film stock 
or for 16 mm magnetic coated 
stock. The price will be $895.00 
F.O.B. Burbank. 

The Hallen Corporation con 
tinues to manufacture the Hallen 
Mope B22, the professional mod 
el portable recorder—and the com 
pany plans in the near future to 
round out its line of professional 
magnetic recorders with several 
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Mutual Fire Insurance Companies 
Present “Fire in Miniature 


o/ \l 


Rock Island's Historical Epic 
*\ f k 


R ; ’ ie ] 


Industrial Films Serve Wide Field 


New Slidefilm Series Shows the 
Techniques of Fine Penmanship 1885. Films are 
ype £ slidefiln Be nd available for purchase from 


' 


ts in handwriting § since 


SPeCIALIS 


black and white 


the Society for Visual Education, 
100 East Ohio St... Chicago, Ill 


Syndicated Service Training Film 


ced Cooperatives Dy. tre SO 
. for Visual Education and u 
Zaner-Bloser Company of ( 


is, Ohio, illustrate the step-t Available for Sales Programs 
step procedures in forming letters @ A humorous 10-minute sound 
nd numerals in both cursive and slidehlm suitable for introductory 
nanuscript writing use Or intermission purposes at 
The itles of ul four silent mg training sessions is now avail 
slidefilms are: Your Capital Let able from Frederick E. Gvyvmet 


iH to Write Them 2123 E. Sth St.. Cleveland, Ohio 
Capita The film. titled Mike and [ke 


ul t i g. } von fashion 
§ 1 , \ $ ar The story involves Mike, a sales 
How to Write The n Cursive man, and Ike, a service man, who 
Writing. and Your Sn Letters ose their jobs. Underneath the 
nd Numbers and How to Write ight treatment is a serious train 
Them in Manuscript Writing ng theme that mav be used as 
I 7 r-Bloser ( } } ! a sales trainiz progran 


FORD MOTOR COMPANY 
NASH MOTORS 


PAN AMERICAN WORLD AIRWAYS 


THE TEXAS COMPANY 


These companies have entered into contracts with 
MPO during the past vear for the production of 


motion pictures in color. 


Our clients’ complete satisfaction with the quality 


ot 


renewed 


COLOT 


films delivered is evidenced by 


business. 


Give us your problem. be it sales. public relations. 
or emplovee relations. and let the most powerful 


expression the motion picture — gi 


to work tor vou 





PRODUCTIONS, ING 


342 MADISON AVE. e NEW 


ow 
Cc 





YORK 17, N. Y¥. 


va) 






PUBLIC SERVICE PICTURES 


Illinois’ Division of Reports 
Presents Color Film of State Fair 


@ The State of Ilimois Division of 
Reports, recently released Sf 

Fair, a 30-minute color film which 
tells the story of the 1949 Illinois 
State Fau Emphasis has been 
placed on the aspects 
of the Fair with scenes of the win 
ning handicraft, livestock ind pro 
duce exhibits as w Ss a review 
of the latest agricultural machi 


ery on exhibit 


The gra d ci ss wet 
also comes in for us share | 
tention, and iis pictured il 
thrills tro 1uto races. The f 
is available on ai yal Pastis 


William I. Flanagan, superint 
les f 


dent of the state division of re 


ports in Springheld has announce 


New York Producing Subway Film 
@ The New York City Board of 
Transportation ani nces ata 


Princeton Film ¢ 


lr} ss Y 
' Ie ' " iM 
I ‘ s ‘ 
ig “ 
I 92 s 4 
‘ . 7 
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Wes Memo Hos ( 
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(, ce | 
14 
NESS SCREEN MAGAZINE 





















Self-Contained Projector Shows 
Slidefilms With Recorded Sound 


@ A self-contained unit, called 
Sec-A-Vision, that automatically 
projects a clear, brilliant series of 
pictures on a LO by 13-inch screen, 
either silent or synchronized with 
sound, has been developed by the 





The Sel 


1-lVision Projector 
] 


SOUND ENGINEERING LABORATORIES 
for point-of-sale or display use. 
Phe unit uses 35mm_ filmstrips 
and disc recordings to make effec 
tive sales presentations. [t is auto 
continuous or intermittent, 
little 


matic, 


needs attention over long 
periods and can be operated by 
anvone. Pictures can be changed 
at any desired interval permitting 
proper ¢ mphasis on sales points. \ 
sales message may be repeated con 
tinuously or automatically stopped 
and started by remote control. 
Ihe device has undergone 


months of extensive breakdown 
tests that have proven its durabil 
itv. For further information, write 
Sound Engineering Laboratories, 
2325 Madison Ave., Toledo, Ohio. 


. * * 
Increased Purchases of Quality 
British Optics by Bell & Howell 
@ Bell & Howell 
creased purchases of English lenses 
during 1950. A 
ences has just been completed with 


announce in 


series of conte 
representatives of ‘Taylor, Taylor, 
Hobson, lens-making firm of the 
J. Arthur Rank Organization, and 
makers of the Tavlor Hobson 
“— sooke” lens. 

Preference of many for the Eng 
is attributed to their 
factor. A 
special series of lenses, manufac 
tured for Bell & Howell by Taylor 
Hobson, 


lish lenses 


high color correction 


designed by the 
English optical engineer Arthu 
Warmisham. Bell & Howell is the 
exclusive U.S. representative for 
lavlor, Hobson. 


wert 


lavlor, 
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New Portable Preview Chair Is 
Announced by American Seating 


@ The American Seating Com 
pany has recently put on the mar- 
ket the new No. 44 Y-type, tubu 
lar-steel construction folding chair, 
suitable for preview use, employee 
groups or business meetings. “The 
chair is designed so that the sitter’s 
weight is evenly distributed and 
toppling or overturning is difficult. 

Also featured is the “natural 
fold,” a new fold-up method that 
is quick, easy and avoids the dan- 
gerous finger-pinching hazards of 
other types of folding chairs. Met 
al parts are attractively enameled 
and baked and the 
quered. Rubber feet prevent slip- 
ping. 
comfort, safety and durability. 

For further 


seat is lac 
The overall design stresses 


write 


information 





Model 44-Y Folding Chan 
the American Seating Co., Grand 
Rapids, Michigan. 
$.0.S. Has Cine-Voice Cameras 


@ SOS Cinema Suppry Corp. of 
New agent for 
\uricon cameras, is now making 


York, as eastern 


deliveries of the new Cine Voict 
l6mm sound camera. 
Patterned alter the AURICON 


Pro, the new Cine Voice is en 
closed in a light cast aluminum 
housing lined with sponge rubber. 


It takes a 100 foot film capacity, 


operates on AC and comes 
equipped with variable area gal 
vanometer and dynamic micro 


phone, all in one case weighing 
but a few pounds. 

l he Cine Voice, 
hand held 
television 


being a small 
camera is ideal for 
commercial 


The 


low price of $695—complete—even 


and 
film production situations. 


many 


puts it within range of some ad- 
vanced amateurs. 


1949 


Greater Savings in Time... Labor... 
with A\emmade Motor Driven REwinds 


MODEL PD-1 (Complete Unit) 
as shown 


Rewind, inspect and check your film with 
@ smooth running, ball-bearing motor driv- 
en NEUMADE rewind. Easily operated .. . 
variable speed foot control with throw-out 
clutch for reversing film. Slip clutch provides 
constant even tension. Mounted on acid 


resisting panel. 





SINGLE UNIT. Model PD-2 


Ball Bearing Power Drive rewind end only 


equipped with motor, foot speed control, 


slip clutch and throw-out clutch. Use with 


your present left hand rewind. 


Write for New Catalog No. 17 — showing complete line of 16mm 


aids — Film Cabinets, Rocks, Splicers, Tables, Reels, Cans, etc. 


PRODUCTS CORP. 





330 W.42 ST 





OTHER 
SERVICES 
INCLUDE 


BRadshaw 24331 





NEW YORK 18, N. Y 


HOUSTON Color Laboratories 


FILM STRIPS 
in 


FASTEST SERVICE LOWEST PRICE 
HIGHEST QUALITY 


*% Film Strip Masters, 

*% 35mm copies from 35mm 

* or 16 mm Motion Picture Films, 
% 2x 2 Color Copies 


THE HOUSTON COLOR LABORATORIES 
11807 West Olympic Boulevard 
LOS ANGELES 25, 


CALIFORNIA 
Cable: HOUSCORP 








For !6émm. Film — 400 to 2000 Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at 


leading dealers 


Only 
Fiberbilr 
bear 
TRADE 








SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 
guaranteed. Complete studio and 
laboratory services. Color printing 


and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, INC. 


7315 Carnegie Ave., Cleveland 3, O. 
Phone: Endicott 2707 


Write for These 
Useful Publications 


@ Rangertone, Inc., has an 
interesting quarterly publica 
tion, The Tapeworm, on mag 
The first is 
sue, published in October, is 
to the 
pany's latest products, but to 


netic re cording. 


devoted not only com 
other important items, articles 
and paper abstracts of general 
interest to the sound record 
ing field. Copies are available 
free from Rangertone, Inc., 
73 Winthrop Street, Newark 


1, New Jersey 


@ Catalogs of principal man 
available 
SUSINESS ScREEN, 8/2 N. Dear 


ufacturers are write 


born, Chicago 10 





BUSINESS SCREEN REFERENCE SHELF 


No. 1. Booklet, 56 pages: The Use 
of Motion Picture Films in Televt- 
1949. No charge. Motion 
Picture Film Department, East 
man Kodak Company, 343 State 
St., Rochester 4, New York, or 342 
Madison Ave., New York 17, N. 
Y., or 6706 Santa Monica Blvd., 
Hollywood 38, Calif. 


@ This 56-page booklet describes 


sion, 


techniques of efficiently utilizing 
motion picture films in television. 
Published primarily for photog 
raphers and those concerned with 
the technical production aspects of 
television, the booklet covers two 
fields. It shows the use of film in 
preparing programs on film for 
television transmission, and the 
use of film in recording the tele- 
vision transmission, and the use of 
film in recording the televised 
image from the cathode ray tube. 
Points related to both picture 
quality and sound are covered in 
both instances. 


. * * 


No. 2. Booklet, 16 pages: Mag- 
nagram M-116, 1949. No charge. 
Recogram Recorders Company, 
11338 Burbank Boulevard, North 
Hollywood, Calif. 

@ This booklet describes the Mag 
nagram M-116 synchronous mag- 
netic-film recorder and tells where 
it may be used and how to use it. 
Ihe recorder and its 
blies are illustrated. 


sub-assem- 


No. 3. Catalog, 36 pages: Official 
Films, Inc. No charge. 25 West 


15th St., New York City. 

@ Descriptions of over 400 16mm 
and 8mm sound and silent films 
available from Official Films. Sev- 
enty-three subjects have been 
added since the publication of last 
year’s catalog. The listings include 
documentaries, educational, travel, 
sport, films and cat 
Many of the titles are also 
available from Official in Spanish 


and Portuguese versions. 


adventure 


toons. 


A NEW READER SERVICE 


@ Useful references listed here 
may be obtained directly from 
sources noted or use the con- 
venient reply form below. 


No. 4. Catalog: Films for Labor 
and How to Use Them. ClO. 
price. $.25. CIO Film Division, 
Department of Education and Re- 
718 Jackson PL, N.W., 
Washington 6, D. C. 

@ Descriptions of seventy 16mm 
sound films and fifteen sound and 
silent filmstrips available on a 
rental basis from the ClO. The 
films are not all CLO or labor films 
but cover such fields as racial dis- 


search, 


crimination, foreign relations, co- 
operatives and other subjects use- 
ful for background information on 
important issues of today. Films 
are available to non-union groups. 


* > * 


No. 5. Catalog, 12 pages: Current 
Models of Projection Equipment, 
October, 1949. Price: $1. Na- 
tional Audio-Visual Association, 
Inc., 845 Chicago Ave., Evanston, 
Ill. 

@ The listings include a brief de- 
scription of each model and prices 
of projection equipment. The 
back page contains a list of names 
and addresses of all manufacturers 
whose products are listed in this 
representative survey. 


. * * 


No. 6. Catalog, 56 pages: United 
World Films, Inc., October 31, 
1949. No charge. Jerry Albert, 
Advertising - Publicity Director, 
United World Films, Inc., 1445 
Park Ave., New York 29, N. Y. 

@ The more 
than 700 16mm sound films, all of 
which are available for rental or 
sale by United World Films. En- 
tertainment, instructional subjects 
and religious films are listed. It 
contains an alphabetical index of 
titles. 


catalog describes 


CONVENIENT READER REQUEST FORM 


Please send me the following reference publications listed in my 


current issue of BUSINESS SCREEN 
No. |: Kodak Television Booklet 
No.2: Recogram Recorder Folder 


No. 3: Official Films’ Catalog 


NAME 
ADDRESS 
cITy 
FILL OUT 


AND MAIL TO 


BUSINESS 


} No.6 
No. 8 
No.9 


United World's Catalog 
$.O.S. Equipment Guide 


The New SVE Catalog 


STATE 


SCREEN, CHICAGO 


No. 7. Catalog, 50 pages: TWUA 
and ACWA Film Catalogue, Sep- 
tember 16, 1949. Write: Film Di- 
vision, Amalgamated Clothing 
Workers of America, 15 Union 
Square, New York 3, N. Y. 
@ This illustrated film catalog, 
published jointly by the Amal- 
gamated Clothing Workers of 
America and the Textile Workers 
Union of America, CIO affiliates, 
indexes more than 150 films per- 
taining to union history, political 
action, housing, racial discrimina- 
tion and international affairs. Pre- 
pared by Albert E. Hemsing, direc- 
tor of film work for the education 
departments of the two unions. 
The films listed are available to 
community and labor organiza- 
tions for rentals of from $1 to $3. 

> >. * 
No. 8. Catalog, 88 pages: “Sture- 
lab 8A” on Films, Production and 
TV Equipment, 1949. No charge. 
S.0.S. Cinema Supply Corpora- 
tion, 602 W. 52nd St., New York, 
n..Y. 
@ The catalog is divided into sec- 
tions with a cross-reference index 
for easy reading and features 
35mm cameras for studio produc- 
tion as well as accessories and 
lenses, 16mm _ studio and _profes- 
sional cameras and accessories and 
lenses, 35mm and l6mm sound 
recorders and accessories, projec- 
tion equipment, preview and TV 
background, editing and cutting 
room equipment, laboratory 
equipment, printers, processors, 
camera and recorder motors, elec- 
trical and other items. It lists 1600 
items and contains 200  photo- 
graphs. 

* * > 
No. 9. Catalog, 15 pages: Projec- 
tors and Projection Accessories, 
1949. Write: Society for Visual 
Education, Inc., 100 E. Ohio St., 
Chicago, II. 
@ This three-color, illu..cated cat- 
alog lists SVE slide and filmstrip 
projectors of 100 watts to 1000 
watts for home, school, church and 
industrial Descriptions and 
prices are included and accessories 
are listed. 


use. 


* * * 


No. 10. Booklet, 23 pages: Here's 
How to Be a Television Expert, 
1949. Publisher: Motorola Ine. 
Available at dealers. 

@ A two-color, illustrated booklet, 
the main theme is an elementary 
explanation of television, its pro- 
duction, its reception, its history, 
how the networks are made and 
similar questions. It advises TV 
set buyers on basic problems of 
where to locate the set, lights, etc. 
It is an educational booklet. 
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@ SCIENCI Inc., New 
York, is now demonstrating two 
new lor 


PICTURES, 
interesting techniques 
motion picture production. 
One is a system of animation 
offering effects impossible or im- 
method. 


John Lewis, who developed the 


practical by any other 


system, is able to produce in a few 
hours an animated sequence which 
would take 
by standard animation techniques. 
This is done by ultra violet light 
on the stand, allowing an unlim 


a thousand drawings 


ited number of cels to be super 
HI pose d ol exposures pe ! frame to 
be made, special paints and inks 
cle veloped for ultra violet use, and 
an intricately contrived regulating 
system on the stand allowing ex 


easily 


actly but controlled pans 
and zooms. 
Sree YOURSELF IN ACTION 
Another new innovation is the 


“Science Scope”, enabling films to 
De 


bras ol 


use a “first person” technique. 
Ve loped originally by Rene 
Science Pictures for surgical pho 
tography, the “Science Scope” is 
used to give the impression that 
the viewer is performing the ac 
tion on the screen. Essentially, 
consists of a stec] boom 
mounted wheel-fitted fully 
adjustable tripod. At the front end 
ot the 
taining six mirrors and projection 


this device 
on a 
boom is a metal box con 
lighting systems mounted in tubes 
and a reflecting prism for deflect 
ing the image into a camera at the 
rear of the boom. Also at the rear 
ol 


which provides light for each of 


the boom is a lamp system 


the projection lenses at the front 


olf the boom. 

Crose-Ups Can Fir. SCREEN 

\ good sample of Science Pic 
tures’ controlled animation stand 
work is demonstrated in a film 
which shows a perfectly smooth 


zoom trom several feet away from 
a portrait to a point so close that 
the pupil of the subject's eve more 
than fills the John Lewis 
claims that although this might be 


screcn, 


achieved by other methods, it 
would be exceedingly painstaking, 
while on his stand it ts a relatively 
simple matter. 

Phe “first person” technique is 
best demonstrated in a recent film 
Science Pictures has made for Han 
dy & Harmon 


the 


on hand-wrought 


silver, where camera view is 
exactly that of the eve view of the 
craftsman working on the silver. 

doth the new techniques will be 


demonstrated to sponsors or film 
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New Technique in Business Films 


industry members by Science Pic 
tures On request at their studios, 
139 East 47th Street, New York. 


Low-Budget Sound Films Within 
Reach of Small Local Concerns 
@ Don Doane of Doane Produc 
tions, East Lansing, Mich., writes 
that technically 
possible to produce simple sound 


he has found it 


color films at a price as low as 5900 
a standard 360-foot reel. “A tre 
exists 


mendous for 


small firms to spread product in 


opportunity 


formation to sales personnel in 
films of this sort,” Mr. Doane says. 
for 


It is not local busi 


ness organizations to feel that they 


necessary 


have to rely upon printed media 
alone, he adds. ‘There is a great 
need for medium-priced slidefilms 
and motion pictures but they just 
haven't been exploited by smalle 
concerns, Mr. Doane believes. 

Mr. operates a 
studio with a Mauret 


Cine-Special and associated equip 


Doane small 


recorder, a 


ment and says that his “organiza 
tion likened 
print shop. Just 
their gravure 


can be to a small 
as large cities 
have publishing 
firms for the largest promotional 
projects, so do medium-sized cities 
have print shops for local indus 


try,” he points out. 


The greatest dormant selling 
tool potentially available to Amer 
ican business is the low-budget, 


straight-forward sound color film, 


Mr. Doane believes. Educational 


organizations and state associa 


tions have been quick to see the 


economy and powel of the low 


budget film. 





HUNDRED D 
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Selectroslide projector 
unit supplied with the 
Cabinet can be taken 
out for employee train- 
ing or public relations 
jobs. Projector has self- 
contained carrying case 
for portability. 





Specially designed... cor s 


IFFERENT JOBS 


Selechroslide 


CABINET PROJECTOR 
Sales meetings, waiting rooms, em- 
ployees training, display windows 
everywhere you can use visual impact 
you can use the Selectroslide Cabinet 
Projector. Flexible projection equip- 
ment that can be instantly converted 
for a variety of jobs. AND Now ... on 
special order you can have any Selec- 
troslide unit equipped for accompany- 
ing sound sales or instructional talks. 
Ideal for exhibits, conventions or fairs 
for now your message can be delivered 
with that personal touch, plus the 
color, action and interest available 
only with the SELECTROSLIDE. 


FEATURES 
@ Large 17 inch square, brilliant-vue 


screen for brighter images. 


@ Modern wood design in attractive 
light or dark finish. Also available 
with mar and scratch-proof covering. 
@ Famous trouble-free Selectroslide 
unit, 48 slide capacity, entirely auto 
matic. Operates for just a few pennies 
a day. 

@ Cabinet easily moved, needs only 
1 sq. ft. of space. 


Write now for descriptive literature. 


Tisanis & = 


2201 BEVERLY BLVD. 
LOS ANGELES 4, CALIF. 





THE “BLUE CHIPS” OF 
AND VISUAL, EQUIPMENT 
APPEAR IN) BUSINESS 


BUSINESS FILM 
MANUFACTURING 


SCREEN ADVERTISING 




















709 ATLANTIC BLDG. 








“Rest 1948 Gilm"”... 


Star Bright’’, produced for Allegheny Ludlum Steel Corp. 
by Mode-Art Pictures, recently won the Oscar of Industry — 
“the best 1948 film to employes’’. This is another award- 


winner among the 167 films planned and written by 


THE COMPLETE 


crints By Oeueste Granducei 


FILM WRITING SERVICE 


GUARANTEED ACCEPTABILITY 


% 930 F STREET NW % WASHINGTON 4, D.C. 


we EXECUTIVE 5941 
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-| MANAGEMENT'S FILM ROLE: 
PRODUCERS + CREATORS Film and Record 


= 
(CONTINUED FROM PRECEDING PAGE SIX) 
a = “How about a movie?” Of course, long be 
2 
r) et | 35 fore he mentioned it we have also said to one 
mm another ‘“‘How about a movie?” 


Carrying Cases 


motion pictures. The boss will say — has said 


HAHN 








what kind of movie he is talking about. Most 





picture will solve the problem, but he has a 


(10) LYSOL AUD 


2 ; 
e Black and SLIDES The boss does not have the foggiest idea STANDARD 
emphatically, he does not feel that a motion Protects up to 
ice” customed to your STRIPS notion that it might help. So it is up to our 16” records 


Senior Case 
VN. Carries and 
White 
16 112° cans 
individualized Serv F I L M and 16 
most exacting require mouion picture section to go to work. Here Your choice 
of colors 


n 


ments 





is an abstract subject that must be translated 





No order to smali— 

none too lorge Quantity at omy aaa 
Prompt, courteous at ur motion picture people are going to neec 
tention DUPLICATIONS 


Any Size Transparency a lot of help. They need all the facts about the 
to Any Quantity company and its relationships they can gathe1 


into the concrete form of pictures on a screen. 


Masters made from : 
original artwork— together. They need a lot of imagination 
and duplications SLIDE = Thev need to answer a lot of questic ns 
Completely automatic 


ps eee MOUNTING Z 1. To what audiences are we appealing? 


@tase or Readymaunte 2. Should we approach the subject head on, 








We specialize in 

quantity production = . 

tor tin Gen, proach? (In this connection, I feel that we 

. atien iis CUSTOM MADE sometimes are so subtle in our approaches that Seing the largest manufacturer of these cases in 
etailed ' = t t 

PRICE LIST on re COLOR PRINTS the’ audience misses the point. We have to @ industry, we are organized to give you what 


you want in size, design, color and special ar- 
quest. Write, phone Wash Of Relief - Corbro walk a tight wire. If we are too blunt we be rangements 
wire— 





or should we use some subtle or symbolic ap 











come mere propagandists. If we are too subtle 
OVER 50,000,000 SLIDES PRODUCED the audience may not understand our mes 


wAT mm / ; sage) . WRITE for our Standard Price List 
CINEQL EColorfilm LABS. 3. Just what phase of our story should we 
tell? (We obviously can not tell such an in 
424 EAST 89th ST., N.Y.C. SAcramento 2-4894 PANDORA PRODUCTS CO. 


volved story in one film. That is another tail 
NEW YORK OFFICE: 18 EAST 42nd ST. VA. 6-2900 929 Eton Road 
CHICAGO OFFICE: 30 W. Washingion St. Fi, 6-4450 BIRMINGHAM, MICHIGAN 


We meet your deadlines. Ask any Detroit agency 


ing ol some industrial films. They try to cram 
tool ideas into one picture) . 


a 


Is Ir a Moron Picture Ipea? 





1. Does the subject lend itself to the motion 


for price and quality picture technique? 


5. What would such a picture cost’ and 


COMPCO ap gees ame result be commensurate 16) SPECIALIZED (35 
precision manu actureda 6. Should we have a picture at all? LABORATORY 


These ssn the questions thet manips mr | \ mm 
STEEL FILM CANS eas “ eae tear air ae sus SERVICES 


agement wants to be convinced that our an COLOR - B&W - BLOWUPS - REDUCTIONS 


AND REELS swers are correct. We must not forget that we 


have a lot of competition from other media, 

Tempered steel reels hold to width .. . , o 3 5 
dinate then vithing ont thedinn, Gane that others are presenting ideas and that mim 
protect your valuable films from damage budgets have limits. 


in shipping and handling. Reels and cans Assuming that we have answered most of 3 ~ C OLO 6 PR | N T S 
are lustrous, baked-on, hammertone gray 


finish these questions to our own satisfaction, per ENLARGED DIRECTLY FROM 


See Your Visual Education Supply Dealer haps we come up with an idea for a picture 
or Write to Manufacturer for Information. based on the subject of “Profits for the Cus 16mm COLOR ORIGINALS 
| final iiss wie Sa] tomer’. We feel that the customer has profited 
more from the automobile industry over the 16mm Optical Printing- 
vears than have the owners of the industry masters for use in making 
This opens up a wide vista of possibilities color release prints 
The whole face of America has been changed 
over the last forty or fifty years by the auto Precision Fine Grain B&W 
mobile. The lives of every one of us has been Blowup Negatives 


atlected we believe for the better. Rural life from 16mm Originals 
has been made easier. People have an oppor 











tunity to live in the suburbs far from crowded 
cities. Deliveries of food and other merchan FILMEFFECTS 
dise have been revolutionized. Life generally 
has been made pleasanter. People can go from OF HOLLYWOOD 

here to there sitting down whenever they 1153 N. Highland Avenue 
COMPCO CORPORATION please. The possibilities of a picture are be Hollywood 38, Calif. 
2253 W. ST. PAUL AVE. coming apparent. HOllywood 9-5808 
CHICAGO 47, ILLINOIS We feel that audiences will be impressed 


(CONTINUED ON THE FOLLOWING PAGI 
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Only 
Magnavox 
Designs an 


ILLUSTRAVOX, “The Illustrated 
Voice,” is a product pioneered and 
perfected by the oldest name in 
radio. For details on new fully auto- 
matic models write ILLUSTRAVOX, 
2139 Bueter Road, Ft. Wayne 4, Ind. 


DIVISION OF THE Magnavox COMPANY 











THE MART MESSAGE 


The new B-22 


HALLEN RECORDER 


Can only be seen and heard here! 
Synchronous for 16 and 35mm cameras. 
Immediate playback—Immediate erase.—$1,850.00 


THE NEW HALLEN JR. 


Same high professional qualities of the B-22 incor- 
porated in one case portable unit. Synchronous for 
16mm at 36 ft. per minute or 17!>mm magnetic film 
at 90 ft. per minute. At the unheard price of $895.00. 


Motion Picture Producers Now Use 
COLORTRAN LIGHT EQUIPMENT 
750, 2000, and 5000 watt portable units, high inten- 
sity lighting on low amperage. Send for booklet. 


FILMO 70 DA turret tinder, 3 positive clements 
I7mm, 1” and 3” lenses. like new condition. $395.00 
CINE-SPECIAL I, chrome camera, with 1” fl. 9 lens 
one side C-mount, especially adapted for animation 
work. Excellent condition $895.00 
EDL SOUND READER will take both l6mm and 
omm sound tracks. Small, compact, efficient. $165.00 
KODASCOPE FS-10N Lomm sound projector com 
plete in one case, 8” speaker * projection lens, in 
like new condition $225.00 
CAMART MIKE BOOM with 13’ boom arm and 
handle completely rotates mike, folds to fit) in 


your car S2Z6O1.85 


Send For Rental List And Our New Catalogue 


THE CAMERA - MART inc. 


70 WEST 45th ST 
NEW YORK 19, WN Y 
CABLE ADDRESS —-CAMERAMART 

WORLD-WIDE SERVICE 
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MANAGEMENT'S FILM ROLE: 


(CONTINUED FROM THE PRECEDING PAGE) 


with such a picture. But have we kept in mind 
what we are trying to do? We started out to 
persuade people that the operations of big 
companies are beneficial, not wicked. Some- 
how we must get this thought into the picture 
that the wonderful things that have been 
achieved could have been done only by big 
companies in a big industry. The audience 
must go away with this thought definitely in 
mind. Otherwise, we have spent a lot of the 
stockholders’ money for nothing but a pretty 
and entertaining picture. Here is where our 
ingenuity is put to the test. I don’t know how 
we are going to get that message across, but 
get it across we must, because that is what 
management expects the picture to sell. 

1 am simply trying to make the point that 
management expects results. The boss is not 
remotely interested in the relative virtues of 
Technicolor or Kodachrome or any other proc- 
ess, any more than he is interested in the 
mechanics of making a color plate for a maga 
zine advertisement. He is not interested in all 
your technical difficulties. He is interested in 
just this: 

1. Will the picture do the selling job he 
wants done? 

2. Will the job the picture can do be worth 
what it will cost, and will it cost what you 
have budgeted or do you expect to come up 
with a lot of extras? 

3. Will you deliver the picture when you say 
you will or do you expect to come up with the 
usual explanations about production difficul- 
ties, laboratory delays, etc.? 

I suspect all the things I have been talking 
about seem quite elementary to you. If this is 
so, it is simply because management looks 
upon motion pictures in an elementary way. 
The artistry, the tricks of making pictures, all 
the subtle techniques involved are peculiarly 
of interest to the people making pictures. 
Management is interested only in results. 


Don’t Craim More THan You Can Prove 


And here is a word of warning. Let's don't 
claim more than we can deliver. The boss 
hears all kinds of claims for all kinds of media. 
He becomes inclined to take a cold and fishy 
look at most promotion suggestions. So be 
prepared to back up your claims. Know ex 
actly what you propose to do and why before 
you ask for approval. At best, the idea may 
scem nebulous until you have an actual pic 
ture to show. Then it will be too late to do 
much abeut it. Motion pictures are somewhat 
unique in this respect. If other sales media are 
used, they may be experimented with on a 
trial and error basis without too much loss. 
If a motion picture flops, the money is gone 
and that is that. This is why it is so important 
to chart our course in advance and to know 
exactly where we are coming out. 

I don't know how well managements gen 
erally have been sold on motion pictures as 
one of the important tools for getting their 
message across, but I do know that we must 
keep on selling. Many men in top manage 
(CONTINUED ON PAGE FORTY-EIGHT) 








ATTENTION! ! 
COMMERCIAL FILM 
SPONSORS 


FILMS OF THE NATIONS, Inc., a non-profit Film 
Distribution corporation, offers its facilities and 
services to sponsors of commercial films or their 
advertising agents. 


FILMS OF THE NATIONS already has a number of 
sponsored films in distribution through its 12 re- 
gional distributors. An individual report is submit- 
ted for each showing outlining full details, such 
as date, name of user, attendance, concensus of 
opinion, etc. 


This service, which is being operated as an ex- 
tension to F.O.N.'s regular distribution, is there 
fore available at extremely low rates. Upon request 
we will gladly submit quotations, details and proof 
of results obtained with recommendations by 
sponsors already using our facilities. 


FILMS OF THE NATIONS, ix 


(A non-profit organization) 
Commercial Film Distribution Division 
55 West 45th Street 
New York 19, N. Y. 


(Regional Distributors Atlanta, Chicago, Detroit, Los 
Angeles, Miami, Minneapolis, New York, Oklahoma 
City, Raleigh, St. Louis, Salt Lake City, Seattle) 











LENSES 


Recognized, and specified as standard equipment by 
leading manufacturers of 8mm and 
16mm cine projectors, and 
35mm slide projectors 





16mm 


SOMCO short focal length (wide angie) projection lenses 


will produce full-screen images at short range. SOMCO 


long focal length projection lenses are recommended 

for “long throw’ projection in banquet halls, etc 

Specify make and model number of 
projector when ordering 


SIMPSON OPTICAL MFG. CO. 


| 3200 W. CARROLL AVE., CHICAGO 24, tit 





EASTERN STATES 


* CONNECTICUT ° 


Rockwell Film & Projection Serv- 
ice, 244 High St., Hartford 5. 

Pix Film Service, 34 E. Putnam 
Ave., Greenwich. 

Eastern Film Libraries, |48 Grand 
Street, Waterbury 5. 


* DISTRICT OF COLUMBIA * 


Jam Handy Organization, Inc., 
Pransportation Bldg., Washing 
ton 6. 

The Film Center, 915 12th St 
N.W., Washington 

The Walcott-Taylor Company, 
Inc., 501 Mills Bldg., Washing 
ton, 6, D. ¢ 


* MARYLAND - 


Folkemer Photo Service, 927 Pop 


lar Grove, Baltimore 16 


Kunz Motion Picture Service, 
4132 N. Calvert St., 


i) 


Baltimore 2 

Robert L. Davis, P. O. Box 572. 
Cumberland 

Stark Films, 537 N 
Baltimore | 


Howard St 


Howard E. Thompson, Box 204, 
Mt. Airy 


* MASSACHUSETTS + 
Ideal Pictures, 40 Melrose St., Bos 
ton 16 


Gilbert & Kelly, Inc., 134 Mid 


dlesex St., Lowell. 


Massachusetts Motion Picture 
Service, 132 Central Ave., Lynn. 


Bailey Film Service, 711 Main St., 
Worcester 8 


* NEW HAMPSHIRE - 
A. H. Rice Co., Inc., 78 West Cen 


tral Street, Manchester 


+ NEW JERSEY - 


Slidecraft Co., South Orange, N. J. 


* NEW YORK - 


A. B. T. Productions, Inc., 460 \ 
54th Street, New York 19. 


Wilber Visual Service, 119 State 
St., Albany. Also 28 Genesce St 
New Berlin, New York 


L DIRECTORY OF VISUAL EDUCATION DEALERS 


Buchan Pictures, 79 Allen St., 


Buffalo. 
Charles J. Giegerich, 42-20 Kis 
sena Blvd., Flushing. 
Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 


reau) 35 West 45th Street, New 
York 17. 


Comprehensive Service Co., 245 
W. 55th St., New York 19. 


Crawford & Immig, Inc., 265 W. 
i4th St... New York City II. 


Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 


Mogul Bros., Inc., 112-114 W. 48th 
St.. New York 19. 


Nu-Art Films, Inc., 145 W. 45th 
St., New York 19. 


S. O. S. Cinema Supply Corp., 602 
W. 52nd St., New York 19 


Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling 


The Jam Handy Organization, 
Inc., 1775 Broadway, New York 


Shaw Visual Education Service, 
150 Linden St., Svracuse 3 
Visual Sciences, 599BS Suffern. 


Ideal Pictures Corp., 207 East 57th 
St., New York 16. 


* PENNSYLVANIA + 


J. P. Lilley & Son, 277 Boas St., 
Harrisburg. 


Harry M. Reed, P. O. 
147, Lancaster. 


Box No 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


Jam Handy Organization, Inc., 


917 Liberty Ave., Pittsburgh 22. 


Clem Williams Films, 311 Mar 
ket Street, 


) 


Pittsburgh 22. 
* RHODE ISLAND + 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 


* WEST VIRGINIA + 
J. G. Haley, P. O. Box 705 
Charleston 23. 


Pavis, Inc., 427 W. Washington 
St., Phone 2-5311, Box 6095, Sta 
tion A, Charleston 2 


United Specialties, 816 W. Vir- 
ginia St., Charleston 2, 

Theatre Service & Supply Co., 
Phone 24043, Box 1389 Hunt- 


ington. 


SOUTHERN STATES 


* ALABAMA + 


Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham 1. 

Stevens Pictures, Inc., 526 20th 
St., N., YMCA Bldg., Birming- 
ham. 


* FLORIDA - 


Florida School Book Depository, 
700 E. Union St., P. O. Box 36, 
Station G, Jacksonville 7. 

Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 

Orben Pictures, 1137 
Ave., Jacksonville 7. 

Ideal Pictures Co., 1348 N. Miami 
Ave., Miami 36. 

Bowstead’s Camera Shop, 1039 
N. Orange Ave., Orlando. 
Southern Photo and News, 608 
E. LaFayette St., Tampa. 


Miramar 


* GEORGIA - 
Calhoun Company, 255 Ponce D« 
Leon Ave., N.E., Atlanta 3. 
Ideal Pictures Corp. of Georgia, 
52 Auburn Ave., N. E., Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St.. N. W., Atlanta 3. 


* KENTUCKY - 
Hadden 16mm Film & Projection 
Service, 423 W. Liberty, Louis 
ville 2. 


Ideal Pictures, 423 W. 
St., Louisville 2. 


Liberty 


* LOUISIANA + 


Stanley Projection 
21114 Murray St., 


Company, 
Alexandria. 


Southern Pictures Company, 1024 
Bienville St., New Orleans. 


Education Co., 
Street, 


Stirling Visual 
1052 ‘Florida 
Rouge 8, Louisiana 


Jaton 


Ideal Pictures Co., 3218. Tulane 


Ave., New Orleans 19. 
Delta Visual Service, Inc. 815 
Povdras St., New Orleans 13. 


HarFilms, Inc., 600 Baronne St., 
New Orleans. Since 1915. 
« MISSISSIPPI - 


Herschel Smith Company, 119 
Roach St., Jackson 110. 

Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 
* NORTH CAROLINA + 

National Film Service, 
Glenwood Ave., Raleigh. 


* SOUTH CAROLINA - 


14-20 


Palmetto Pictures, Inc., 719 Sa 
luda Ave.—At Five Points, Col 
umbia II. 

* TENNESSEE + 

Sam Orleans and Associates, Inc., 
211 W. Cumberland = Ave., 
Knoxville 15. 

Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11. 

Tennessee Visual Education Serv- 
ice, P. O. Box 361, Journal 
Bldg., Knoxville. 

Ideal Pictures Corp., 18 S. 3rd 
St., Memphis 3. 

Kirkpatrick, Inc., 250 
Avenue, Memphis 3. 


Monroe 


Southern Visual Films, 687 Shrine 
Bldg., Memphis. 


Tennessee Visual Education Serv- 
ice, Maxwell House Office Bldg., 
Nashville. 


* VIRGINIA - 


Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20. 
Ideal Pictures, 219 E. Main St., 
Richmond 19. 
National Film Service, 202 E. 
Carv St., Richmond 


MIDWESTERN STATES 


* ARKANSAS + 


Democrat Printing and Litho- 
graphing Co., Little Rock. 


Grimm-Williams Co., 719 Main 
St.. Little Rock. 


* ILLINOIS + 


American Film Registry, 28 E 
Jackson, Chicago 4 — HAr 7 
2691 

Ideal Pictures Corp., 28 E, 8th 
St., Chicago 5. 

Jam Handy Organization, Inc., 
230 N. Michigan Ave, Chicago | 

Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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IONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 
Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau), 206 S. Michigan Ave., 

Chicago 3. 


* INDIANA + 


Ideal Pictures, 1214 Pennsyl- 
vania St., Indianapolis 2. 

Indiana Visual Aids Co., Inc., 726 
N. Illinois St., Indianapolis 6. 

Burke’s Motion Picture Co., 434 
Lincoln Way West, South 
Bend 5. 


* IOWA + 


Pratt Sound Films, Inc., 720 3rd 
\ve., S.E., Cedar Rapids, Lowa. 

Ryan Visual Aids Service, 409-11 
‘Harrison St., Davenport. 

Community Film Service, 400 E. 
& W. Bldg., Phones 5-3107 and 
6-7807, Sioux City 10. 


* KANSAS-MISSOURI + 


Kansas City Sound Service (Ideal 
Picture Corp.) 1402 Locust St., 
Kansas City 6, Mo. 

Select Motion Pictures, 1326-A 
Oak St., Kansas City 6, Mo. 

Erker Bros. Optical Co., 610 Olive 
St., St. Louis 1. 

Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, 


* MICHIGAN - 


Cosmopolitan Films, 3248 Gratiot 


Ave., Detroit 7. 
Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit |. 
Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 
Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 
Locke Film Library, 120 W. Lov- 
ell St., Kalamazoo 8. 


* MINNESOTA + 


Ideal Pictures, 301 W. Lake St., 
Minneapolis 8. 

Midwest Audio-Visual Company, 
1504 Hennepin Ave., Minne- 
apolis }; also 26 N. First E Du 
luth 2. 


National Camera Exchange, 86 S. 
Sixth St., New Farmers Me- 
chanics Bank Bldg., Minne- 


apolis 2. 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati. 
Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 

Carpenter Visual Service, Inc., 
13902 Euclid Ave., East Cleve- 
land 12, Ohio. 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 

Twyman Films, Inc., 29 Central 
Ave., Dayton 1, 
James B. Upp Motion Picture 
Service, 639 Broadway, Lorain. 
M. H. Martin Company, 50 
Charles Ave., S. E., Massillon. 
Gross Photo Mart, Inc., 524 Mad 
ison, Toledo 4. 

Thompson Radio and Camera 
Supplies, 135 S. 6th St., Zanes 
ville. 


+ WISCONSIN - 


R. H. Flath Company, 2410 N. 
3d St., Milwaukee 12. 

Gallagher Film Service, Green 
Bay. Also 639 N. 7th St., Mil- 
waukee 3. 

Wisconsin Sound Equipment Co., 
Inc., 628 W. North Ave., Mil- 
waukee 12. 


WESTERN STATES 


* CALIFORNIA - 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Donald Reed Motion Picture 
Service, 8737 Wilshire Blvd., 
Beverly Hills. 

Coast Visual Education Co., 6058 
Sunset Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 5S. Flower 
St., Los Angeles 14. 

Carroll W. Rice Co., 424 - 40th St., 


C. R. Skinner Manufacturing Co., 
292-294 Turk St, San Francisco 2 


* COLORADO - 
Ideal Pictures Corp., 714 18th St., 
Denver 2. 


Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 


* IDAHO - 


Howard P. Evans, Audio-Visual 
Equipment, 305 N. 9th, Boise. 


* OKLAHOMA + 
Vaseco, 2301 Classen, Oklahoma, 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5, 


* OREGON - 


Cine-Craft Co., 1111 S. W. Stark 
St., Portland 5, 


Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland 5. 
Moore’s Motion Picture Service, 


106 S. W. Ninth Ave., Portland 


¢ TEXAS + 


Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau), 3012 Maple Ave., Dallas 
1. 


Audio Video, Inc., 4000 Ross Ave., 
Dallas 4; 1702 
Houston. 


Austin Ave., 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

Ideal Pictures, 
Ave., Dallas 1. 


Inc., 4000 Ross 


Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin, 


* UTAH + 
Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 
Ideal Pictures, #10 Post Office 
Place, Salt Lake City 1. 


* WASHINGTON - 


Rarig Motion Picture Co., 5514 
University Way, Seattle 5. 


* HAWAII + 
Ideal Pictures, 1370 S. Beretariia 
St., Honolulu, T. H. 
Motion Picture Enterprises, 655 
Kapiolani Blvd., Honolulu, 
oo 


General Films Limited 
Head Office: 
Regina, Sask., 1534 Thirteenth 
Ave. 
Branches: 
Edmonton, Alta., 10022 102nd 
Street 
Montreal, Quebec, 263 Craig St. 
West. 
Moncton, N. B., 212 Lutz St. 
loronto, Ont., 156 King Street 
West. 
Vancouver, B. C., 
Street. 
Winnipeg, Man., 810 Conted 
eration Life Bldg. 
St. John’s, Nfld., 445 Water St 
Radio-Cinema, 5011 Verdun Ave., 
Montreal, Quebec. 


FOREIGN 


Distribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, S.A. 

Insular Film Exchange, Room 
312, De Leon Bldg. Rizal Ave. 
Cor. Raon Manila Philippines. 


737 Hamilton 


There’s An Audio-Visual Specialist in Your Town! 


* Contact the specializing dealers listed in these pages 
for dependable projection service, projector and accessory 
sales and maintenance and for your film needs. 

Many of the dealers listed carry stock libraries of train 
ing, informational and recreational films for your pro- 
grams. They are also qualified to service projection equip 


ment for maintenance and repair. For address of dealers 
in towns not listed here write: The National Directory of 
Visual Education Dealers, 812 No. Dearborn Street, Chi 
cago 10, Illinois, Dealer listing inquiries are invited. 


Oakland 9. 

Association Films, Inc., (formerly 
Y.M.C.A. Motion Picture Bu- 
reau), 351 Turk St., San Fran 


cisco 2. 


* OHIO - 


Lockard Visual Education Serv- 
ice, 1025 North Main Street, 
Akron 10. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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We need greater portability 


SO WE SELL 


15 M.R. ‘“Cinelights”’ 
4 M.R. “Baby juniors” 
2 M.R. “‘Half-broads”’ 
1 Central Control panel 
150 ft. Extension cables 
4 Complete Set units 





Inc!. Drapes 
Venetian blinds 
Doors 

Misc. props 


ATT. Television 


160 ‘Swivel Aire’ sockets & central 





switch panel with dimmers & 
boosters 


oS 
The Geo. Fox Corporation 
933 Seward St. Hillside 2242 
HOLLYWOOD 38, CALIF. 








EDL SOUND READER 


Used with Rewinds For Editing 
16mm and 35mm Sound Film 


Completely self contained, PM Speaker, volume 
control, off on switch, etc., all inside compact 
6%” H x 6” W x 6” deep case Weight 7 Ib 


SW audio power 
Operates on 117V 60 cycles AA 


No Fly Wheel—instant start and stop, with no 
damage to film 


Price $185.00 net F. O. B. Chicago 


EDL COMPANY 


2007 S. Michigan Ave. Chicago 16, Ill. 


MANAGEMENT'S FILM ROLE: 


(CONTINUED FROM PAGE FORTY-FIVE) 


ment positions see few motion pictures of any 
kind. So they must be sold on the unique ad 
vantages of films over other media. For in 
stance, once the lights go out and your film 
flashes on the screen, you get your audience's 
undivided attention — since there is nothing 
else for them to do but look at your picture. 
I know ot no other medium that has this ad- 
vantage. 

Remind management that most people like 
to look at movies. Sometimes they tend to for 
get that. I know management executives who 
haven't been in a movie theater since Rin-Tin 
Tin first barked out loud on a sound track. 
Remind the boss that people tend to accept 
what they see on the screen. Furthermore, they 
are inclined to remember a movie long aftet 
they have forgotten some less interesting type 
of presentation. 


Motion Pictures CAN Move Preoput 


Show management how motion pictures 
humanize a problem much more effectively 
than other forms of media. Properly produced 
pictures appeal to the emotions as well as to 
logical reasoning — and most people act on 
emotion rather than on reason. The ability to 
create an emotional response is a tremendous 
advantage not possessed by any other medium. 
While I am looking at a motion picture, if it 
is a good picture, I am transported to the scene 
of the picture. I am involved in the action. 
Phe thing becomes almost a personal matter, 
hard to view objectively. Thus my emotions 
are involved and my thinking is influenced. 
If a picture designed to get results does not 
create this reaction it is not a good picture. 

So those of us who are engaged directly o1 
indirectly in the making of industrial motion 
pictures have a great responsibility and a great 
opportunity. We have a medium that we 
know will get results if it is used properly 
Great strides have been made in using this 
medium but there still is room for much im 
provement. Many good things have been done 
and many bad ones. Some of the simplest and 
most inexpensive pictures have achieved re 
sults and some of the most expensive and elabo 
rate productions have been failures, because 


—ONE OF MANY NEW MACHINES SOLD BY S.0.S.= 








For TV Stations, Small Labs., Industrial Producers. SELF CONTAINED 60” x $1 395 
20” x 28” high. Friction drive. Welded steel Neoprene lined tanks. Develops 
and dries 16mm 720’ per hour, continuous operation. 
MODEL 2 BRIDGAMATIC MACHINE larger capacity, double speed. $2245 (incl. tax) 
EASTERN AGENTS for Acme Animation Cameras, Depue Reduction Printers, Fearless Dollies, 
Auricon 16mm Recorders, Nord Cameras, Tape Magnecorders, Colortran Lites, Bodde Screens, 
Macvan Printers, MR Spots, Zoomar and Cine Balowstar Lens, Kinevox Recorders 
4ll illustrated and described in new Film Production “‘Sturelab 8A’’, Catalog, free for the asking 


$.0.S. CINEMA SUPPLY CORP. 602 w. sana st, New York 19 


they have not left in the minds of the audience 
the message that was intended. 

In recent vears | have looked at a numbe 
of pictures produced by labor unions. | have 
watched them with motion picture technicians 
beside me. ‘These technicians have told me 
how bad the photography was, how bad the 
acting, how inadequate the production, Of 
course, they were right trom their point of 
view. But at the same time these labor films 
packed a terrific emotional punch. They put 
their message across in believable form. In 
other words, they did what they were intended 
to do. 

So let's never lose sight of our function as 
makers of industrial pictures. We are sales 
men first and artists only incidentally. Art and 
showmanship are necessary to selling, but they 
must alwavs be a means to an end — not the 
end itself. 


INDUSTRIAL Prcirures CREATED 10 SEL 

Our responsibility is to sell in the most 
effective way possible the idea we are hired to 
sell. If we can be artists in the process, all 
well and good. 

As I see it, the role of management ts very 
simple: ‘To keep an open mind. ‘To listen to 
suggestions. To judge on the basis of results 
and not on the basis of personal tikes or dis 
likes. And, above all, to pay the bills 

>. * - 
Eviror’s Nove: The text of Mr. Bruner’s a 
ticle was originally prese nted at the annual 
Fall Meeting of the Industrial Audio-Visual 


{ssociation held in New York City last month. 


Bridgamatic 


Low Cost Automatic 
Processing Machine 


TAX INCL. 


















Interference-Free Turret 


light twist turns the turret... clicks the stand-by lens into auto 
tic alignment in the taking position 
There's no ck t hing focal lengths ... no risk of 
ybseured movies "Be suse the turret is angled, you can use 
any two Kodak Cine Lenses in combination without the slight 
est physical or optical interference regardless of speed, focal 
length, or barrel design 
And because adapters are integral with the turret, you 
attach lenses directly—any of twelve Kodak Cine Ektar and 
Ektanon Lenses... ranging from 15mm. to 152mm 
A separate, clip-on finder is available for each lens accepted 
so that you can instantly adjust your field of view to match 


that of the lens on the camera 


One of a series of pages which 
help to explain why Cine-Kodak 
Special 11 Camera is known as 


the world’s most versatile 


lémm. motion-picture camera. 


TRADE-MARK 


THE WORLD'S MOST 
VERSATILE 16MM. 
NYobilel Mainill ae Ws 2. 


WY ‘ail Vi 3 


(i, 
CLL LALLA 


Superb 16mm. motion-picture camera with the controls for 
special effects integral with the basic model. Wonderfully capa- 
ble for precision movie making just as it’s supplied...and further 
fofe fol olcolol(-Miiineltle|sMelaa-tstold(-s M5 eM 1-1 Mil) ol tele] lp4te Mate liam 
ments of every field served by 16mm. motion pictures. 

One of Cine-Kodak Special I Camera's standard features 
is described at the left. For further details about this outstand- 
ing 16mm. camera, see your Kodak dealer...or write Rochester 
for the free booklet, ‘‘Motion-Picture Making with the Cine-Kodak 


Special IIT Camera.’ 
EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Cine-Kodak Special Il Camera is illustrated with 200-foot 
Film Chamber, standard Kodak Cine Ektar 25mm. f/1.4 
Lens, and accessory Kodak Cine Ektar 63mm. f/2.0 Lens 








Telling America the Story 
of “The Wonder Mineral” 


Zonolite, the firetproof F 


tg safeguard our nati¢ ; 
. ‘ a 


\ 
‘@! this) light-weighfins 
Yee \ ; 
axce wa to rc A 
; ww * 


Tia 


PRESENTATIONS @ TRAINING ASSISTANCE @ SLIDE FILMS @ TELEVISUALS @ MOTION PICTURES 
NEW YORK 19 WASHINGTON D. C. 6 PITTSBURGH 22 DETROIT 11 DAYTON 2 CHICAGO 1 LOS ANGELES 28 





THIS PUBLICATION IS REPRO- 
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